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PLAY MP3s 



Plays MP3s 

Burn hundreds of MP3s on a CD, then play, loop and 
mix those MP3s at will. 


Digital Jog Break Functions Simplify Remixing 

Use the Jet, Zip and Wah remix assist functions in 
conjunction with the jog dial to create new sound 
effects. 
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Easily Create and Modify Seamless Loops 

Create seamless loops at the touch of a button, then 
easily modify those loops with the beat cutter. 
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Adjust the Tempo and Pitch of Your Tracks 

Use the slider to adjust the tempo of the track, even 
modifying the tempo without changing the key of 
the music! 
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Fine Pitch Adjustment 

With a resolution of 0.02% at the 6% range, you 
achieve the perfect mix. 
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PROFESSIONAL CD PLAYER 

www.Pione9rPrQDJ-com/CDJ20G 





DEFINING THE INDUSTRY STANDARD 
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. Advanced cueing \with track searching by 
frame (not by each second) 

. Reads all MP3 formats 
. Electronic Anti-shock 
. Adjustable Pitch Range (+/- 4%. 8%, 16%) 
. Quick MP3/CD recognition 
. Smooth search Jog Wheei 
. Scratch feature" 

. 5 Seamless Loops*’ 

. Track Listing & Album title listings*’ 







V 




MCD-1 IQ 

Professional Single MP3/CD Player 


*13.99 
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WE*VE GOT 
THE POV/ER 








Meet Yamaha's New high-performance powered 
loudspeakers...the biamp'd MSR400 12" full-range 
and low-profile MSR800W 15" subwoofer. Delivering 
400 and 800 total watts of output power, respectively, 
these high-impact models will exceed your most critical 
requirements while saving you money at the same 
time. Visit your favorite authorized Yamaha Pro Audio 
dealer for a demo and a price. You’ll be amazed. 



'' 2005 Yamaha Corporation of America • www.yamaha.com/proaudjo 
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Bread and Butter Issues 


B y the time this magazine 
hits the racks, the 
Supreme Court's decision 
in the MGM v, Grokster 
case (which came down 
in late June) will have already 
been discussed and analyzed, ad 
nauseum. But its long-range effects 
on the entertainment industry— 
especially music and video—are 
well worth pondering. In case 
you missed it, the ruling went in 
favor of the big entertainment 
conglomerate, and held the peer- 
to-peer (P2P) file-sharing company 
liable for encouraging illegal 
downloading with its technology. 

Yet, intellectual property issues cannot, 
it seems, put a damper on the surge of new 
technologies and ideas that are presenting 
themselves to the modern mobile entertainer. 
Inside this issue we cover fresh video hardware 
from Numark and cutting-edge computer 


video components from Matrox. We also show 
how you can integrate music, video, lighting, 
and more, with the flagship DJ software 
program, DJPower, 

Meanwhile, the essentials of mobile 
entertainment haven't really changed that 
much. We stay solidly in touch with essential 
DJ gear with our review of Gemini's new PDM- 
0219* mixer. We also take a look at how to 
hone your skills with a feature on developing 
stage confidence, and also provide practical 
performance help in the form of a complete 
wedding reception play list. 

Speaking of songs, as much as we'd all 
like to just press Play and not have to worry, the 
reality is that much of the ear and eye candy 
we have to handle these days has become very 
problematic. We take a look at the issue of DJ 
censorship from a number of angles. 

There's a lot of food for thought in this 
issue of Mobile Beat. Dig In! 
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Extraordinary 

Response 

I n response to "The Cheapest DJ," by Tom 
Catucci (/Wo6i/e6eof 95,"Extraordinary 
Events'): This article implies that if anyone 
hires a DJ for their entertainment and pays less 
then $1,000 or $1,200, they will be disappointed 
and their guests will have a miserable time 
at their event. I, tike Tom Catucci, have been 
professionally employed In the entertainment 
business for twenty-plus years as a musician, 
singer, songwriter, recording artist, sound and 
lighting technician, mc/host, and mobile disc 
jockey. I am the proud owner of a very successful 
and well-respected (as well as profitable) 
entertainment company in New Hampshire, 


serving five states, including Maine, Vermont, 
New Hampshire, Massachusetts and Rhode 
Island. Since 1986,1 too have had all the newest 
and best state-of-the-art sound and lighting 
equipment (along with a complete back up 
system). Like Tom, I also have an office location, 
a dedicated phone line, a fax, a website and an 
e-mail account for my DJ company—but not 
a backup for the backup, and not three phone 
lines and two faxes, and two office locations. 
I've done countless weddings, school dances, 
graduation and retirement parties, along with 
many school plays and theatrical events, vocal 
and dance recitals, etc. We are a family run, full 
time entertainment company, available seven 
days a week. 

There are DJ companies in my home state 
of New Hampshire that charge so much, it's 
appalling. It's too bad that the general public 


is not educated enough about the business to 
understand what they're actually paying for, 
i.e., two separate office locations, three phone 
lines, two faxes, vans and trucks with company 
logos, etc. For these companies, the music 
and entertainment are almost secondary to 
everything else. 

Maybe some people have had problems 
with hiring a so-called'cheap* DJ. But I've heard 
of a lot of stories of people spending $1,200 
to $1,500 and having the same problems 
associated with the cheap stereotype: shabby 
equipment, showing up late, being obnoxious 
or not showing up at all. It would be nice to live 
in a "perfect world,” where everyone is having 
$20,000 weddings, and is willing to shell out 
$1,400 to $2,000 for the entertainment. 

Continued on page 82 
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OMEGA I DMX ABYSS KINTA 



TOLL FREE: 1 800 762 108'I 
WWWCHAUVETLIGHTtNG.COM 


CHAUVET LIGHTING STRONGLY SUGGESTS ALL LIGHTING SHOULD BE WELL KEPI AND MAINTAINED 






PUTTING A SPIN ON MP3 . 

The DN-D4500 professional dual CD/MP3 is the successor to Denon 
DJ's award-winning DN-D4000. It's a sturdy workhorse intended for 
mobile and club DJs. Many of the DN-D4500's expanded performance 
features support both CD and MP3, such as Key Adjust, Auto BPM 
Counter, and Cue Stutter. Two Hot Starts and Seamless Loops are also 
now available for MP3 in addition to CD usage; the B point of the loops 
can be easily adjusted on the fly. Up to 1,000 points can be saved or 
recalled from either drive. Shockproof memory is provided for both CD 
(20 seconds) and MP3 (100 seconds). Enhanced MP3 support includes 
Frame Search, ID3 tag display for artist, title and album, support for 
variable bit rate decoding up to 320 kbps, and a powerful MP3 File 
Search System. Check out the Denon site for much more on this unit's 
extensive feature set. - www.denondj.com 




GREEN LASER THAT WON'T PUT YOU INTHE RED . 

A 4.9mW DMX-compatible green laser/scanner, the Emerald Scan from American DJ combines the 
excitement of blazing green laser beams with X/Y mirror movement. It comes with 13 eye-popping 
geometric patterns, as well as 3 built-in shows. You can control the unit with any standard DMX 
controller, or operate it as a sound-activated, stand-alone effect via its Internal programs. For coverage 
of larger areas, multiple Emerald Scan units can be linked and synched together via XLR cable. A 
high-velocity fan keeps it cool, eliminating bothersome duty cycles, and a circuit breaker eliminates 
the need for fuses. Featuring an attractive high-tech case design, the Emerald Scan is compact and 
lightweight, measuring 5.5*x 8'x 16'and weighing just 7 lbs. MSRP; $449.95 - www.americandj.com 



VOCAL SWEETENING AND MORE 

Lexicon Pro(tm), a Harman International Company, is now shipping the MX200 Dual Reverb/Effects Processor.This new 1 RU, 2-channel unit combines 
an intuitive front-panel design with a unique USB connection and VSTfr] or Audio Unit Interface for use with software recording platforms. Featuring a 
wide array of the rich, complex reverb algorithms Lexicon is noted for, with delays, effects, and dbx* dynamics, MX200 offers versatile, Instantly accessible 
reverb, dynamics, and special effects for vocal processing and other sound manipulation. - www.lexiconpro.com 


LIGHTING ADAPTATION .. 

Drawing upon feedback from its various technicians and users around the globe, Martin 
Professional has produced a more robust Universal Adaptor that significantly lessens damage 
to any internal components in automated lights. Lighting professionals often need to fasten an 
adapter onto a lighting fixture's motor axle. A common method is to use a setscrew. However, this 
can cause burrs and make the adapter difficult to remove. Damage to CMY wheels, dimmers, and 
other components often occurs. Martin's new adapter utilizes an aluminum design that is less 
prone to creep, thus significantly reducing burrs on the axle, it's also more tolerant with regard 
to the mounting torque, and minimizes angular hole movement. The Universal Adaptor will be 
utilized in all Martin products. - www.martin.com 
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The CD/MP3 player to take on the road. And the crov 

Introducing the DN-D6000 ProFessional Dual CD/MP3 Player fronn DE 


Love the Denor DN'2600F? Then check out 
its evolution, the new 0N-D6000. It delivers 


its evolution, the new 0N-D6000. It delivers 
dual functionality and advanced features to 
make your MP3s and CDs jump right off the 
board. Store 100s of your favorite tracks on 
one disc and use the world’s first Next Track 
Reserve Function to cross fade seamlessly 
from one track to the next for a smooth, 
nonstop mix. And it’s loaded with other built-in 
effects, including the new Echo/Loop. All 
DEMON quality, reliability and proven technology. 
And all for less than you’d expect—because 
it’s part of the DEMON evolution. Bring it on. 


Visit www.denondj.com for demo videos and 
more killer features. Or call us toll-free at 


866.40b.21S4. 
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MIXINGDIGITAL AND ANALOG .. 

There is a major evolution going on in the DJ world, as more and more DJs are Incorporating digital musk files into traditional turntable and CO 
player setups. The MP4 mixer from Rane lets you play digital music directly from your computer while also using analog inputs. This 1 RU box is 
especially suited for use in compact laptop-based rack systems, and is optimized to work with Serato Scratch LIVE software. (See E-Beat for more 
on this.) The MP 4 is a 2-bus mixer with dual stereo Itne/phono inputs, 2 stereo USB digital audio inputs and 1 stereo digital audio output to USB. 
Maximum resolutions of 24-bits and 48kHz sampling are supported. CoreAudio (Mac) and an AS 10 (Windows) drivers are supplied. The MP 4 uses 


an internal universal switching power supply, and ground isolation between the mixer and the PC guarantees good sound quality. - www,rane.com 




SPEAKERS EXPAND 

American Audio's PXI Series of biamped speakers with electronic crossovers has 
expanded to include 4 models. (Nonpowered versions will be available in all 4 sizes.) 
The PXI ISPis a 15* 2-way speaker with built-in 400W system. Its 15'flat-wound, cast- 
frame woofer is paired with an 80 oz. magnet. (MSRP $559.95) The PXI 12P is a 300W 
12* 2-way system. The 10'2-way PXI lOPfeaturesa 200W amp system. (MSRP $349.95} 
Rounding out the family Is the diminutive PXI 8P with an 8* 2-way, 100W system. 
(MSRP $279.95) All PXI models feature electronic crossovers, ABS nylon fiber cabinets 
with handles, XLR and RCA line inputs, and dual mic inputs {XLR and 1/4*) with mlc 
volume control. - www.adJaudio.com 


FRIENDLY PA GOES WITH YOU . 

The new FBT AMICO[r) Series of self-contained, powered sound systems includes 3 models, the AMICO 
1000, AMICO 500, AMICO 400. All of the FBT AMICO portable systems consist of a mixer with a built-in 
256-program OSP effects unit, a 3-channel power amp contained within the polypropylene subwoofer, 
a pair of 2-way polypropylene satellite speakers, speaker stands, and cables. All of the components and 
accessories ft into a cavity within the subwoofer that includes heavy-duty wheels, making the whole 
package easily transportable. The AMICO 1000 has a 15-channel mixer, 600W 15" subwoofer, and a pair 
of 1 SOW 2-way satellite speakers. The AMICO 500 features an 11 -channel mixer, 300W subwoofer, and a 
pair of BOW 2-way satellites. The AMICO 400 sports a 6-channel mixer, 300W 15* sub, and a SOW speaker. 
- www.fbt.it / www.fbtusa.com 




The DMX Duo from Elation Control Systems is a single-rackspace DMX recorder/controller for both 
intelligent and non-intelligent lighting. Separate outputs for DMX and standard units allows the 
DMX Duo to function as both a DMX recorder/playback unit and an on/off controller for standard 
f xtures running through a power pack. Specs include: 96 DMX channels for intelligent fixtures, 8 
DMX channels for nonintelligent fixtures, 8 chases (99 steps each), and 2 shows (99 steps each). The 
controller lets you set separate hold times for each show step. A fog machine trigger button and a 
strobe button are both included. Playback can be triggered manually or by audio. MSRP $219.95 - 
www.elatlonlighting.com 


Continued on p. 66 
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still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 


Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 



The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 


Optional RF Remote Control 


Optional Touch Screen 


W Optional Advertiser/Banner 
add-on 


Fully Customizable Hot 
Buttons 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 


Requested songs at your 
fingertips. 


Program your sets in advance 


Don't settle for less.... Me 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 


srAywAL/ve 


LOUIE LOUIE 


Pictured - 

LB 150 (touch screen optional) 


DJPower Internatl 

501 Deodara Drive, Los 
94024, USA (65{f 



















































































TriceraSoft Adds Lighting with Scramtec 

TriceraSoft, a leading provider of software, hardware, and content for digital DJs, has updated its 
Swift Elite Video Roster software package to Version 2.0. New features include, but are not limited 
to: lighting support (using Scramtec modules), play list scheduler, and tablet keyboards. The 
new version will still have the previously released features, such as; midi controller support, web 
broadcasting, adjustable slider ranges, smooth slideshow, visual cues, video montage (like blue 
screen), and much more. TriceraSoft and Scramtec have joined forces to offer lighting support 
to both company's customers, ensuring an entire package for the cutting-edge DJ who wants 
to offer video, karaoke, music, and lighting, all controlled by his or her PC. - www.tricerasoft.com 


Mixed Integration 

Pane's MP 4 mixer (see It's Hot) is ideal for DJs who want to mix and beatmatch digital files along 
with analog sources, but don't require the ability to "scratch,’' A special version of Serato Scratch 
LIVE software Is included with the hardware, providing a new control screen for the MP 4. The 
Scratch LIVE MP4 control screen has the samegreat library managementand file-handling features 
as its vinyl-friendly cousin, but without direct vinyl and CO manipulation. All control is via new 
on-screen features including; play/pause control, in both forward and reverse directions; pitch 
bend and pitch plus/minus controls for precise beat matching; fast-forward and reverse; multiple 
cue points per track;'censor" control, which reverses a section without losing the play position; 
fader start; scrub track with mouse; auto playback of music collection; and more. - www.rane.com 


Sharpening Your AudioA'ideo Editing Tools 

TASCAM'sfull line of FireWire audiocontrol surfaces and interfaces are now compatible with Apple's 
Final Cut Pro 5 and Soundtrack Pro editing software. A major upgrade of Apple's award-winning 
software means that Final Cut Pro Sand Soundtrack Pro are now fully compatible with MCP (Mackie 
Control Protocol) devices, so you can use external audio control surfaces—includingTASCAM's FW- 
1884 or FW-1082 to edit and manipulate audio more efficiently.TASCAM's newest audio controller, 
the FW'1082, has nine motorized fadersfor adjusting audio levels during mix playback utilizing 
the revamped software. Video editors can turn up a dialog line or reduce the music level during a 
voiceover section without clicking on breakpoints. Just grab a fader and go! - www.tascam.com 


Bring Your Analog Music Into Your Digital Hub 


Remember'Rip. Mix. Burn,"? It’s great, butifyouhaverecords,tapes,oranyotheranalogcontent,you 
may have the feeling that you're out of luck. Not with Audio Hijack Pro. With this software, you can 
quicklyand easily importanyanalog content—inessentiallyjust3easysteps.First,attachyouraudio 
device to your computer's Audio input jack. Next, set Audio Hijack Pro to "hijack" the proper audio 
device in the input tab. Finally, play the audio and hit Record. Audio Hijack Pro will record the audio 
in real time, tag the fries with information you set, and even send the songs on to iTunes when the 
recording is finished. Even better, with the newSilence Monitor, Audio Hijack Pro can split an album 
into multiple tracks for you automatically. Just by listening for the gaps, -www.rogueamoeba.com 





























































DJPower: Versatile Performance Tool for the 24th Century 


By Dr. Orax 

he original 

computerized mobile 
DJ command center 
continues to rule 
the road with mega¬ 
multimedia entertainers. Ride 
along with one and 
seethe possibilities... 

Imagine, if you will; 

You're attending a theater 
event. The preshow music 
(which has held the 
audience spellbound until 
now) begins to fade, the 
house lights dim, and the 
stage lights come up.The 
music changes smoothly, 
and the curtains rise to 
reveal dancers onstage, 
poised to begin their 
performance. They move 
gracefully and athletically 
to the beat of the music. 

Each consecutive routine 
is performed flawlessly 
to different music, lighting, and special 
effects. The crossfading music helps blend 
one performance Into another perfectly. 

The show runs effortlessly with 
lighting changes timed to the music, 
with scenic backgrounds that drop from 
the ceiling, changing the set at will. Over 
50 fixtures and effects are moving and 
changing as required by the production 
plan. Sitting in the audience you would 
suspect there to be a crew of 20 backstage 
running the show. 

Who's Running the Show? 

Now imagine that you find that it all 
happened with one person and one 
computer, running one primary program: 
DJPower. That is exactly what I did 
recently, as I provided sound, lights, 
and production control for a local ballet 
troupe's performance. I controlled all the 
theatrical lighting and the house lights. 
The curtains were controlled electronically, 
as were the stage effects and scenery 


backdrops, all through DJPower's seamless 
integration of DMX control, interfacing 
with Martin's Light Jockey program. 

I realize that this might not strike you 
as a typical DJ gig, but it is time to think 
differently-to think about how you can 
expand your revenue opportunities: this 


both profit and many referrals. It's just one 
example of the power of DJPower to help 
you build a valuable business. 

Big, Easy, Multimedia Integration 
Another example is a recent grad night 
party. Grad night parties are notorious 
for crowds that ebb and flow as the 
night progresses. Since these types of 
events typically offer a wide array of 
entertainment choices, the dance floor 
is rarely packed for the entire night, even 
when you are providing the greatest and 
latest hits.The kids roam from making a 
video to dining to gaming to laser tag... 
well, you get the picture. In this case, the 
parents literally transformed the school 
into New Orleans for a Mardi Gras-themed 
party. 

Using DJPower, I had a collection of 
play lists providing ambience by playing 
different styles and tempos of music in 
several locations at one time—alt while 


playing the latest dance video hits in the 
main dance area. Now imagine that all 
the dance lighting is perfectly themed to 
the music, literally a different sequence 
for each song. Next, imagine what 
happened when a rush of kids came in 
and it was time to kick it into high gear. I 
hit a programmed hotbutton and a new 

play list of the 10 hottest 
tracks was loaded and 
started right after the current 
song, mixing into each one 
effortlessly. I hit another 
one and confetti cannons 
went oft, raining confetti on 
the growing crowd. AH of 
which was captured on one 
of 10 live video cameras and 
was instantly blended into 
the already-playing video 
All by remote control, with 
DJPower. 

Spectacular Reception 
Imagine a wedding 
reception, as you prepare 
to make the presentation of 
the scripted grand entrance. 
As you walk, the crowd 
follows you there effortlessly. No asking 
for their attention from behind your gear 
setup; they naturally follow you as you 
walk to the door where the party will 
enter, warming them up for what is about 
to happen. As you approach the door, 
you hit a button on your remote and the 
music fades from one track to another, the 
tempo and suspense builds, and you use 
your voice to heighten the anticipation. 
You begin your scripted introductions, 
and as you bring in each person, you are 
able to change the music, and even use 
comedy drops or sound bites to create 
exactly the right feeling for this moment. 
As you work through the party, it is now 
approaching the time for the bride and 
groom, As they move closer to position, 
still remaining out of sight, you press a 
button on your DJPower remote and all 
of a sudden, from the back of the room, 
behind a silk tree, a bright spotlight comes 
on, illuminating the doorway. You hit 
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another button and their music bed plays 
while you do the introduction. The room 
explodes with applause as they walk 
into the room.The unmanned spotlight 
follows them from the door, along a pre¬ 
planned route to their positions for the 
next segment of the evening. Everyone is 
caught up in the moment, enjoying the 
production value that you have brought 
to the simple wedding formality of the 
introduction. You did it all by yourself— 
with your DJPower production command 
center. 

Another Explosive Entrance 
Or, imagine a corporate event. Everyone 
Is milling around enjoying the relaxing 
music playing over the loudspeaker 
system. The tempo and energy are 
building in the music that is playing. 
People wonder, Where is the DJ? It's 
about time for the show to begin. They 
hear a familiar voice directing them 
to their seats, while wondering where 
this is all coming from, where will it 
go next?The lights begin to scan the 
room as the music changes yet again. 

A voice begins the introduction of the 
night’s entertainment..,. At just the right 
moment you burst in to the room, and 


the music thunders in a new direction; 
people now know it's time to get the 
party started. Your music and lighting 
respond effortlessly to your commands 
from DJPower. You welcome them to the 
party, and invite them to participate in an 
interactive routine from their seats, this 
soon leads them to the dance floor and 
you never look back... 

The Bigger Entertainment Picture 
These are just a few of the many ways 
that I have used DJPower to multiply my 

A voice begins tKe 
introduction of the night's 
entertainment....At just the 
right moment you burst in 
to the room, and the music 
thunders in a new direction: 
people now know it's time 
to get the party started. 

efforts, allowing me to provide a higher 
level of technical entertainment and 
production value for a variety of clients. 
Simply put, for me DJPower Is the most 
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complete multimedia presentation tool 
on the planet. No other program will 
do all that I want to do—that DJPower 
does right now, all completely integrated 
under a seamless Interface, t have been 
very pleased with my experiences. I 
have made back my investment in this 
software system more than 30 times over. 

Although it focused on DJPower 
as a primary tool, the overall goal of 
this article was to cause you to become 
excited and to open your mind to the 
possibilities of what digital-driven 
entertainment can do for you. No 
matter what you are currently doing, it 
is time to think in a new paradigm—to 
really consider and investigate how you 
can deliver more value to your clients, 
how you can truly build a better show. 
Your creativity, coupled with the right 
tools and hard work, will propel your 
entertainment value to where truly the 
sky is the limit. Now is the time to plan 
where you want to be five years from 
now. I know what I will be doing; do 
you? ■ 

For more on the fafesf version of DJPower, go to 
www.djpoiver.com. 


























































il' 

ri*' 


MiX/ beat match 
and headphone cue 
laptop digital files 
directly via the MP4 DJ 
mixer's USB port! 

4 get sound cards. Even 4ger turntables 
and CDplayers If you really wanna travel 
light, The new MP4 lets you mix, beat match and 
headphone cue laptop digital files directly thru 
a single USB connection...while also retaining 
the flexibility to mix analog sources. Via t he MP 
4‘s USB port and superb 24-bit/4BkHz A/D- 
D/A converters, you can record events and live 
performances or convert vinyl into digital files. 

We've packed the MP 4 with features like 
2‘band EQ and meter on each bus, creamy smooth 
VGA Active crossfader, high-output headphone 
amp with level control, A-Bus/B*6us/Masfer Mix/ 

MIc USB Record source selectors and balanced 
outputs. We even solved the previously-pesky 
problem of PC noise with built-in USB isolation. 

Included is Serato Scratch LIVE sof tware with 
MP4 Control screen for PC and Mac®. You get all 
the original features except direct CD and vinyl 
manipulation*. Instead, functions like pitch-bend¬ 
ing and nudging are handled via the key board. 

Mobile, club or remix project studio - any¬ 
where you need com pact size, USB connectivity 
and Rane/Serato quality, the laptop-luving MP4 is 
ready. Visit your Rane dealer, call for more info or 
visitwww.rane.com 
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MP 4 D J Mixer 

* Iwo Z4-bit/4GkHz stereo inpulsviaUSB 

* om24-bit/48kH2 stereo recording output via (ISO 

* two switchableline/phono stereo inputs 

* balanced XLR&TRS main analogoutputs 

- auxanalogDutputwith level control 

* 2*banilEQanilineteringanbolhbusos 

* A’bus, B-bus & H 0 use leveI c 0 nlrols 

* Pgm/Cue pan control 

* long-life VGA active crosstador 

■ built-in USB ground isotalion 

' internal universalpower supply 

Serato Scratch LIVE 

* complete control. manllaring& library 
interface witli Core Audio and ASIOditters 
and MP4 control screen 

* plays rived/variable bit-rate MP3. AIFF.WAV 
£ CD audio plus fulliTunes'* compatibility 

■ digiiarcrates* and browse by artist, album, 

BPM or genre witli optional album art display 

* drag-and-drop track import orauto'crate' play 

* vatiablezoomwavefainis.ienipo, boat 
and vira large time displays 

* pilch bend, sea mless looping and many other 
creative control features 

* a gazillion other cool featuresyou can leai n about 
on our web site 
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Mobile DJ-ing made simple. 
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Play digital files or CDs * Rccoril yaur 
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Perfect 4 club applications, too. 
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Play& mix digital flies, reeorih and/m CDs 
Digitize vinyl * Record your uric or main mix 
Add more versatility 2 your mam club mixer 


www.rane.com 

Ranc Corporation id. 425.355.B000 
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WHATEVER THE LEVEL OF CLIENT INVOLVEMENT IN SONG SELECTION, 
JAY SHOWS THE WAY TO A GREAT EVENT 


By Jay Maxwell 

V Vhen the mail arrives 

■ m each day, the first 
S ■■ V thing I do is sort it into 
wM various categories. 
wK One pile is the 

business mail, which consists mainly 
of bills, contracts, and completed 
surveys. Though I naturally enjoy 
seeing the contracts (with checks 
inside), I'm actually more anxious 
to see the results of the surveys. It's 
a matter of quality over quantity, 
so I want to make sure that the 
quality of every event is up to 
our high standards and that the 
expectations of the client have been 
met or exceeded. If the surveys 
continue to come back and the 
client indicates that our company 
provided an excellent service, 
then they will spread the word to 
others about who to call for great 
DJ entertainment. And when the 
word is spread about the quality, the 
quantity will, in turn, increase. The 
surveys are our tools to ensure that 
each event was a success. In a sense, 
each event is a success if the client 
is satisfied. And the key is to satisfy 
every client by providing exactly the 
music they request. 


Multiple Musical Methods 

All of our clients receive an extensive song list 
booklet with nearly 2,000 songs in order to make 
their song choices.The songs are divided into 
about two dozen categories and are arranged 
in alphabetical order by song title to make 
the songs easier to And. By highlighting their 
requests, we know exactly what the client wants. 
Most of our brides, for instance, are surprised 
when we emphasize that we want to play 
nothing but their requests and, if allowed, their 
guests'requests. What surprises us is that other 
DJ companies are apparently telling the bride 
and groom that they should leave the song 
choices to the "expert" and let the DJ choose 
the music for the party. We believe that it’s the 
bride's wedding, it's her day, and it should be her 
musical choices. 

This past spring wedding season, most of 
the brides highlighted a wide variety of music 
and it was our privilege to play music and see the 
bride and her guests—from the young to young 
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Away 


1 

Dance 

Celebration 

Kool & The Gang 

2 

Disco 

We Are Family 

Sister Sledge 

3 

Dance 

Electric Slide 

Marcia Griffiths 

4 

Disco 

December 1963 (Oh, What a Night) 

Four Seasons 

5 

Slow Modern 

Have i Told You Lately 

Van Morrison 

6 

Slow Classic 

What A Wonderful World 

Louis Armstrong 

7 

Sock Hop 

Brown Eyed Girl 

Van Morrison 

8 

Sock Hop 

Mustang Salty 

Wilson Pickett 

9 

Rock & Roll 

Love Shack 

B-52’s 

10 

Dance 

Kiss 

Prince 

11 

Disco 

Best of My Love 

Emotions 

12 

Dance 

Cha Cha Slide 

Casper 

13 

Slow Oldie 

Let's Stay Together 

Al Green 

14 

Sock Hop 

My Girl 

Temptations 

15 

Slow Modern 

Come Away with Me 

Norah Jones 

16 

Swing 

The Way You Look Tonight 

Frank Sinatra 

17 

Swing 

Mack the Knife 

Bobby Darin 

18 

Swing 

1 n the Mood 

Glenn Miller 

19 

Disco 

Brick House 

Commodores 

20 

Dance 

Billie Jean 

Michael Jackson 

21 

Hip-hop 

Hot in Here 

Nelly 

22 

Dance 

Bootylicious 

Destiny's Child 

23 

Slow Modern 

Kiss from a Rose 

Seal 

24 

Slow Oldie 

When a Man Loves a Woman 

Percy Sledge 

25 

Disco 

iWitI Survive 

Gloria Gaynor 

26 

Dance 

Rock Your Body 

Justin Timberlake 

27 

Hip-hop 

Hey Ya! 

Outkast 

28 

Rock & Roll 

Pink Cadillac 

Bruce Springsteen 

29 

Sock Hop 

Twist and Shout 

Beatles 

30 

Sock Hop 

Soul Man 

Blues Brothers 

31 

Modern 

Come On Eileen 

Dexys Midnight Runners 

32 

Slow Modern 

Beautiful in My Eyes 

Joshua Kadison 

33 

Slow Oldie 

Just My Imagination 

Temptations 

34 

Sock Hop 

Under the Boardwalk 

Drifters 

35 

Sock Hop 

Respect 

Aretha Franklin 

36 

Disco 

Boogie Shoes 

KC & The Sunshine Band 

37 

Dance 

U Got the Look 

Prince 

38 

Dance 

Lady Marmalade 

Christina Aguilera 

39 

Hip-hop 

Yeah! 

Usher 

40 

Hip-hop 

California Love 

2 Pac 

41 

Disco 

Jungle Boogie 

Kool & The Gang 

42 

Dance 

You Dropped a Bomb On Me 

Gap Band 

43 

Slow Oldie 

Let's Get It On 

Marvin Gaye 

44 

Slow Classic 

Unforgettable 

Nat & Natalie Cole 
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The first step to having a successful gig starts here... 



CDX Series 

Professional Rackmount CD Players 

Packed with essential features and more, the CDX series of professional CD players is sure to provide a solid solution lor virtually any 
application, including permanent installations. Whether ytm’re spinning in a club or at a wedding, features such as single auto-cue, 
frame accurate search, cue with preview, and instant start ensure quick, flexible, and reliable performance. Anti with an industry-leading 
3-year limited warranty, you can rest assured that nothing will stand between you and the dance floor. 
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at heart—dance the night away. Some of our 
brides were extremely specific in their choices. 
One in particular brought her own CDs and we 
were to play only her CDs: No guest was allowed 
to make a request; and some of the versions 
of the songs were either'live'or an alternate 
cut so we were given explicit directions not to 
play any version of the song other than the one 


critical mass gravitating toward the dance floor. 

In this case, the bride had selected a wide variety 
of great tunes but everyone wanted to explore 
the aquarium. One guest approached us with the 
comment, 'it's obvious that the bride's selections 
aren't working, so why don't you change it and 
play some rap, that's what everyone wants.* I 
graciously took his request, but stuck to the 


In a sense, each event is a success if the client is satisfied. And the key is 




provided by the bride. All the songs were classic 
'American Standards'from the golden throats 
of Frank Sinatra, Ella Fitzgerald, Louis Armstrong, 
and others in that great genre. Before the show, 
we thought the event was doomed for failure 
because of the lack of variety. But the client is 
indeed always right, because it turned out that 
all the guests had a great time. She knew what 
her guests were expecting and we delivered it. 

Another recent reception was held at the 
Charleston Aquarium. As you can imagine, this 
is a large venue and people had full access to 
both levels of the building. With only about 65 
individuals at the party, it was difficult to get a 


bride's play list and played one of the three 
rap tunes that she had selected. As you might 
expect, very few guests (including the guy that 
made the comment) danced, even when I played 
what "everyone wanted.' Once again, the bottom 
line was that the music was exactly what the 
client ordered and paid for; and it was our goal 
to satisfy her, 

A few of our recent brides and grooms have 
been so nonchalant that outside their first dance 
and the dances with their parents for which 
they chose the songs, they have left the rest of 
the music program entirely up to us. While we 
appreciate the confidence placed in us to use our 


45 

Rock & Roll 

Moondance 

Van Morrison 

46 

Sock Hop 

Way You Do The Things You Do 

Temptations 

47 

Sock Hop 

Build Me Up Buttercup 

Foundations 

48 

Rock & Roll 

Old Time Rock & Roll 

Bob Seger 

49 

Rock & Roll 

Sweet Home Alabama 

Lynyrd Skynyrd 

50 

Country 

Man! 1 Feel Like a Woman 

Shania Twain 

51 

Country 

Redneck Woman 

Gretchen Wilson 

52 

Slow Country 

1 Hope You Dance 

Lee Ann Womack 

53 

Slow Classic 

Can't Help Falling in Love 

Elvis Presley 

54 

Disco 

Play That Funky Music 

Wild Cherry 

55 

Dance 

Get Down on It 

Kool & The Gang 

56 

Disco 

Stayin'Alive 

Bee Gees 

57 

Disco 

Dancing Queen 

Abba 

58 

Rock & Roll 

Jessie's Girl 

Rick Springfield 

59 

Modern 

If 1 Had $1,000,000 

Barenaked Ladies 

60 

Slow Modern 

1 Could Not Ask for More 

Edwin Mccain 

61 

Slow Classic 

At Last 

Etta James 

62 

Sock Hop 

Bad Bad Leroy Brown 

Jim Croce 

63 

Sock Hop 

Jailhouse Rock 

Elvis Presley 

64 

Sock Hop 

Let's Twist Again 

Chubby Checker 

65 

Disco 

That's the Way 1 Like It 

KC & The Sunshine Band 

66 

Dance 

Don't Stop Till You Get Enough 

Michael Jackson 

67 

Disco 

Ladles Night 

Kool & The Gang 

68 

Dance 

Let's Get It Started 

Black Eyed Peas 

69 

Hip-hop 

Whatta Man 

Salt-n-pepa 

70 

Sock Hop 

1 Got You (1 Feel Good) 

James Brown 

71 

Sock Hop 

Shout 

Otis Day 

72 

Slow Classic 

Could 1 Have This Dance 

Anne Murray 

73 

Slow Oldie 

Sexual Healing 

Marvin Gaye 

74 

Disco 

Can't Get Enough of Your Love 

Barry White 

75 

Dance 

1999 

Prince 

76 

Hip-hop 

In Da Club 

50 Cent 

77 

Hip-hop 

Way You Move 

Outkast 

78 

Disco 

Get Down Tonight 

KC &The Sunshine Band 

79 

Swing 

New York, New York 

Frank Sinatra 

80 

Slow Oldie 

Wonderful Tonight 

Eric Clapton 


experience to guide the flow of the music, we are 
accustomed to knowing ahead of time what the 
bride wants to hear and creating the event based 
on those selections. Surprisingly enough, these 
events have been at least as successful as the 
events where the bride has made her selections 
ahead of time. 

All Night Long: A Different Kind of List 
That brings us to this issue's 'play something we 
can dance to!" song list. Since the first PSWCDT! 
list in Mobile Beat #11, the song chart has always 
been a'best of,"where the songs are listed 
in order from most popular at #1 to the least 
popular at the bottom. This list represents the 
first time we have offered a complete "play list" 
arranged in suggested playback order. 

The scenario for a "typical* wedding 
reception would go something like this. For the 
first 30 to 45 minutes, while guests are arriving 
and eating hors d'oeuvres, you are playing lively 
jazz with a mixture of vocalists. The wedding 
party arrives and you introduce them and direct 
everyone's attention to the dance floor as you 
play the bride and groom's first dance. Follow 
that with the song or songs for the bride and her 
father, and the groom and his mother. Then get 
the party started with "Celebration'by Kool & the 
Gang and continue for the next four hours with 
dancing straight from the list. Of course there will 
be song breaks for the cake cutting and toast as 
well as the bouquet toss and garter removal. 

Our intention for this particular flow of 
music was to start off strong with very well 
known and popular songs, and then intermix the 
songs to include the best songs from the middle 
of the road in several genres. None of the songs 
on this chart should offend anyone, and all age 
groups should know each song. Notice that after 
several fast party songs, there are always two 
slow songs. One tendency is to assume that just 
because the dance floor Is packed with dancers, 
you should continue with the same type of music 
until they get tired and leave. If there are others 
sitting down, then you need to consider that 
they might be waiting for their turn at the dance 
floor. Changing the music to offer variety during 
the entire evening should always be one of your 
goals. 

While I would like to be able to guarantee 
that If you don't have a play list at your next 
wedding, all you'll have to do to ensure a great 
time is to play directly from this list, in the 
prescribed order. All I can really guarantee Is that 
using your own expertise combined with this list 
should serve you well. How? It just might prevent 
someone from coming up to you and saying, 
"play something we can dance to!" ■ 


Pic^Somethaig HkCanDaticelb .^—The Book 

If VDU want to benefit ftirrhcr from lav Maxw'eUs 
years of song research and tabulation, you can get 
his essentia] music guide, P/ay Something Can 
Dance Tof This professional DJ programming tool, 
freshly updated for 2005, is available by calling 
585-385-9920* Check our the ad in the Showcase 
section in the back of this issue for more info* 


• SOCK-HOP covers pop music from 1955 to 19€9 

• ROCK & ROLL covers rock music from 1970 onward 
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By Dave Kreiner 
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I f the following remix 

compilations are any indication, 
the summer is not winding 
down: it's winding up, with a 
high-energy and a high-BPM 
vibe that will drive your club scene 
into dance floor frenzy! 

X-MIX 79 gets It started with their 
trademark "Electro Pop House of 'X' Megamix" at 
11 ;30 in length and a brisk 131 BPM. Featuring 
a killer blend of dance-rock tracks, this medley 
starts off with Dave Armstrong on “Out of 
Touch." It's not a remake of the Hall & Oates hit 
but a strong late-night pumper with heavy rock 
overtones and guitar riffs. Stonebridge, featuring 
Therese, follows with a very retro/disco track 
"Take Me Away"—guaranteed to make you feel 
like your back in the late 70s! Closing out this 
strong megamix is French DJ David Guetta with 
"The World Is Mine."This Euro-pop track is very 
reminiscent of Depeche Mode, with a sparkling, 
modern mix. All in all, this is an excellent 
megamix to keep your late-night dancers 
sweating. 

The full-length songs begin with "True," by 
pop icon Ryan Cabrera, at 124 BPM. It features 
a strong dance track from remixer Lenny B. and 
will work well with your female clientele. Candee 
Jay is next with "Back for Me" (138 BPM).This 
supercharged remix features powerful bass line 
and engaging female vocals In the high end. 

Kate Ryan kicks it up another notch, with "Only 
If I," at a frenetic 140 BPM. This song is a great 
peak-hour anthem that will light up your dance 
floor.The chorus has a very Abba-esque quality. 
And just when thought it couldn't get any faster, 
DHT pumps it up with a 145-90-145 BPM combo, 
on "Listen to Your Heart," a great DJ Serg dance 
remake of Roxette’s ballad. Its sweet, half-beat 
middle section provides a great transition 
opportunity to start a lower-BPM set. 

Greek songstress Anna Vissl's "Call Me" (130 
BPM) is next, with a strong remix from Chris Cox. 
This is not a Blondie remake. "1,2 Step," Clara’s 
huge radio hit, receives an upbeat (126 8PM} 
house remix.This higher-BPM version totally 
works and wilt make your dancers scream with 
delight—definitely the best track on this issue! 
Next up is a reworking of WillTo Power’s classic 
'80s dance track, "Dreamin’ (Again)" (132 BPM). 
Gioia, of the legendary girl group, Expose, does a 
killer job on the vocal. Remixer Giuseppe D. (aka 
Pepe) creates a great dance remix with a strong 
drum track and sparse instrumentation.This is a 
must-have version of this classic. Next, "You Are 
Everything," by singer/actress Vanessa Williams, 
gets a classy 134-BPM remix from Lenny B. on 
this cover of the classic Stylistics song. Finishing 
up the regular tracks, "Open House Party" 
remixer Steve Dupont takes the hip-hop anthem 
to the next level with an awesome 125-BPM 
version of Ice Cube’s "You Can Do It." Filtered 



vocals and pounding drum track push this mix 
to the edge. 

Closing out the collection is a bonus 
medley titled "2004 Pop Megamix" (13:34, 

86-137 BPM) from Steve Dupont. First off, 
the Nelly’s "Over and Over" (featuring Tim 
McGraw) seamlessly blends into "The Reason" 
by Hoobastank, then proceeds through twelve 
other pop sensations, including Black Eyed Peas' 
huge hit "Let's Get It Started," then closes with 
Toxic" by Britney Spears. DJs who don't know 
how to beat mix will look really good when 
they play this megamix—the crowd will think 
you're mixing it live! Overall, this is an essential 
collection of hyper dance music! 

From the remix service boasting the most 
songs and longer versions of Top 40, hip-hop, 
R&B, and current rock hits, comes SELECT MIX 
10. Tracks feature intro and outro beats and 
clean vocals. Extra bonus instrumental loops are 
Included for creative mixing. 

The set starts off with "Number One Spot" 
(73 BPM). It's been a huge radio smash for 
Ludacris, in spite of the annoying Austin Powers 
sample that goes throughout the song. The 
longer intro on this remix will make it a much 
easier song to program. Frankie J. (featuring 
Baby Bash) also has a radio hit with "Obsession 
(No Es Amor)," at 80 BPM. This smoothed-out 
R&B mix will work well as a set starter. Next, huge 
drumbeats begin the must-have remix of Green 
Day's "Boulevard of Broken Dreams" (83.5 BPM) 
on just the just right foot to mix well with all your 
lower-BPM sets.Trillville is up next with "Some 
Cut" (85 BPM), Very simple production is perfect 
for this hip-hop radio hit, with the drum and bass 
tracks pushing the mix. "Lonely No More," from 
pop rocker RobThomaS starts off with a strong 
drum track, then gets layered with synth and 
guitar riffs, resulting in a very danceable, 86-BPM 
track. Brooke Valentine (featuring Lil’ Jon and 
Big Boi) has a track flying up the charts with "Girl 
Fight,” at 100 BPM. Again, the tong intro makes it 
easy to mix. Game's "Hate It or Love It" (featuring 
50 Cent) gets a facelift here at 100 BPM, with a 
clean production and smooth mix. Will Smith's 
latest "Switch," starts with chanting vocals 
leading into a strong 102.S-BPM remix. 

Snoop Dogg and JustlnTimberlake get 
that old school vibe going on "Signs" (113 BPM). 
This is a fun song and works in all programming 
situations. Justin's falsetto Is perfect. This is a 
welcome, longer version of the big hit. Omarion 
has a radio smash with "0" at a peppy 120 BPM— 
a powerful, up-tempo remix of this big radio 
hit Trick Daddy is up next with some R&B style 
on "Sugar (Gimme Some)."This remix features 
a 120-BPM, booty-style beat and is a welcome 
member of the 120 BPM club! Kelly Clarkson gets 
a dance treatment on "Since U Been Gone," at 
131 BPM. Most mixes of this song have been on 
the rock side, but this one Is all dance, with an 
edgy, guitar-based feel on the chorus. Closing 




















out this killer set is *Bad Girl" (88 BPM) by Usher, 
This remix takes the radio hit to the next ^evel, 
with trademark Usher vocals that push the mix to 
the red line. (See sidebar for the included extra 
loops.) 

Gwen Stefani's huge hit, "Hollaback Girl," 
(no BPM) starts of ULTIMIX 1with a shout. 

DJs needed an extended version—and here 
it is! This straightforward mix contains sparse 
instrumentation, clean vocals and makes a great 
set'Starter. Kelly Osbourne's latest Is "One Word," 
at 128 BPM, and here we have a Euro dance remix 
from Chris Cox and Jim Thias that will work well 
in late-night sets. The tune was written by Linda 
Perry, who has also penned big hits for Christina 
Aguilera and Pink.Taken from a previous Static 
Revenger remix, the updated classic rock/dance 
hit by INKS, "Need You Tonight '05," is here at a 
brisk at 125 BPM.This is a well-done remix and 
will work with all different musical styles—a 
major crowd pleaser. Mom-to-be Britney Spears 
brings a strong Euro-style dance track with "Do 
Somethin'* (130 BPM). This mix utilizes the DJ 
Monk mixes from the UK, Another great wee- 
hours pumper to keep your dancers ja mm in' 
this summer! Ciara (featuring Ludacris) is next 
with "Oh," at a sweaty 128 BPM.This DJ Volume 
South Beach Mix Is tight and really works well, 
even at this high BPM count. Following this Is the 
quirky hit, "Jerk It Out" by Caesars, at 134 BPM, 
This song is instantly recognizable from the iPod 
TV commercials-a very danceable Smashmouth- 
esque party rock track. American Idol finalist 
Kimberley Locke is keeping busy these days. Her 
latest is "Coulda Been" (125 BPM).This DJ Volume 
mix has a strong synth bass line pushing a perky 
dance groove. Closing out the set Is Dynamix 
Presents Sweet Sensation with "My BodyTu 
Cuerpo," at 128 BPM.This is the same Sweet 
Sensation from 17 years ago; lead singer Betty 
Dee takes center stage on this NYC tribal-style 
dance track. Yet another great high-speed dance 
track for your summer programming pleasure. 

All the reviewed CDs are available at www. 
thesourceformusic.com. Call 800-775-3472 for a 
free catalog or to place an order. ■ 
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ARTIST 

SONG 

BPM 

ELECTRO POP HOUSE OF "X* 

VARIOUS ARTIST MEGAMIX (11:30) 

131 

DAVE ARMSTRONG 

A: OUT OF TOUCH 

131 

STONEBRIDGE/THERESE 

B: TAKE ME AWAY 

131 

DAVID GUETTA 

C: THE WORLD IS MINE 

131 

RYAN CABRERA 

TRUE 

124 

CANDEE JAY 

BACK FOR ME 

138 

KATE RYAN 

ONLY IF 1 

140 

DHT 

LISTEN TO YOUR HEART 

145-90-145 

ANNAVI5SI 

CALL ME 

130 

CIARA 

1,2 STEP 

126 

WILL TO POWER 

DREAMIN' AGAIN 

132 

VANESSA WILLIAMS 

YOU ARE EVERYTHING 

134 

ICE CUBE 

YOU CAN DO IT 

125 

2004 POP MEGAMIX 

VARIOUS ARTIST MEGAMIX (13:34) 

86-137 

NELLY W/TIM MCGRAW 

A: OVER AND OVER 


MAROON 5 

B: THIS LOVE 


CIARA 

C: GOODIES 


BLACK EYED PEAS 

D; LET'S GET IT STARTED 


OUTKAST 

E: THE WAY YOU MOVE 


BRITNEY SPEARS 

F: TOXIC 


SELECT MIX 10 



LUDACRIS 

NUMBER ONE SPOT 

73 

FRANKIE J.W/BABY BASH 

OBSESSION NO ES AMOR 

80 

GREEN DAY 

BOULEVARD OF BROKEN DREAMS 

83.5 

TRILLVILLE 

SOME CUT 

85 

ROB THOMAS 

LONELY NO MORE 

86 

BROOKE VALENTINE W/ LIL X>N & BIG BOl 

GIRLFIGHT 

100 

GAME W/50 CENT 

HATE IT OR LOVE IT 

100 

WILL SMITH 

SWITCH 

102.5 

SNOOP DOGG W/ JUSTIN TIMBERLAKE 

SIGNS 

113 

OMARION 

0 

120 

TRICK DADDY 

SUGAR GIMME SOME 

120 

KELLY CLARKSON 

BONUS LOOPS: 

SINCE U BEEN GONE 

131 

LUDACRIS 

NUMBER ONE LOOP (2:07) 

73 

TRILLVILLE 

SOME CUT LOOP (2:16) 

85 

BROOKE VALENTINE 

GIRLFIGHT LOOP (1-J8) 

100 

SNOOP DOGG 

SIGNS LOOP (2:04) 

113 

USHER 

BAD GIRL (BONUS TRACK) 

86 

ULTIMIX 114 

GWEN STEFANI 

HOLLABACK GIRL 

110 

KELLY OSBOURNE 

ONE WORD 

128 

INXS 

NEED YOU TONIGHT 05 

125 

BRITNEY SPEARS 

DO SOMETHIN 

130 

CIARA W/LUDACRIS 

OH (DJ VOLUME MIX) 

128 

CAESARS 

JERK IT OUT 

134 

KIMBERLEY LOCKE 

COULDA BEEN (DJ VOLUME MIX) 

125 

DYNAMIX PRESENTS SWEET SENSATION 

MY BODYTU CUERPO 

128 
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ROCKSWINCSIRACK LIST 

IT'S MY LIFE 

TRUE 

EYE OF THE TIGER 
EVERYBODY HURTS 
WONDERWALL 
BLACKHOLE SUN 
IT'S A SIN 
JUMP 

SMELLS LIKE TEEN SPIRIT 
HELLO 

EYES WITHOUT A FACE 
LOVECATS 

THE WAY YOU MAKE ME FEEL 
TEARS IN HEAVEN 


Anko Man Says "Rock Swings" 

P aul Anka has marked his 47th year in show business with his 
latest record, Rock Swings, released last July by Verve Music 
Group. Rock Swings is a concept album that takes rock songs 
from the '80s and '90s and "swings" them by adding big band 
arrangements. Anka brings his own unmistakable voice and 
interpretative skills to such hits as Nirvana's "Smells Like Teen Spirit," Van 
Halen's "Jump,""Wonderwair' by Oasis, R.E.M.'s "Everybody Hurts," and Bon 
Jovi's"!t's My Life." 

"Frankly, The idea behind this project did not hit home until I heard it, at which point I was 
absolutely blown away," commented Ron Goldstein, President/CEO, Verve Music Group. "I should 
have known that when Paul does something, it is the ultimate in taste and perfection. Rock Swings 
is simply a terrific album and we're proud to be associated with it." 

Paul Anka is one of the most enduring artists in pop culture. In an illustrious career that has 
spanned five decades as a entertainer, he has become the 21st biggest-selling artist of all time, 
producing 125 albums, three #1 pop singles, and 33 Top 40 hits. He has written or co-written 
nearly 1,000 songs. Since the inception of his career, Anka's songs have been performed well over 
150 million times and his record sales number more than 60 million. With Rock Swings hitting the 
European Billboard charts after its German release, Anka takes his place among a few special artists 
in history to have a record on Billboard's Top SO charts in five consecutive decades. 

At age 16, Anka wrote and recorded his first #1 hi^'Diana'and became a teen idol. Highly 
prolific, some of his other hits include Frank Sinatra's theme song "My Way"''You Are My Destiny,*"AI| 
of a Sudden My Heart Sings,""Crazy Love,"Lonely Boy,'"Hello, Young Lovers,"Little Girt,"'Love Me 
Warm and Tender,"Feelings.*"Put You Head On My Shoulder,"Puppy Love* and "(You're) Having My 
Baby." Anka also composed the most recognized television theme song in history for The Tonight 
Show with Johnny Carson. For more information on Paul Anka, visit www.paulanka.com. 


Ambient Video 


4 Your Audio 


PromoOnly has release of Ambient Video 4, a 35-minute ambient compilation of the best of Promo 
Only-produced animated computer images. Formatted to allow for both continuous and custom 
play, Ambient Video 4 addresses the shortcomings of most ambient collections by allowing users 
a choice between cycling through each of the 38 segued selections offered, or selecting the 
one particular screenshot that best suits the moment. The collection contains no music, letting 
you easily utilize the video material in a wide variety of audio/video mixing situations—thus 
enhancing the visual impact of any show or nightclub experience. 

"Taking entertainment to the next level has always been what we here at Promo Only are 
all about," said Pete Werner, vice-president and executive programmer director. Promo Only. 
"Ambient Video 4 is the'wow'factor in a DVD sleeve; it's extreme entertainment made easy," 

For more information about the entire Ambient Video line or any other Promo Only audio or 
video product go www.promoonly.com. 



Negative Rap 
Annihilation 


In light of the growing violence within the 
hip-hop world, including the pointless deaths 
of rap stars like Tupac Shakur, Notorious 
B.I.G., Jam Master Jay, and others. Future 
Austin, an underground rap star, has had an 
epiphany.The California-based rapper has 
created a new movement with his Web site, 
www.Ki11GangstaRap.com, plus an upcoming 
feature film and a newly released CD titled 
KillGangstaRap.com.The album contains clean, 
cutting-edge, uplifting rap music that everyone 
can enjoy. 

'Today, the top-selling rap albums 
celebrate violence, meaningless sex, and 
extreme materialism. Our kids are listening to 
this on a daily basis," says the ex-gangsta rapper 
and father of three. "My little girl wanted to listen 
to my last album and it was not something I 
wanted her to hear. That was a major revelation 
in my life and I immediately decided to turn my 
music around." 

The KiltGangstaRap.com CD has no 
profanity or explicit lyrics and features 
production by the legendary George Clinton 
and Zaytoven, one of hip-hop's hot young 
producers. The CD is available exclusively at 
www.killgangstarap.com. 

Enhancements 
inside and Out 

TM Century (www.tmcentury.com} has added 
Univenture Archival Pocket sleeves and CD-Text 
to the popular PrimeCuts product line. As of 
July, all PrimeCuts CDs (including Dance, Latin, 
and Smooth Jazz) will be dressed in the new 
packaging and sleeves. The addition of sleeves 
will be at no additional cost to subscribers. (For 
info on other Univenture proteaive products, go 
to www.univenture.com,) 

Starting with 618P, 619D, Latin 027, and 
Smooth Jazz 14, CD-Text has been embedded 
on all PrimeCuts CDs. If you have a CD player 
that supports CD-Text, information about the 
song will show up on your display. And if you are 
a digital DJ, you will benefit if your CD ripping 
program supports CD-Text, as it should import 
the data so you don't have to type it. This new 
feature also comes at no additional cost to 
subscribers. 

continued on page 65 
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Performer Acti^re Speakers wodt togett^ v^lth wireless 
300 ft away. Install a Phonic UHF wireless nilcreDU^ 
the compartment on top rgip yoUrc P^dy toT^^^ 
quick and easy and there are ne cables or bulky r^lm 
up a speaker and wireless microphone has never been' 


Flexibility 


^Wireless modules eliminate need to lay speaker cable * making setup faster and easier aWide 
dispersion horns give wide audience coverage for highs and lows •Speaker protection circuitry and 
transducer-matched HF and LF amps drive speakers at maximum ievels without burning them out 
•Works in all sound reinforcement applications and as a floor monitor •Durable, lightweight, impact- 
resistant plastic enclosure •Active speaker technoiogy means higher sound quality wrth lower distortion 
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REALITY CHECK 


NUMBERSGAME 

Simpty counting up songs doesn't cut it anymore—if it ever did 



By Mark Johnson 

ne of the more consistent 
marketing elements that 
I've observed mobile OJs 
utilizing is announcing 
(or bragging about) the 
number of songs that they have in 
their portable collection. I've seen 
ads trumpeting the availability of 
5,000 songs, 10,000 songs or even 
20,000 songs. Where does it end? 

IVe been to a few Mobite Beat shows and 
picked up on this phenomenon as DJs compared 
themselves, and wondered how it actually plays 
in the real world. Is it just a simple method to 
illustrate superiority? But even though you 
may have those 20,000 songs, there are a few 
downsides (some of which I've covered in 
different contexts in previous articles). 

My Library Is Bigger than Your Library 
The most obvious downside is that despite your 
intent to have every recording known to man, 
you will still get a request for some oddball b- 
side to the third single from Patsy Cline's fourth 
album. I've suggested before not sweating this 
possibility but to be prepared to know who Patsy 
Cline is and offer an alternate that you have. 

Another downside is that even if you have 
this massive 20,000 song collection, you simply 


cannot know where every song is without a 
computerized access method. Even bringing 
large paper listings is a pain as when you add 
a few new songs or discs, you have to print the 
list again. You can't honestly expect that you 
will have to play every song that you bring. So 
what's the attraction of having such a huge song 
library? 

We mobile DJs are expected to be experts 
in most every form of music, from Big Bands to 
Beyonc^.Thus, the only visible way to illustrate 
our expertise is to show off our quantity and 
hope that it translates into quality. 

I did an event a few weeks ago and one of 
the guests had an iPod. We were talking about 
it and the song count question came up. He 
told me that he had almost 7,000 songs already 
loaded on it. Imagine his surprise when he 
learned that his iPod contains more songs than 
my 350-CD, 5,400-song library sitting behind me. 

Did f lose an edge here with a guest 
walking around with a larger music library in 
his pocket than 1 have in my professional DJ 
collection? Going by the numbers, yes. Using any 
other measure, no. I bet he didn't have five songs 
from the Mobile Beat Top 200, much less any 
inclination to play them. 

Quality Matters 

Unless you're marching your foot soldiers into 
a battle of attrition, it’s not the quantity of the 
collection but the quality of it. Today's guests 
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are more song-count conscious due to iPods 
and computer-based music systems for their 
desktops. But does it affect the relationship 
between the client and DJ? Should it enter into 
the sales conversation at all? 

These days, I would avoid bringing up your 
song count. In the past, we could easily win 
because we had more records or more CDs than 

In the past, we could 
easily win the numbers 
game because we had 
more records or more CDs 
than the usual person 
would have. Now, with 
MP3s and IPods, the rules 
have changed. 

the usual person would have. Now, with MP3s 
it's not uncommon for someone to have some 
massive collection on their large hard drive that 
not only represents the music that they used to 
own, but the music that they wished they owned 
in the first place. 

There is a certain pecking order that 
says whoever has the most toys wins. Thus a 
professional mobile OJ with 20,000 songs would 


appear to be the superior musical person, over 
one with S,000. Imagine you are on the phone 
with a client and you are focusing on your song 
count and they happen to have more in their 
personal collection. Are you reduced to being a 
pedestrian music person instead of the musical 
expert that you are trying to portray? Do you 
want to dig yourself out of that hole? 

It's too dangerous to play the numbers 
game today. I actually felt a reduction in value 
when this guest had 7,000 songs to my 5,400.1 
knew that I could manage a party better, choose 
the right songs to play at the right time and all of 
the other intangible values of being a DJ. But I 
lost the numbers game. 

The Right Stuff 

Not to dwell only on the DJ's side of this, I will 
now endeavor to illustrate the consumer's point 
of view. Does the general public really shop 
based on who has the most songs or is there 
something else? Are they responding to these 
song counts or is it just the DJ showing off? 

The answer is that our customers really 
don't care who has the most songs, rather who 
has the right songs. After all, in a given 4-5 hour 
event, there are only so many songs you can 
cram in. At roughly 15-20 songs per hour, you 
will barely play 100 songs for that event. 

It's like hiring a carpenter and basing 


your decision on the one who has the most 
tools or nails. It’s assumed that a carpenter will 
have the right tools and nails and apply them 
appropriately. The same can be said for those OJs 
who advertise the wattage of thefr amps. In all 
my years, no client of mine has asked about song 
count or wattage. It was assumed that, being a 
professional, I would have the right amount of 
what I needed. 

So, What Oefinei the “Right* Songs? 

I believe that the nun^ber one solution is to 
focus on the specific songs or song types that 
the customer is interested In for their party. We 
all know how to play this, knowing that a Sweet 
Sixteen party is different than a retirement party. 
Paying attention to their reguesTS, both before 
and during the party will go a lot further than 
relying on sheer numbers to endorse your value 
as a Mobile DJ. 

I've gone out on a limb here, confessing 
to my own DJ collection of “only’5,400 songs 
In fact, I'm currently converting to a MP3 
system and many, many songs will actually be 
left behind. 1 anticipate that I will end up with 
around 2,500 songs as the ripping process 
will reduce many duds on each CD as well as 
eliminate any duplicates. Soiry Patsy, but only 
"Crazy" and "Walkin' After Midnight’ will make 
the cut. ■ 
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Keys to creating the impression —and the reality —of onstage effortlessness 


By Mike Richer 

R ecently, I received an e-mail 
request from a veteran jock 
in the Northeast asking for 
some assistance: 

“For the first tirne in my career, 

I find myself moving more and more towards 
crowd motivation and interaction," wrote the 
veteran entertainer. Excel lent! "It's becoming 
quite popular in my market. Every event I get 
out there, I get a favorable response and hand 
out more cards than usual. My problem is that 
I'm so accustomed to scripted weddings that 
I'm having a hard time making it look natural. 

Can you suggest some how-to videos? What I’m 
specifically looking for is watching a DJ In action, 
rather than in a studio setting, but I'm open to 
any suggestions," 

Stepping Out 

Over the last several years, as mobile disc jockeys 
have broadened the interpretation of their role in 
the entertainment world and satisfied increased 
client expectations, interactivity has become 
not only an industry buzzword but a source of 
differentiation for many jocks. Unfortunately, like 
many activities, venturing beyond the console is 
a double-edged sword. 

Prudent interactivity can lift an event to 
a memorable level for a client while awkward, 
ill-timed, coarse, and/or exceedingly frequent 
involvement can leave a sour taste with clients 
and guests. 

As this thoughtful jock offered, though, 
not every mobile DJ can easily or comfortably 
embrace this new paradigm in our industry. Like 
many radio veterans who are uneasy outside the 
cozy confines of the studio, working without a 
net in front of a live audience can become an 
intimidating endeavor. 

Scripts provide comfort, assurance—in 
short, a tested method for execution. Interaction 
involves improvisation, keen attention, quick, 
decisive reads, and confidence in your skills and 
response. Making the interaction look natural 
and not forced is an art requiring practice. 


creativity, a willingness to stumble a few times, 
an insatiable appetite to learn, and a critical, 
objective assessment of each performance. 

Somebody's Watching You 
While specific videos may not exist that offer 
ideas on how to make audience involvement 
look natural, like any interactive element—dance 
instruction, MCing, games, trivia, raffles— 
naturalness comes from your ability to be In the 
moment, to react to what's in front of you, to 
stay positive, to be acutely aware of how your 
audience is responding, and recognize their 


Naturalness comes 
from your ability to be 
in the moment. _ 


actions through comments, observations and 
physical support. Projecting confidence with an 
assuring ease, not arrogance or superiority, will 
enhance the comfort level for your audiences, 
while casting an instinctive feel to your 
presentation. 

Making It Look Effortless 
Here are a few suggestions that might assist 
the interactive novices and even the veterans 
achieve a more natural presentation: 

■ Be prepared. Know your routine so well that 
you can concentrate on interacting with the 
audience instead of thinking through the bit. 

For example, as a dance instructor, when I teach 
a dance as part of a DJ-based show, I know the 
dance so well that I do not have to think about 

it—my body instinctively does the movements to 
the music.That allows me to maintain a dialogue 
with my audience, to comfortably interact and 
engage them while sharing the dance, 

■ Be a student of entertainment. Whenever 
you watch theater, comedy, or concerts, or 
fisten to radio broadcasters, politicians, or public 


effectively captivate an audience. In instances 
where they struggle, try to determine why. 

Are they using stories effectively? Pacing their 
presentation well? Acknowledging their target 
audience? Using eye contact? Proceeding in a 
logical order? In instances where they succeed, 
analyze how they do it. How do they make it look 
so natural? 

Although she personally fueled the 
myth that much of her performance was ad- 
libbed, in actuality, Lucille Ball's every move 
in her memorable television sitcom skits was 
choreographed. A noted perfectionist, she 
spent days practicing a particular routine before 
incorporating it into her program. Knowing her 
routine cold allowed her to make it look natural. 
(See first suggestion.) 

■ Take classes. Dance classes, acting workshops, 
and improvisational comedy classes will propel 
you on your journey to the goal of natural 
performing. As you expand your exposure to 
performing, you will discover that your comfort 
level in your DJ efforts will increase. Even after 

18 years of spinning discs, hosting events, and 
teaching dance classes, I still learn every day, at 
every event, from every teacher and mentor and 
from every performer and student, 

■ Develop a repertoire. Have several different 
routines or bits that you can use at events. Scott 
Paver's GameMaster video is extremely helpful 
for stimulating ideas on interactive games and 
making your role in the action look natural.The 
more you interact, the more comfortable you 
become! 

■ Partner with a DJ. If you know a DJ in your 
area who you think is effective at interaction, ask 
if you can volun teer to assist at a gig or two. The 
insight will be valuable and the networking will 
be rewarding. Ask questions after the DJ does 

a bit to learn his or her thoughts. Study what 
worked and why and what didn't work and why. 

While no magic bullet exists for making 
audience involvement look natural, actualizing 
these suggestions will help you get closer to that 
goal. Enjoy the journey! ■ 


speakers, dissect how the performers or speakers 
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SINGALONG ESSENTIALS 


And All You Wanna 


s Sing 


Legal issues lead to industry upheaval—and everybody loses By GregTutwiier 



ou know, it's 
a shame that 
something so 
simple has to be 
made so difficult. 
When I started my karaoke 
business over twelve years 
ago, karaoke was just 
beginning a comeback. 
The old twelve-inch laser 
discs were dying out 
and the new COG format 
was making it easier and 
cheaper for us second- 
generation karaoke jocks 
to jump in the ring. About 
all you had to choose 
from was the original 
DK Karaoke library of 
roughly 65 discs—more 
than enough music for 
any singer. It was a pretty 
simple way to help patrons 
have fun, and make a little 
extra cash. 

Now, a little over a decade 
later, it's all getting really muddy. 
There are a dozen or more 
karaoke software manufacturers, 
(some have come and gone) alt 
competing for your business, all 
producing their own renditions 
of the same songs. And no longer 
do you, the working KJ, have an 
exclusive on the business. Every 
singer that has visited one of your 
shows and either didn't get to sing 
enough, or thought they could do 
it better than you, has gone out 
and bought a cheap system and 
picked up some cheap discs, or 
worse, borrowed a set and burned 
them. Don't get me wrong. I'm all 
for competition; it keeps us on our 
toes. But we are living in a world 
today where many will opt to make 
a buck selfishly, without regard to 
who may really be paying the price. 

Economic Prediction; A Major 
Cost-of-Singing Increase 
And the news on the karaoke front 
is evidence of things coming to a 
potential ugly head before it's all 
over. Several of today's popular 


karaoke software companies 
have either closed their doors, 
are on the brink, or are bound up 
in litigation fighting others,The 
family-run Music Maestro, founded 
in 1988, and claiming to be "the first 
American company to develop and 
distribute COGs,* ceased producing 
new discs this past spring. Priddis 
Music, a solid name in the karaoke 
business for over twenty years, 
is struggling. And Sybersound 
Records (PartyTyme Karaoke) Is 
suing several karaoke disc makers 
In an attempt to maintain their 
retail market share. 

At the center of the storm are 
those ever-controversial copyright 
laws. What a surprise! But where 
previously we only heard about 
shady companies being caught 
in illegal business practices, now 
the holders of music copyrights 
seem to be going on the offensive, 
reaching for a bigger piece of 
the pie. 

Legitimate software 
manufacturers, those that comply 
with the regulations the recording 
industry has put forth to govern 
the production of karaoke versions, 
have been operating under the 
Compulsory License Act for sound 
recordings. The music publishers 
have accepted those payments for 
years from the legit companies. But 
now, "Under the guise of fighting 
piracy and copyright infringement, 
music publishers are strong-arming 
unfair fees from licensed and 
royalty-paying karaoke companies 
to the tune of millions of dollars," 
according to Rick Priddis, president 
of Priddis Music, Inc. 

When Priddis started his 
business, he produced cassettes 
with the song lyrics printed on 
paper. Mechanical or compulsory 
licenses were acquired for the 
recordings and reprint licenses for 
the lyrics. Priddis Music's business 
was based on the terms of the 
Compulsory License Act and similar 
mechanical licensing through the 
publishers'agent, the Harry Fox 
Agency. When technology changed 
from cassette to CD, Priddis and 


other karaoke producers changed 
the lyrics from paper to a TV screen. 
The ability to have the lyrics change 
automatically on-screen made 
karaoke singing easier and even 
more enjoyable for participants. 

But it has ultimately provided 
the publishers with a legal—and 
potentially lethal—^weapon against 
the karaoke companies. 

"The publishers don't seem 
to like the Compulsory License Act 
because it limits their control and 
regulates what they can charge," 
Priddis says. "With new technology 
for distributing music, the 
publishers have found a loophole in 
the outdated compulsory statutes 
and are using it like a sword. They 
are evading the 'pay-as-you-go' 
terms of compulsory licensing and 
are demanding synchronization 
fees because they claim the lyrics 
on the TV screen are'synched up' 
with the music. Now we are being 
told that we have to relicense ail of 
our songs under synchronization 
licenses—with one-time up-front 
fees of up to $1,000 a song—or face 
litigation. In our business, we have 
to keep as many songs as possible 


the ones that created this mess 
to begin with, Sybersound 
Records, makers of the popular 
PartyTyme Karaoke and Billboard 
Top 10 Karaoke brands, has filed 
suit alleging that some of their 
competitors have failed, unlawfully, 
to license competing karaoke 
records, and have underreported 
sales to publishers as a way of 
selling product below cost and 
undercutting Sybersound's pricing. 
These below-cost sales amount to 
unfairtrade practices, according 
to the suit. Jan Stevens, president 
and CEO of Sybersound says, "TTiis 
has plagued the karaoke business 
for a long time. We've always been 
scrupulous about paying writers 
for the use of their songs, and have 
expected that our competitors 
would do the same. It's time for the 
rest of the industry to do the right 
thing, and we hope that our lawsuit 
will help make this happen." 

So the next time someone 
asks you to bum them a "special 
disc with their favorite songs," or 
you decide to make a copy of your 
library so you can field a second 
system, or the club owner tells you 


With new technology for distributing music, the 
publishers have found a loophole in the outdated 
compulsory statutes and are using it like a sword. 
Priddis, President of Priddis Music, Inc. 


in our catalogues, whether or not 
they sell well. With the prospect of 
relicensing thousands of songs at 
a cost of millions of dollars, I don't 
know too many legitimate karaoke 
companies who can pay that kind 
of money and keep their doors 
open." 

Time for Legal Self-Defense? 

And while some are throwing in 
the towel, or contemplating their 
next move, at least one company 
is going after the illegitimate 
companies, those that manufacture 
without complying to any licensed 
regulations, and are probably 


he's replacing you with a cheaper 
show and you learn the jock has 
10,000 songs on a laptop that 
he downloaded off the Internet, 
remember this: "The great irony 
In all of this Is that the publishers, 
while claiming their actions are 
trying to root out pirates and 
willful infringers, are making sure 
that only the pirates will survive," 
predicts Rick Priddis. "The true 
infringers have never paid fees 
and never will. If this continues, 
those of us wha have paid fees and 
royalties all along will be forced out 
of business, and then everybody 
loses." ■ 
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How to set up a local association: tips from the trenches By David Hanscom 


wish we had a local 
association that would 
help with education, 
set standards, and be a 
means of improving the 
overall level of professionalism and 
respect for the DJ industry in my 
community." How many times have 
you thought or said that? 

For many years, I've heard DJ after DJ in 
and aro jnd the north Florida area, including 
myseif, making statements very similar to 
that one. Sure, many of us belong to national 
associations; however, being a member of one 
does not always make much of a difference on 
the local level. DJs want something they can 
put their hands on and relate to—something "in 
their own backyard." 

So many things in the entertainment 
industry, much like any other industry, vary from 
state to state and even city to city. This is just one 
more reason why a local association or a local 
chapter of a national association can be useful 
when dealing with issues like pricing, event 
types, interaction, and even problem areas. If, as 
a group of DJs, you can identify how your local 
area affects these and other topics, then you can 
help each other learn how to grow and prosper 
as true professionals. 

Learning to Share 

When you realize that while you may have a 
few "neat tricks’or what you would call "trade 
secrets," the fact of the matter is they are 
probably not original, and if you were honest 
with yourself, they are probably adaptations 
of something else you saw during your career 
that you tweaked to fit your show. Please don't 
get me wrong; I am not saying that there are no 
creative DJs out there. I am simply saying that 
too many times DJs take it to the extreme and 



don't realize that they hurt the business more 
than help themselves by their unwillingness to 
share something that could improve everyone. 

Just as a side note, the one reason 
why I love going to NAME and Mobile Beat 
Conferences. When you are there, people 
don't walk around like Brinks Security thinking 
they have to safeguard all thelr'Super Duper, 
Guaranteed Success Secrets to the Mobile DJ 
Industry." Instead, DJs are willing to share ideas 
and hefpone another get just that much better 
in their performance and professionalism. I hope 
by now you've sensed my sarcasm. It's just that 
it blows my mind how many times I see that 
"Top Secret" mentality get in the way of working 
together to improve the overall perception and 
respect of our profession. 

Getting Organized 

Now let's skip beyond all that, and say that you 
have a group of DJs who all agree there needs 
to be a local association. How do you get one 
started and how do you keep it going? While I 
don’t claim to be an expert, I would like to share 
the following with you that is based strictly on 
my experiences with the new North Florida 
Professional DJ association (www.nfprodja.com). 
I am happy to share with you the positives and 
the negatives; things that will help you move 
forward and hopefully things that will prevent 
you from stalling out. Here we go; 

First and foremost you need to establish 
your leadership.This is a vital part of the success 
of your association. Starting an association is no 
different than starting a new business from the 
ground up. Most, if not all, of your members are 
going to either be full-time DJ company owners 
or part-time DJs with another full-time job. I say 
this to remind you that everyone is going to 
have a busy life and your leadership needs to be 
people who will make time for the association. 
Once you have established your leadership, 


spell out complete responsibilities for each 
one in writing. Don't slack on this part; there is 
nothing worse than hearing,"! didn't know I was 
supposed to do that." Do not expect that just 
one or two DJs are going to be able to handle 
everything that needs to be done. Delegate, 
delegate, delegate. 

Next, hammer out a clear and concise 
mission statement or list of goals for the 
association. Know what you want to accomplish 
and know how you will accomplish it.This will 
vary of course, as time goes on and as the needs 
of the association and its membership changes. 
Once you have it, put it on paper, display it, and 
be proud of it. 

One question that should come up Is,"Do 
we affiliate ourselves with a national association 
or not?*There is not really a correct answer to 
this question. Generally, if you affiliate yourself 
with national associations, you do get their 
support and experience to draw from when 
needed. Many times, a national association can 
provide you with tools to help avoid pitfalls. 

The necessity to follow the specific rules and 
guidelines of a national association varies and 
is something you would have to find out about 
directly from them. To date, I have not seen any 
drawbacks to a national affiliation. 

Like the national groups, it is also a 
good idea to write up "by-laws'for your local 
association. By-laws typically establish the 
guidelines of the association and can be used 
as a written reference when dealing with any 
problems or discrepancies.The by-laws are 
typically collectively written by your leadership 
staff and modified when necessary. They do not 
have to be drawn out and full of legal mumbo- 
jumbo. They just need to make sense. 

Now, where are you going to meet? To be 
honest, this can be the most difficult decision to 
make. Best case scenario, you’ll be able to hold 
your meeting at either a member's location or 
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a fairly centralized venue in your community. 
Most of the time, you can f nd a venue that will 
allow you to meet for little or no cost. You may 
want to offer a trade of some kind to defray 
the cost. I have found it far more effective to 
hold meetings in the same location each time, 
rather than move from location to location. This 
way, DJs will (hopefully) always know where 
the meetings will be held, thus eliminating 
one excuse for members to not show up. While 
this works for us, you'll have to determine the 
method that works best for your area. 


Decide how often you are going to meet. 
The NFPDJA meets monthly, with the exception 
of June and December when we participate in 
a combined meeting with many of the other 
local associations. You may Hnd that meeting 
every other month is easier in the beginning. 
Plan your meetings in advance; have an agenda. 
Keep things professional yet fun. A key feature of 
many meetings might be a guest speaker. Some 
Ideas on presenting one are included at right. 

Money Matters 

Let’s assume that you have already taken the 
above steps. Next comes a very important 
decision: "Do we charge a membership fee or 
not?"I am not going to beat around the bush 
with this one. I am absolutely, 100%, in favor of 
having some kind of charge for membership 


and/or meeting dues. As I mentioned before, the 
association is like a business and therefore will 
have operation costs. The trick is figuring out 
what to charge and how to make It fair so that 
you will not scare off prospective DJs. 

When figuring your operating budget— 
oh no, did I say "budget?"—things to keep in 
mind are expenses for the venue, if any, food 
and beverage, advertising and marketing, 
and possible legal issues. You will also want to 
set aside funds to occasionally bring in guest 
speakers that may require fees for appearance or 


travel, etc. You can offset some of your expenses 
through sponsorships or as mentioned above, 
finding a free meeting venue, and bartering. 

Let's Welcome Our Guest... 

Think outside of the box and bring in guest 
speakers that will offer information and 
motivation tailored to your group's needs-not 
just product vendors with the latest, greatest 
gear to show. Product vendors are an important 
part of what we do, but it Is as equally important 
that you have guest speakers that will help 
improve your professionalism beyond which CD 
will track a song the fastest or which hard drive 
can hold the most MP3s, 

Some very interesting topics that have 
been or will be discussed at our meetings 
include: marketing (including business cards. 


brochures, ads, mail outs, etc.) and Web sites; 
the effects of music at different volumes, 
discussed by an audiologist; a chiropractor's 
perspective on the effects of lugging around 
heavy gear rigs every weekend; and my favorite: 
'Bridging the Gaps' BTG Is a series of no-holds- 
barred panel discussions with various event 
vendors that provide opportunities to resolve 
problem areas and to better understand each 
other's responsibilities to clients, I would highly 
encourage you to try this idea in your area as 
well. 

Calling All Entertainers 

Finally, you will need to create awareness in two 
areas.The first would obviously be among local 
DJs. Call all of them in the phone book. Call all 
the local clubs and find out who their DJs are. Do 
online searches for local e-mail addresses and do 
an e-mail blitz. In other words, actively pursue 
any and all local DJs. 

You can also run ads in local event 
(wedding, bar mitzvah, etc.) publications. Many 
publications will allow associations to run free 
ads, I would also recommend that you do several 
membership drives during the year. 

The other area of awareness is your 
community. Search for opportunities to speak at 
bridal shows or any other events that will allow 
you the opportunity to get the message out 
about the benefits of the association. 

This ail probably seems like a lot of work... 
and It is. However, if you stick to it, you will be 
able to create an association you can be proud 
of—one that will plant seeds of "professionalism" 
and will, in turn, cause the industry to grow into 
the powerful, well-respected profession we all 
want it to be. ■ 


DJs want something they can put their 
hands on and relate to—something "in 
their own back vard." 
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Be aware of your potential message before you press play 


By Larry Williams 


S ome of the most lasting 
memories we will leave 
with our audiences come 
from the actual musical 
selections we play 
during our performances. Music 
programming is an incredibly 
important component of our 
profession as DJs. If done correctly, 
it can leave a lasting, positive 
impression with nearly every 
audience member. However, if 
done irresponsibly, it can create 
a negative impression that can 
be very detrimental to you, your 
business and our industry. 

Harmonious Decision Making 

What we say through song is every bit as 

important as what we say on the microphone. 

For many years, lyrically suggestive songs 
have posed a challenge for DJs.There are, of 
course, the obvious newer selections whose 
sexually explicit content and innuendoes 
pose the greatest dilemma for us as music 
programmers. However, controversial content 
in pop music has been around since long 
before most of us were born. The real question 
Is, "What is our responsibility?'as it pertains to 
presenting questionable musical material. Are 
we responsible to the artists, the audience, the 
client, or to ourselves? 

■ Responsible to the Artist 
Many mobile entertainers take the approach that 
if a major record company releases a selection 
from an artist, and the radio plays this artist, then 
it is universally acceptable to play the selection 
regardless of our interpretation of its content. 
Like radio, we are simply the medium in which 
the end user hears the selection. This viewpoint 


washes our hands of any responsibility for the 
content of potentially inappropriate songs, 
placing it squarely upon the artist and record 
label. 

■ Responsible to the Audience Some in our 
business believe we are responsible only to 
our audience. We play the dance music they 
want to hear! If we go into a dance situation 
where we become the^hall monitors*of 
content, we run the risk of not being asked 


back to perform because we are perceived as 
not being responsive to the needs or desires of 
our audience. This viewpoint again relieves our 
responsibility for questionable song selections, 

■ Responsible to the Customer Historically, 
there has been a very large contingent of DJs 
who believe the paying customer is ultimately 
the only one who may give permissible authority 
for the choice of musical selections presented 

at his or her event. After all, as DJs we are hired 
specifically to perform a Job to the exacting 
specifications predescribed by the paying 
client. For many, anything short of this can be 
perceived as not doing our Job! 

■ Responsible to Ourselves 

It is not uncommon for today's DJs to take it 
upon themselves to use their own judgment 
regarding musical content. Often this can be 
on a case-by-case basis. Every performance, 
situation and audience is different! To be 
discretionary in our musical programming 
can help entertainers project an extremely 
conscientious quality to their onlookers. 


Audience POV 

Now, let's step away from our own observations 
and take a look at how the public might view 
our performance. If you have ever attended 
a concert or a play, chances are you have an 
opinion or critique regarding the performance. 
Does your opinion matter? Is your perception 
important? By positioning yourself as a 
spectator, you can see that an opinion regarding 
the content of the performance can be directly 
attributable to the actor or musician who is 


delivering the message. As DJs we are often 
considered to be a stage performer who is 
delivering the musical message. As is the 
case with radio and television, the public will 
often hold the medium—in this case, the DJ— 
responsible for the "airing" of music that they 
consider to be in bad taste. 

The material we choose to showcase is 
vitally important to our businesses and our 
industry. When we choose the "don't shoot the 
messenger'approach, we are in essence saying 
that we only push buttons! If we want to receive 
credit for all of the great moments of music 
programming, we must also take responsibility 
for all of the other moments where lapses in 
Judgment have occurred. Once we abandon the 
responsibility of using good judgment, we then 
become button pushers. And you can be assured 
that when we become simply button pushers, 
we wilTpush the buttons'of many audience 
members in a negative fashion. ■ 

Since 1990, Larry Williaim has owneti TheHeno Tahoe DJ 
Company. He is a member of the American Disc Jockey 
Association and has served four years 05 president of the 
Nevada Disc Jockey Association, 


Let's step away from our own observations and take a 
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ByTony Alonso 

Dealing withihe content challenge: what's"appropriate and what's not? 


E very time we set up our 

systems for an event we are 
faced with a decision. At 
each gig, we have to weigh 
the pros and cons of the 
selections that we will present to our 
clients and their guests. When all 
is said and done, it comes down to 
this: to play—or not to play? 

Judgment Calls 

Whether you are getting teenagers pumped up 
at a school dance, coordinating a power set for 
a corporate function, or pushing the emotional 
play button at a wedding, you have to decide 
what songs will have the greatest impact to 
allow your guests to have the most fun. With 
mainstream music turning more provocative 
and violent than ever before, it is growing harder 
and harder for a professional disc jockey to find 
music that is sin^ultaneously appropriate for 
adult chaperones (parents and teachers] and 
students, bosses and employees, and let us 
not forget the grandparents and the wedding 
couple. 

Censorship is nothing new to the American 
musical society. When jazz and blues first 
appeared, conflicts over content were born. 
Count Basie and Duke Ellington were early 
jazz pioneers whose music was referred to as 
"jungle* and "devil's music," In the early '50s, Billie 
Holiday's'Love For Sale* was banned from radio 
stations across the country for Its prostitution 
theme, in the '60s, Texas radio stations banned 
Bob Dylan, citing that it was too difficult to 
understand his lyrics. Station management 
feared his songs contained offensive messages. 
Twenty years ago, Tipper Gore bought a Prince 
album for her 11-year-old daughter and was 
astonished at the explicit lyrics she heard 
emanating from the stereo speakers.That 
incident prompted Gore, wife of then-Senator 
Al Gore, to go before Congress urging the 
inclusion of warning labels for records marketed 
to children. For all you younger OJs, this is why 
we see those explicit lyrics labels on the albums 
to this day, 

I 

Tools for theTrenches 

When it comes to performing for school or 
young teen events, the musical and video 
content are concerns for most faculty members 
and parents. The majority of students want to 
be "cool* and listen to what is most current on 
the radio, which we all know is not exactly what 
those faculty members and parents think is most 
appropriate for their children to be listening to. 
Each decade, music styles change and what was 
once popular is now'o ld schooi.'Thls decade 
is the decade of urban music, filled with sex, 
violence, and the all-lmportant*bling-bling.' 

Willie Lugo, of Lugo Entertainment in 
Orlando, explains to his clients,"! will not play 
anything that I would not let my kids listen 
to or watch.' However, what Lugo would 
find appropriate for his children may be 


different from what other parents believe to 
be appropriate for their own children. Some 
teenagers are allowed to listen to the works 
of Marilyn Manson, while other parents would 
prefer their children to listen to music with 
a more positive vibe.This is where music 
subscription providers likeTM Century, Promo 
Only, and ERG step in to provide the mobile 
entertainer with content warnings to assist in 
our mission to satisfy our clients'wants and 
desires. 

Chuck Barrett, executive producer for 
Promo Only, explains how his company assigns 
their content warning labels. "When I look at a 
video, I ask myself, is this something I would be 
okay letting a six-year-old watch or listen to? If 
not, an eye [icon] or an ear [icon] is placed on 
the CD or DVD cover, next to the song'Vlaor 
Alicea, Product Manager, adds, "It [the placement 
of the eye and ear Icons] is not only based on 
sexual content, but also on violence and drug 
references. There could be a song or a video that 
is completely free of sexual content, but has 
violence or drug references that still receive the 
preview symbols." 

Pete Werner, Promo Only's executive 
program director, states,'Our job is not to be 
censors but to provide our subscribers with 
knowledge about the content* Just because 
there is a preview symbol does not mean the 
song cannot or should not be played, but that 
the DJWJ should listen to or watch the song 
and make the decision whether or not it will 
meet the client's wishes. Basically, there are 
no "four-bikini" or "four-Bacardi* formulas that 
automatically get a song labeled. 

Positive Spins 

With so many segments of music mocking FCC 
regulations, there are certain artists that are 
testing out the opposite end of the market, with 
great success. Just recently, the Christian group 
Mercy Me crossed over to the secular world with 
their hit,*l Can Only Imagine* R, Kelly, who has 
continued to produce music from one extreme 
to another, has released the song'U Saved Me*. 
Mase has returned with an album full of positive 
lyrics and a guest appearance by positive rock 
outfit, Switchfoot. Others who've recently joined 
the new movement towards positive hits include 
Twista and Faith Evans with "Hope,* and hip-hop 
violinist Miri Ben-Ari on "Sunshine to the Rain,* 
also featuring Scarface and Anthony Hamilton. 

At this writing, another Christian chart-topper, 
'Take You Back,* by Jeremy Camp, seems poised 
for crossover success. 

Ending on a Personal Note 
It is only a matter of time before more artists 
join the revolution and turn away from the 
played-out content that we can only hear so 
many times with a different beat. If the only 
way a label can sell records is by providing a 
shock value, then what talent is in that? I look 
forward to the day that music once again can be 
played on the radio without dead air to cover an 


obscenity every few beats. I look forward to the 
time that I can play a Top 40 hit without having 
to make a judgment call because of sexual, 
violent, or explicit drug content. Then I won't 
have to consult my'100 Ways to Tell a Guest No* 
handbook when someone comes up to request 
a song. ■ 


Top 10 
Recent 
Positive Hits 
1 

Take You Back, Jeremy Camp 

2 

This Is You r Life, Switchfoot 

3 

Sunshine to the Rain, Miri Ben-ari 

4 

Hope, Twista Ft Faith Evans 

«■ 

5 

Not That Kinda Girl, Jojo 

6 

Homesick, Mercy Me 

7 

More, Mathew West 

8 

Heaven, Los Lonely Boys 

9 

Breath, Stretch, Shake, Mase 

10 

Stuck, Stacie Orrico 

List is based on the author's pbyback records 
Billboard charts, promo only charts, z883 
(Positive radio, orlando, fl), recent WOW CDs 
(Christian Hit Compilations), and input from 
randomly selected DJs, 
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Taking the popular miniature jukebox out for a serious spin 


Pod 

By Mark Johnson 





i 



s mobile entertainers, we 
typically have tremendous 
amounts of music, both in 
our portable collections, 
as well as our permanent 
libraries, which we maintain at home 
or office. The availability of this vast 
amount of music has perhaps kept 
many of us from obtaining an Apple 
iPod or other portable MP3 playing 
device for our own enjoyment, as 
they cater more to those people 
who are trying to quickly acquire a 
personal music library without the 
bother of a large physical collection 
of CDs or vinyl. 


In fact, we are so full of music that we may 
not desire to pipe music into our ears 24/7, as so 
many iPod users seem to enjoy doing. I, for one. 
do not like walking around with headphones 
or earbuds in place and I certainly don't like 
driving with them either. I tend to enjoy the 
randomness of various radio stations instead of 
the predictability of a CD or tape. 

I don't even have a large collection of 
MP3s either ripped or downloaded for the same 
reasons. I enjoy music very much and have a 
huge record and CD collection. I just don't need 


to program my own personal music as much as 
others do. It's sort of like the mailman going for a 
walk on his day off. 

I have learned a lot talking to owners of 
IPods. To them, the iPod is a great salvation, in 
that they have avoided the bother of record 
stores and the endless search for their music. 

The attitude is, rip the CDs you already have (if 
anything) and download everything else. It is far 
more powerful than any earlier Walkman could 
have been. 

Absorbed by the Pod 

I had never had any need to own either an iPod 
(or a Walkman, for that matter)—until a recent 
opportunity came up. An associate wished to 
upgrade to the latest model and sold me his 
iPod G3 (5,000 songs, 20 GB) for a great price. 

As I started to learn more about this device, its 
features and limitations, I saw a great potential 
for us mobile entertainers. 

Using MusicMatch or iTunes, I transferred 
roughly 500 standard mobile DJ favorites from 
my main collection into the iPod. Recently, I was 
able to incorporate the little gadget into a gig. 

I was performing for a bowling banquet that 
didn't need a tot of energy or announcements. 

A guest requested a Bruce Springsteen song that 
I recalled being in my iPod. As an experiment, I 
hooked it to my mixer using a stereo mini to RCA 


patch cable. I cued Bruce and let it play as the 
next song. As expected, the fidelity was there 
and it was not noticeably different than a CD 
that I would have normally played. 

I noted that I could locate (but not preview) 
the next song on the iPod while the current song 
was playing. Being careful to not press the Play 
button early, I actually played a few songs in a 
row directly from my iPod. By timing it properly, 
the inter-song gap was not that noticeable, 
especially if I was talking over the "segue." 

Clearly this is not an $800 professional MP3 
mixing program with incredible programming 
diversity, multiple segue styles, drop-ins, and all 
the other high-tech features. But I didn't have 
to spend weeks or months preparing it either. I 
also didn't have to invest In a separate laptop or 
other computer system with a monitor and all 
the other parts. Essentially, the iPod was just a 
backup system should both of my CD players fail 
at the same time, (I use two separate CD units 
instead of a dual unit.) 

Back That Thing Up 

Sure, there are many mobile DJs who use these 
professional MP3 programs as their primary 
music sources for their regular bookings. Also, 
many DJs who may presently use CDs or vinyl 
may have an MP3 system as a backup or a 
second system to handle additional bookings. 
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I would never intend to show up with only a single iPod to perform for 
a four-hour DJ event. But I now bring my iPod to every event, knowing 
that if the worse happens to my CDs or CD players, the event will 
continue. 


Both of these situations require the purchase 
of an additional computer and a professional 
MP3 program that provides a complete DJ 
environment. 

I would never intend to show up with only 
a single IPod to perform for a four-hour DJ event. 
But I now bring my iPod to every event, knowing 
that if the worse happens to my CDs or CD 
players, the event will continue. It does have its 
limitations as a party saver, though. Here are few 
tips I have to offer after my experience with the 
little white box; 

Be very careful to not play the next song 
while the current one is playing, in other words, 
don't treat the iPod as you would as an individual 
listener. One of the advantages of iPod, when 
you're normally playing for an audience of one— 
yourself—is that if you don't want to hear what's 
playing, you can change it.That's an obvious 
no-no for mobile DJs. 

The volume coming out could be higher 
than a mixer’s line input would want, causing 
distortion. Thus, keep the volume of the iPod 
around 50% or less, 

Unless you get good at managing the play 
lists, you’ll be searching alphabetically through 
all ofthe artists and songs instead of just 
focusing on the party favorites. While not that 
difficult, it does take time and will keep you busy 
for that three-minute gap between songs. 


Be careful with the mini Jack-it can easily 
come out ofthe iPod when you're playing it. 

It’s also a good idea to use the iPod power 
supply instead of its battery. If you're using the 
iPod as a backup device, you don't need another 
equipment failure at your event. 

Be aware of some aspects of iPod playback 
that are not conducive to DJing. If there is only 
one song for an artist, and you're in Artist or 
Album mode, it will play when you browse to 
view all the songs. If there's more than one song 
for an artist, you will see them and none will 
play until you choose one. If there's only one, 
choosing to view the songs from the album 
display will play that single song immediately. To 
prevent this, always be in Songs mode and find 
your selections alphabetically. 

Hitting the Road 

Since that bowling banquet, I’ve had two other 
occasions to use my iPod and perhaps inspire 
a future use for other mobile DJs, Both of these 
occasions—an outside hockey tournament and 
a March of Dimes Walk-a-thon—fall into the 
charity category where you aren't expected to 
be the center of attention, rather just to provide 
announcements and nice background music. 

Instead of dragging my two-CO system, 
mixing console and my CD collection to these 
events, I decided to use a small powered 


microphone mixer and some PA speakers. 
Considering that the hockey tournament was 85 
percent silence during the game with Spercent 
music during the whistles and 10 percent during 
the halftimes and between games, I was able to 
provide appropriate'jock jams’ music for this 
event, without the usual bother ofthe complete 
DJ system 

The walkathon was lOOpercent music 
and announcements. Nobody noticed the 1 -2 
seconds of silence between songs. 

Can You Spare a Pod7 

In essence, an iPod is a complete, single playback 
system, sort of like a single CD player with an 
Internal collection of 3,000 to 5,000 songs. In an 
experiment, I may consider using two iPods with 
the same powered mixer to see how difficult It 
would be to build a DJ system based on these 
two devices. Personally, I have not bought into 
the contemporary concept of the computer- 
based DJ system as, being in the computer 
business Monday through Friday I know the 
potential for problems that exist with any 
computer. Thus, having two identically loaded 
iPods instead of my CD players and CD collection 
may be the best of both worlds. Even if one iPod 
fails, the show can still contit'iue on the other 
iPod. 

In the big picture, an iPod loaded with the 
best 500 songs (heavily influenced by the Mobile 
Beat Top 200) will allow you to limp through 
the remainder of a party should the situation 
arise. You don't have to spend the $400 or more 
for the latest G4 iPod. (You can find the G3 and 
the G2 versions on eBay for $200 or less.) As a 
spare tire, you don’t need the enhanced graphics 
of a new G4 or even t he 20 GB ca pac ity of the 
G3. A G2, for around $ 100, with 10 GB (2,500 
songs) should be more than adequate for a DJ's 
intended purpose. ■ 
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Court Rules on File Sharing 

The Supreme Court issued a long-awaited 
decision in the MGM versus Groksterfile sharing 
case in June. It states that P2P (peer-to-peer) 
software manufacturers can be held liable for 
the infringing activities of peopie who use their 
software. This decision relies on a new theory 
of copyright liability that measures whether 
manufacturers created their wares with the 
"intent" of Inducing consumers to infringe. 

"Today the Supreme Court has unleashed 
a new era of legal uncertainty on America's 
innovators* said Fred von Lohmann, senior 
intellectual property attorney for the 
Electronic Frontier Foundation (EFF) a leading 
proponent of open Internet development 
"The newly announced inducement theory of 
copyright liability will fuel a new generation 
of entertainment industry lawsuits against 
technology companies. Perhaps more 
importantly, the threat of legal costs may lead 
technology companies to modify their products 
to please Hollywood Instead of consumers.” 

MGM V. Grokster was brought by 28 of the 
world's largest entertainment companies against 
the makers of the Morpheus, Grokster, and 
KaZaA file-sharing software products in 2001. 

The entertainment companies hoped to obtain 
a legal precedent that would hold all technology 
makers responsible for the infringements 
committed by the users of their products. 

The EFF, along with StreamCast counsel Matt 
Neco and Charles Baker of Porter and Hedges, 
defended StreamCast Networks, the company 
behind the Morpheus file-sharing software. 

The entertainment companies lest their 
case in District Court, then lost again on appeal 
to the Ninth Circuit Court of Appeals.The lower 
court rulings were based on the Supreme 
Court's landmark decision in the 1984 Sony 
Betamax case, which determined that Sony was 
not liable for copyright violations by users of the 
Betamax VCR. 

In response to the U.S. Supreme Court’s 
ruling the Recording Industry Association of 
America (RIAA) issued the following statement 
from Chairman and CEO Mitch 6ainwol:"With 
this unanimous decision, the Supreme Court 
has addressed a significant threat to the U.S. 
economy and moved to protect the livelihoods of 


the more than 11 million Americans employed by 
the copyright industries. The Supreme Court has 
helped to power the digital future for legitimate 
online businesses—Including legal file sharing 
networks—by holding accountable those who 
promote and profit from theft. This decision lays 
the groundwork for the dawn of a new day: an 
opportunity that will bring the entertainment 
and technology communities even closer 
together, with musk fans reaping the rewards," 



Sun Studio's Still Got It 
The name brings to mind images of a guitar- 
toting Elvis, a piano-banging Jerry Lee Lewis or 
even a blues-crooning B. B. King. But the tiny 
two-room studio just outside of downtown 
Memphis, Tennessee, Isn't just a stop on an Elvis 
tour-the studio that introduced the world to 
rock and roll continues to record musicians daily, 
from some of the world's top musical acts to 
up-and-comers dreaming of hearing their songs 
on the radio. From yesterday's legends to today's 
superstars, such as U2, Better than Ezra, and 
Maroon 5, musicians have always been drawn to 
Sun Studios. 

Just what is it that makes this unassuming 
building a shrine worthy of pilgrimages from all 
over the world? "Music,"answers John Schorr, 
president and general manager of Sun Studio. 
"Music is a continuous metamorphosis of what 
came before it. It's always everything that existed 
before, fused together in a new direction, 706 
Union Avenue is ground zero—it's where that 
fusion, that music, started." 

And once it started, it never stopped. From 
the day in 1950 when DJ Sam Phillips opened 
Memphis Recording Services in a former radiator 
repair shop on Union Avenue, to the morning 
when an 18-year-old Elvis Presley stopped in 
to record a song for his mama, to today, when 
artists come from around the world to capture a 
little bit of the Sun magic. Sun Studios has stood 
for one thing and one thing only: music. 

'Discovering new artists, giving an 
opportunity for struggling musicians to record * 
that's the heartbeat of this industry," said Schorr, 
"That's why we let people record here for very 
reasonable prices * it's about the music, and 
we want to entice as many people as we can to 
come and record." 


It doesn't seem that musicians require too 
much enticing, "Artists have told me that being 
in the recording room, they get chill bumps from 
feeling the godfathers of rock and roll looking 
down on them," said Tommy Davis, promotions 
director for Memphis radio station 94.1 The Buzz. 

The station's Sun Sessions, a series of 
acoustic sets from musicians such as Lifehouse, 
Ingram Hill and Sister Hazel performed In front of 
a live audience at Sun Studio, have been popular 
with both artists and fans since they began two 
years ago. So popular, in fact, that the station is 
thinking about selling a compilation CD/DVD of 
alt of the sessions. 

"Our sessions mark the first time that an 
audience has been allowed inside Sun Studio 
and it makes for an intimate, unique experience," 
said Davis. "The magnitude of the location makes 
this anything but a cookie-cutter performance." 

The historic studio functions as a tourist 
attraction during the day, with tours taking place 
every half hour that tell the story of Sun Studio 
from its humble beginnings through its rock and 
roll heyday, to its eventual 25-year dormancy 
and finally to its resurrection as the museum and 
working studio it is today. 

The inherent motto of Sun Studios—"We 
record anything, anywhere, anytime*—hasn't 
changed since Sam Phillips first opened the 
doors to Memphis Recording Services, and that's 
just fine with Schorr. "Rock, rap, country, gospel, 
rockabilly, spoken word, whatever. If it's good, 
we'll listen." 



Easily Monitoring Your Mic 
Here's a handy way to Improve upon the design 
of the mic holders on your karaoke monitor 
stands. Just trim a piece of I'x 2"lumber, 
paint it black, and attach it to the front edge, 
or under the front edge of the monitor shelf. 
Drill a couple of small starter holes in the piece, 
and attach a pair of lawn tool hooks from your 
hardware store. Put a two-or three-inch piece 
of Velcro loop above the hooks to cushion the 
microphones against the stand, You'll have mic 
hooks that look better and work better than the 
ones the manufacturers have come up with. 

—Submitted by Paul Widlund, BDJ's DJs and 
Karaoke,Traverse City, Michigan ■ 
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At the DJ Allstars Show, once the excitement 
starts pumping, it doesn't stop. The Phenomerton 
Dancers heat up the dance floor, along with Ryan 
McHugh of Buffalo's Phenomenon Sound. 


Ken Cosco, perpetual Allstars host and fearless 
leader of Touch of Class DJs in Boston gets the 
crowd involved in a new group dance. Imagine 
that: learning white you parfy! 


Dance, dance, dance! DJs certainly know 
something about how to get down and get 
funky. Mobile Beat shows always provide ample 
opportunity for entertainers to let their hair 
down and 6e entertained. 


Rick and Sue Hunt of Midnight Sky Entertain¬ 
ment Services, Salem, OH, drove in just for the 
day to take advantage of the great deals in the 
exhibit halL..and ended up the lucky winners 
of a Sensational Sound System valued at over 
$5,000! "We are pretty new to the DJ business," 
they said.‘We can't believe we Just added a 
whole new system by winning! We never win 
anything...guess we can't say that anymore!" 


NAT 



inding your way to the 

recent Mobile Beat DJ 

Show in Niagara Falls, 

NY (June 24-27), was as 

simple as following the 

constant stream of DJ vehicles down 

Niagara Falls Boulevard, Inside the 

conference center, attendees found 

themselves swimming in a wealth of 

information designed to help them ' 

become more confident performers 

and better business people. 

* - • • . ' 

Highlighting the three full days of seminars 
was a list of presenters representing a veritable 
who's who of industry experts: Ray Martinez, 

John Rozz, Jim Cerone, Dr. Drax, Matt Graumann, 
Rob Peters, Budd Kazz, and Mr. Lucky himself, 

Jim Johnson. While most of the names are very 
familiar to attendees of Mobile Beat's Las Vegas 
shows, they were new to the more than 70 
percent of Niagara Falls attendees who had not 
experienced a previous Mobile Beof-produced 
show. 

Two days of exhibits gave the attendees 
ample opportunity to scour the floor for new 
technology and tradeshow bargains, while 
leaving time to take in a walk to the falls, to 
enjoy the hospitality over the bridge in Canada, 
or to try their luck at one of area's three casinos. 
Evening festivities included the popular DJ 
Allstar party and'Canada Night" at Rumours 
nightclub in Niagara Falls, Ontario. While the 
majority of attendees drove in from states in the 
Midwest and Northeast, Puerto Rico, California, 
Florida, and many other areas were also 
represented. 

An extra-special thanks goes out to all the 
members of WNYMEA (Western New York Mobile 
Entertainers Alliance) for their audio/video 
expertise and their energetic support of the 
show! 


t ■* I 


Photos by Ray Martinez, Dan Wahh and Robert Lindquist 
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Hypnotist/magicidn/DJ Paut Harter breaks loose 
during his dating thumb-cuff escape. The tension 
in the room was overwhelming. 
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Fireworks paint the sky with vibrant colors over 
the Falls at night. 



OJ legends Larry McKenzie (L) and iohn Rozz 
pause for a few moments of nostalgia. 
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Meet the Spin Sisters! ...And learn more 
about these motivated young entertainers 
in an upcoming issue of Mobile Beat. 


In the seminars, as well as through 
informal networking, attendees get all 
the answers they need and share their 
own fresh ideas. Mobile Beat seminars 
are known as the best in the business! 


Scooting across the floor at the DJ 
Allstars event—proving that even a 
plumber's helper and a plunger can 
function as entertainment tools. 
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_ DJ ALLSTAR 





I love what I do and 
I want it to show in 
my performance, 
attitude, and 
business ethics. 



i 



fter talking to David 
Hanscom about what 
goes on behind the scenes 
when a local association 
is born (see David's 
article on page 30) we wanted to 
find out a little more about this DJ's 
background and what makes him 
tick. Listen in as we get the inside 
story... 


Mobile Beat: When and how did you get into the 
DJ profession? 

David Hanscom; I have been in the entertainment 
business since 1989.1 started Diing house 
parties and worked for A.F.R.T.S. (Armed 
Forces Radio and Television Services] during 
high school, while living in Bermuda. I also 
worked in a variety of entertainment fields 
including radio, television (music video show 
production), record company street teams, and 
concert/event promotion and management 
firms until 1998 when I moved to Jacksonville, 
FL and started Y? Entertainment, Inc with two 
simple goals: (11 Provide my customers with a 
stress-free, memorable atmosphere before and 
during their event; and (2) Provide a level of 


professionalism and customer service that will 
set the standard to be measured by. 

MB: What are some milestones of your career, 
so far? 

DH: I earned the accreditation of "Endorsed 
Professional Entertainer"through N.A.M.E. 
(National Association of Mobile Entertainers) 
and am one of only two DJs in the State of 
Florida to earn the"E.P.E."accreditation. I would 
encourage all DJs to pursue opportunities for 
continued education and to always strive to be 
the "professional" mark by which the rest of the 
DJ industry is measured. 

I am also the president of the N.F.P.DJ.A. 
(North Florida Professional DJ Association), I 
started the N.F.P.DJ.A. in 2004 with support 
from the staff of N.A.M,E. The association's 
goal is to provide opportunities for members 
to educate themselves and grow as true 
Professional Mobile Entertainers. [See'Making 
the Local Connection" on page 30 for a look at 
how this association was started. 

MB: What are your primary markets? 

DH: My primary markets are weddings, corporate 
events, and game shows. I also enjoy mitzvahs 
and holiday events. 


MB: What do you think sets your service apart? 

DH; What is unique about my service is that I 
care. I care about the customer, I care about 
the other professionals I work with, my staff, 
and, most important, the reputation of my 
company. I love what I do and I want it to show 
in my performance, attitude and business 
ethics. 

MS: Tell us about your en ferfa/nment style .., 

DH: My style can best be described as 
"chameleon-like." I have learned to blend 
in with my environment. In the mobile DJ 
industry, as I am sure many know, every event 
has something unique about it. Unlike DJing 
In a club where you typically program your 
music in the same genre to probably the same 
crowd each week, mobile DJs have to expect 
anything. I have learned to know when to be 
assertive and when to stand back a bit and let 
the crowd set the tempo. 

Another thing that may not be unique, 
but has been a tremendous help, has been 
my desire to know as much about as many 
genres of music, so that t know what will keep 
the event upbeat, fun, and memorable. I also 
have learned when to shut up. Too often, as 
DJs, we like to talk...I have taught myself that 
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sometimes less is more when it comes to that 
department. 

MB: What geographical area do you serve? 

DH: My company covers north and central 
Florida as well as south Georgia. I am, however, 
willing to travel to most anywhere for a chance 
to put a smile on a customer's face. 

MB: What equipment do you use? 

DH: Let's see...a Numark CD Mix il [combo CDP/ 
mixer], PCDJ software, JBL Eon 15s (powered 
speakers], a Shure wireless handheld mic, a 
Samson Airline Headset mic, a multifixture 
light show, and Creative I magi nee ring's Game 
Show Mania (Face Off, GSS III). 

To be honest, though, I wanted to answer 
this with 'Two CD players and a microphone." I 
am not a 'gear guy" I enjoy reliable equipment, 
but I firmly believe in the philosophy that 
you can have all the best DJ gear on the 
market and still not be a successful DJ, If 
you don't have the right attitude, business 
ethic, and understanding of music and event 
programming. 

MB: Any Interesting anecdotes or unusual past 
events come to mind? 

DH:This could be another article in itself. I have 


had so many memorable things happen In 
my time as a mobile DJ.To pick one out most 
recently, it would have to be when I (along 
with one of my partners, Gary) played for a 
Coca-Cola party on Super Bowl Sunday (this 
past year, when it was in Jacksonville) and 
about halfway through the event, Chris Rock 
came over to us and asked if he could DJ for a 
few minutes. Wow—how crazy is that? Also in 
attendance at the party were LeBron James, 
Evander Holyfield, and Adam Sandler. After 
the party Gary and I went over and watched 
a memorable Super Bowl at Alltel Stadium. 

I have also been fortunate to work with the 
Jacksonville Jaguars for six seasons and 
entertain literally thousands of football fans 
from all over, during the football season each 
week. 

MB: What are some of the ways you promote 
your business? 

DH: I advertise in several wedding publications, 
Jewish synagogue yearbooks, at trade shows, 
at wedding sites, and other places on the 
Internet. I also do some direct mailing with 
postcards. My children are darn good sales¬ 
people for my company as well! [Check out 
Y? Entertainment's Web presence at www. 
yentertainmentdjs.com.] 


MB: What are some of your company's goals for 
the near future? 

DH: Wei I this has to be answered In two parts: 
First, as the owner of Y? Entertainment, my 
goals are to never stop finding ways to; 
improve on my service to my clients; train 
myself and my staff; and Improve the quality 
of life for my family...Another goal Is to 
develop services that I can provide abroad. I 
enjoy traveling and what better thing to do 
in life than see different parts of the world 
while providing/sharing a brief moment of 
happiness In people's lives. 

Second, as the president of the North 
Florida Professional DJ Association, my goals 
are to educate the DJ community in the steps 
to improving quality of service, performance 
and professionalism. I also want to be a 
spokesperson for the DJ industry—to educate 
the public about the benefits that come from 
hiring an entertainment service provider who 
Is willing to take the above-mentioned steps 
and continue to grow in them. Finally, I would 
also (ike to be the 'go-to-guy' for DJs In other 
states and cities who want help in starting 
a local association that will thrive and make 
record-breaking improvements for themselves, 
their colleagues, and their clients. ■ 
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DJ John Kamahele takes on the Strip's latest entertainment challenge 


L asVegasislikethe 

Promised Land for DJs, 
with its high concentration 
of entertainment- 
seeking people and the 
establishments catering to them, 

OJ John Kamahele hit the jackpot 
recently when he was hired at the 
billion-dollar Wynn Las Vegas Hotel. 
John is a veteran DJ who has paid his 
dues: when the offer came, he was 
ready. 

Honolulu, Hawaii, was training ground for 
Kamahele, whose career has spanned 20 years so 
far, and who Is one of the most talented DJs the 
SOth state has ever produced. John began his 
DJ journey in 1985 at Masquerade, the number 
one nightclub in Hawaii at that time. Creative 
programming skills and exceptional crowd¬ 
reading ability helped him stand out and set the 
table for things to come. 

Within a few years, John had sharpened 
his skills and went on to work for the Black 
Angus where he was exposed to the "corporate" 
environment and honed his skills as a versatile 
music programmer while serving as the 
entertainment director/DJ. After just one year 
with the Black Angus Company, John was 
recruited by the Bobby McGee’s nightclub chain 
to serve in the same capacity. Bobby McGee's 
was a successful restaurant/nightclub operation, 
which consisted of 21 locations on the West 
Coast, with corporate offices in Arizona. It was 
here that his career realty took off, as corporate 
training refined his music programming skills, 
and he learned the ins and outs of the entire 
operation. 

Zebra Style 

He took a break from the club scene in 1990, to 
pursue two years of education at the University 
of Hawaii. While on this brief hiatus he not only 
worked at academics, but also took an interest 
in the music that was then hitting the East Coast. 
John was definitely influenced by the Latin 
house element of some of the music that was 
coming out of New York, especially what the 
Strictly Rhythm label was producing. By 1992 he 
was back in the game and by the next year had 


worked his way into a music director/DJ position 
at the Blue Zebra, the nightclub that would lead 
the resurgence of nightlife in Hawaii.The Blue 
Zebra played host to about 5,000 guests each 
week and featured some of the top DJs in Hawaii 
at the time. The sound of the club had a lotto 
do with John's ability to fuse hip-hop, R&8, rap, 
reggae, and modern rock with different styles 
of house music while displaying definite Latin 
house overtones. John's refusal to give in to the 
total domination of hip-hop/rap encouraged 
several DJs from other nightclubs to come by 
the Blue Zebra just to get in sets of dance music 
that they couldn't play at their own venues. John 
put the Blue Zebra on the map with his uniquely 
tailored sound. 

Vegas Bound 

In 1998, John spread his wings and ventured 
to the fast paced lifestyle of Las Vegas. He was 
recruited by one of the hottest clubs in Vegas at 
the time,The Beach, John's programming skills 
were second to none and he quickly secured not 
only a residency at The Beach, but was promoted 
to music director. 

But that wasn't enough for the creative 
DJ. Interested in doing something unique, he 
wanted to secure a second residency at a club 
that was completely different. At the time, Vegas 
was getting hit hard with a progressive/UK 
hard house sound. DJ Jean was experiencing 
commercial success with "The Launch" and Alice 
DJ had a hit as well, with "Better Off Alone." John 
was again feeling the pull of house music. He 
achieved his goal by securing a second residency 
at ciub Ra (in the Luxor], while maintaining 
his residency at The Beach. Since then, John 
has opened up for such DJs as DJ Jean. Deep 
Dish, ATB, Harry'Choo Choo* Romero, Mike 
Rizzo, Razor&Guido, Jimmy Van M, DJ Skribble, 
and Jerry Bonham, just to name a few. Every 
Wednesday and Saturday night you could catch 
John at Ra, throwing down exciting sets of 
house music, featuring lots of vocal, tribal, and 
progressive overtones; then elegantly segueing 
into dance remixes of today's hottest hip-hop 
and alternative tracks, sprinkled with some 
old school flava. In addition, John was on the 
radio with two "live* mix shows. One show was 
broadcast from The Beach every Tuesday night. 



featuring R&B, hip-hop, and rap. The other show 
was broadcast from Ra every Saturday night, 
consisting of progressive and tribal house music. 



Techno Savvy 

John has also been a pioneer in DJ technology 
by being the first DJ to introduce Stanton's Final 
Scratch DJ software and Screenplay's "Nightlife" 
video system into the nightclub environment, 
as documented in a 2003 interview with Mobile 
Beat. He was also instrumental in exposing the 
soon-to-be-legendary Pioneer DVJ-X1 DVD 
player to the Vegas nightclub community by 
arranging Its debut a few years ago with DJ 
Roonie G, as well as being one of the first DJs 
to own a pair of these advanced tabletop video 
turntables. 

When it comes to music programming 
John is a chameleon-he can adjust to just about 
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www.tricerasoft.com 

1 (905) 846-8460 (Daily EST) 
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Master Pitch and Tempo. Slideshow Fealure, Quick Sound FXs, 
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any style of music He maintained his dual¬ 
residency successfully over the last five years, 
proving him to be one of the most versatile DJs 
in Las Vegas, As further proof of this, he has been 
lured over to Wynn Las Vegas, real estate mogul 
Steve Wynn's hugely anticipated new hotel and 
casino, which opened on the Vegas strip last 
April. He is now serving as principal OJ for the 
property's two nightlife venues. We got to talk to 
John about this exciting entertainment venture. 

MB: Did your corporate background prepare you 
for this opportunity? 

JK: Yes, the training I received from my first 
corporate DJ position (Bobby McGees) really 
set a soiid foundation for me; and since then, 
i've taken bits and pieces from every other 
opportunity and added it to my formula for 
success. I've been around a long time and I 
haven’t seen anything that surprised me so far. 

MB: Did your DJskilis, your 
management skills, or both, get 
you in the door at Wynn? 

JK; I believe that it was a 
combination of both skills. I 
have a reputation for being 
responsible, cooperative, 
and flexible with music 
programming. I have a firm 
understanding about how the 
business works from pretty 
much all aspects. I started out 
20 years ago as a bar porter 
and very quickly worked just 
about every position in the 
business. 

MB: How does your digital 
background with Final Scratch 
and DVD mixing apply to your 
new position? 

JK;The very first request I had when I was hired 
was for the purchase of a Serato [DJ software/ 
hardware] system in each venue. In the very 
near future I plan on trying to get some sort of 
video system set up. We ll have to be patient 
for that one. 

i still am using and will continue to 
use my Apple PowerBook for playing music 
esprecially because I play in the main nightclub 
and the lounge on a regular basis, it beats 
carrying around CD books and records, and 
you can have such an extensive library at your 
fingertips. 

MB: Will you be in charge of hiring new DJ talent? 

Nightly promotions? Live bonds? 

JK; We currently have three DJs. When I was hired 
initially, the company had had their sights 
set on hiring Janel Roland to play at Lure (the 
"ultra lounge"). Janel is an extremely talented 
DJ from Chicago and she plays a unique style 
of house grooves that are original to the Las 
Vegas market. 1 was able to hire the third DJ 
who goes by the name DJ Toma Turner. Toma 
is another exceptional talent, and like myself, 
he's from Hawaii. I'm sure I'll play a large role in 
hiring new talent down the road but for now 


we'll have to wait and see. In regards to nightly 
promotions and bands, etc., i leave that up to 
the entertainment and marketing department. 
They did a nice job booking Mary J. Blige and 
the Wallflowers for our grand opening... 

MB: Were you part of the decision making team 
for the lighting and sound systems for ail the 
clubs? 

JK: In the beginning, no—the venues were pretty 
much already built. However, I'm in the process 
of having a few things changed to make them 
more OJ-friendly and give both venues more 
of a 'club* sound.The top executives at Wynn 
Las Vegas were very receptive to my input and 
with the help of the people right above me, 
we've been able to go ahead with some really 
neat improvements. 

MB: How will you format the music for the new 
clubs? 


JK: Right now we are going with a program 
consisting of R&B, hip-hop, rap, and house 
music. We aren't trying to push the "new music" 
envelope. Our focus at both venues is to ensure 
that our guests have a good time, and I'll even 
try and get in as many requests as possible, 
within reason of course.The three main things 
for me to focus on are Sales, Sales, Sales! 

MB: Do you ever have contact with Steve Wynn? 

JK; At this point I have not had direa contact 
with Mr. Wynn. However, I look forward to 
being able to get to that point sometime soon. 
Mr. Wynn has made several appearances at our 
preshift meetings. He's a great speaker and he 
really takes the time to listen to his employees. 
He's always looking for ways to make our jobs 
better. 

MB: Is this a pressure situation? 

JK: Not at all. I've been doing this for 20 years 
and fortunately it all comes pretty easy to me. 
I've learned to always be flexible and be able 
to adapt to whatever is going on at the time. 
There are many times when things have to 
change but it’s just like reading a dance floor: 
you just adjust to what’s in front of you. 


MB; Do you meet weekly or daily with hotel or 
F&8 staff? 

JK:The management team, myself included, 
meets with the F&B executives on a weekly 
basis. It's great to participate as the voice for 
the DJs in these forums, so that I can voice 
any problems or concerns as well as share the 
great things that are happening within our 
group. The upper management at Wynn are 
awesome people and very cooperative with 
the nightclub division, 

MB: Are you trying to attract locals as well as 
tourists? 

JK; Definitely both markets. We are trying to 
create a fun environment for locals and tourists 
alike. We are so tourist-driven here in Vegas 
that it's important for us to entertain them at 
the highest level. At the same time, we provide 
a night at each venue where we cater more 
toward the industry people and locals. 


MB: How do the Wynn clubs compare with other 
hotel clubs? 

JK; Right now I'd say that the closest comparisons 
would be In music. Popular music Is Infectious 
throughout most Vegas clubs, so there's a 
handful of songs that you'll hear in just about 
every club.The main difference I'd have to 
point out right away would be the fact that we 
have an extremely amazing focus on keeping 
the club looking good. From day one the staff 
has been painting and touching up things and 
keeping the furniture looking like the day we 
opened. 

MB: Will you continue your other nights at Ra 
and The Beach? 

JK; I left The Beach and Ra to pursue this new 
opportunity, and at this point, I have my hands 
full so I don't anticipate being anywhere else. 

MB: Wharfs in the future for you? 

JK; Right now I'm not too sure what lies ahead... 
but that's what makes it exciting! I'm going 
to enjoy this moment and have fun with the 
challenges that are ahead of me and we'll just 
have to wait and seel ■ 
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I've learned to always be 
flexible and be able to adapt 
to whatever is going on at the 
time...it's just like reading a 
dance floor—you Just adjust to 
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what's in front of you. 
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I can't begin to tell you lu)w ea^iy MegaSt'g has made my D| 
career. It's easy, versatile, and with the updates it's hard to 
iH'iieve but it's even better. 

— (ireg l\ivvcrs, Greg Powers Entertainment 


I have to say how impressed I am with your 
software. MegaScg is brilliant - from the wi 
it looks to how it performs is excellent. It 
puls PC applications to shame. 

— Matthew Webb, Flava FM 


We have been trying to switch to a digital 
system and have tried several PC 
programs, however they were not 
successful. Megaseg is definitely the 
way to go. I can use it without worrying 
alxiul any com|)uter glitches. 

— lames Brown, |AB Productions 


I have Died over 70 events without any 
problems. MegaSeg saved my D| life - 
before I would ever go hack to shuffling 
CDs, I would sooner quit the O) business 
— Mike Early, Mike Early's Pro Sound 


This system works flawlessly for hours. 

It is undoubtedly the best system I have 
worked with and I have tried plenty. 
No other system comes cl<»se. 

— Darren Cave 


We tried numerous DJ programs hut 
found Megaseg to be far and away the 
best solution - concentrating on what a 
D) actually needs during a live performance 
— Dave Owen, AP Digital 


MegaSeg breaks the mold on what a D| 
program should be. 

W. Guy Finley, Matrix Mobile Entertainment 
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fter the Supreme Court's 
decision on the MGM 
V. Grokster case, David 
Kusek, co-author of The 
Future of Music: Manifesto 
for the Digital Music Revolution, 
co-deveioper of MIDI, and Vice 
President of Berklee Media at 
Berklee College of Music, had this to 
say about the ruling: 


"For the industry, the best news about 
the Supreme Court ruling is that both music 
and technology companies can move forward 
with a clearer understanding of what the rules 
are. It is time to get to work. There is a fantastic 
opportunity for ali parties to come to the table 
and establish some standards and bang out a 
digital music license that embraces the new 
technologies and allows the legitimate market to 
grow. If the music companies continue with their 
strategy of scorched earth litigation and refusing 
to work with the P2P companies, they will miss 
the chance to negotiate a forward looking 
license, without congressional intervention. 

"While the music companies may feel that 
they won a tremendous victory, the reality is 
that their customers are turning away in droves. 
The day after the decision there were more 
than 5 million people online trading files. If the 
music companies do not provide an authorized 
way for people to get music the way they 
want to, music fans will simply continue to get 
the music for free. People need to realize the 
immense monetary and political power of the 
entertainment industry and fight back against 
inflated prices, limited distribution and being 
told what they can and can't do with their 
music. As a music consumer you should demand 
that the music industry stop suing their own 
customers and come to the table and negotiate 
a digital license for music that embraces the new 
realities of the digital marketplace." 

In their new book, The Future of Music: 
Manifesto for the Digital Music Revolution, David 
Kusek and Gerd Leonhard explore where the 
music industry is headed. Seven hundred million 
people are getting their music from the Web. 
More than ten million people own iPods.Twenty 
million folks have already downloaded ringtones 
onto their cell phones. All these factors are 
affecting the way music is heard, distributed, and 
sold.The entire industry has been turned upside 
down. 

According to Kusek and Leonhard, 
musicians, fans, and music executives are at the 
threshold of a brave new world in which music 
will flow like water, musicians will have new ways 
to launch lucrative careers, and fans will have 
multiple options for obtaining music. 



David Kusek is a musician who has 
been inventing the future of music for the 
past twenty-five years. He co-invented the 
electronic drums, which helped ignite the 
disco era, and founded the first music software 
company. Passport Designs, which made it 
possible for musicians to record and produce 
music at home. He co-developed the Musical 
Instrument Digital Interface (MIDI) standard 


he also provides strategic consulting and 
advisory services to companies and individuals 
involved in the music and entertainment 
industries. 

Gerd Leonhard is a respected music 
futurist, well-known music industry executive, 
and music business entrepreneur. He 
founded LicenseMusic.com, a company that 
revolutionized music licensing, and is the 


"The best news about the Supreme Court ruling is that both music and 
technology companies can move forward with a clearer understanding 
of what the rules are."—David Kusek 


and in 1993, co-designed and co-developed the 
first commercially available enhanced CD that 
connected audio CDs to personal computers. 

He is currently vice president of Berklee Media, 
the continuing education division of the Berklee 
College of Music in Boston, Massachusetts. An 
associate professor of music business at Berklee, 


founder and CEO of ThinkAndLink. As CEO 
ofThinkAndlink, he serves as senior advisor 
to Media Rights Technologies, BlueBeat, and 
ShareTheMusic Networks. A renowned musician 
as well, having performed with greats like Miles 
Davis, he currently resides in Basel, Switzerland. 
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orizons 


VJ creativity meets cutting-edge digital display technology from Matrox 


By Dr. Drax 

T he dawn of a new day 
has arrived...the day 
of expanded video. No 
longer are you limited to a 
single display or even two 
displays in your digital VJ system. 

In the recent past it was unheard 
of to have more than two displays 
working in a single computer. 
Operating with multiple graphics 
cards was a black art. Yes, there were 
dual-head cards, but that really 
only gave you a control display and 
a content display. If you tried for 
more, you really had an uphill battle 
attempting to get multiple cards to 
work in a single digital platform. 


More Visual Power witK Less Technical Exertion 

I have recently had the pleasure of reviewing the hottest graphics cards for mobile VJs on the planet: 
the Matrox Q)D series, including theQID and QIDPro.TheProisa PCI slot card and theQID is an AGP 
(see sidebar) device. 

Each card has four (yes, I said four) displays! (QID stands for'Quad Information Display,’)This 
gives you a control display and three content channels. Now you can output three chanr\els of 
content to your video system mixer, or in my case to completely different projection systems, But, 
being the technophile that t am, I wanted more. So I Draxtfied It and installed two cards—yes you 
heard right two cards in a single system! In my particular Installation, the two cards provided three 
control displays and five content channels. 

This feat was not the technical Everest it would have been just two years ago. If you had 
wanted to have eight independent video content displays in a single PC, you had to be prepared to 
work really hard, and write most of the driver code to make it all work, I know, because I tried. Thai, 
or you had to buy very expensive broadcast cards costing thousands of dollars, and even then, you 
only had limited choices for graphics resolution. 

Well, today it is as simple as installing the QID Pro and QID cards. Yes, it took a few reboots and 
steps to get it all working correctly, but it was very doable. I am amazed at Just how easy it was. Now 
i can have all my performance tools running and displayed. No more paging through minimized 
windows. I get DJPower running across two displays, with Light Jockey and my audio sound card 
mixer all running and ready to use at anytime. Now I can easily preview ten live video camera inputs, 
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NOBODY BEATS OUR PRICES! 

PREMIUM QUALin 

JOIN OUR DJ CLUB PUN a 
RECEIVE EXTRA SAVINCS! 


• Party Hats 
t Maracas 

• Hawaiian Leis 

• Mardi Gras Beads 

• Blinking LED's 


on your purchases) 

Inflatables 
Glow Necklaces 
Glow Bracelets 
Light Dp LED Novelties 
Light Up Necklaces 



6L0WSPEK INDUSTRIES, INC. 
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Toll Free: 1*877-794'6387 www.glowspek.coni 


Join Our V.I.P. Club For Savings! 

GLOWSPEKINDUSTWES, IHC, • 2010 RouleOW 
Vilon Industrial Park Suite 12 • Milton, NY 12547 
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my video effects mixing control panel, as well as banners, pictures^ and other content. A real 
nice option when using a KVM switch (which allows my main system and backup system to 
share keyboard, video, and mouse), is that now my main system screen stays up all the time and 
backup system display toggles overthe third display.This allows me to route music or video 
content from one system to the other, and out to any of five display channels. How kewl is that? 

Crossover Appeal 

The multimedia display market has driven the advance of this technology—things like airport 
flight schedule displays, fastTood restaurants, information kiosks, and video display walls. When 
I observed It at work at a local restaurant one morning, creating animated, changing, graphically 
appealing menu boards, with the ability to display expanded content (one was even displaying 
Fox News in the morning), my mind raced to the things that i couid do with a system like that In 
my shows. I immediately went on the hunt to find out how this was being done.WhenIfoundft, 

I knew I had to reviewthts product, i knew that the diehard VJs out there would eat it up. 

I have done an extensive testing upon this system, running these cards in my system for 
the past five months without any hiccups or freezes. They are rock-solid performers. This is the 
state of the art for the digital VJ who wants a high-end, nonproprietary, card-based video system. 
I gotta tell ya, my DiPower system is loving these QID cards.They are so good that I almost didn't 
want to tell anybody! 

For more info go to www.matrox.com/mgafproducts/qid/home,cfm, 

MSRPs: Matrox Q10 - $599, Matrox QID Pro - $999 
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Tech Specs: QID Pro 

(The QID is similar, only using less DDR RAM.) 

512-bit GPU 

256-bit DDR memory interface 
256 MB onboard memory 
PCI 33 MHz and 66 MHz support 

Works in the PCI and PCI-X slots of both AGP and PCI Express systems 
Single-slot solution, usable with other specialized AGP or PCI Matrox display 
controllers 

Matrox FanAlert, for added system protection 
GenLocking support 

Multidisplay support: powers 4 analog or digital monitors from a single chip 

Maximum digital or analog resolution: 1600 x 1200 pixels 

2x2 or 4x1 configurations 

High MTBF rating (mean time before failure) 

UltraSharp Display Output Technology 
Unified and certified drivers 

Current support for Microsoft Windows 2000 and Windows XP 
3-year warranty 

AGP Defined 

An Accelerated Graphics Port is an interface specification from Intel that enables 
3-D graphics to display quickly on personal computers. AGP is based on PCI, but is 
designed especially for the high throughput requirements of 3'D graphics. Rather 
than using the PCI bus for graphics data, AGP introduces a dedicated point-to- 
point channel so that the graphics controller can directly access main memory. 
(From wwwj<ilinx.com/publications/glossary.htm) 
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i ttendees at the Mobile 
L Beat DJ Show In Niagara 
K Falls (June 27-29) got 
the first peak at ProDJ 
.corn's new business 
venture, ProDJpc. More than just 
building disc Jockey computers, 
ProDJpc is providing a solution 
that fuses a rock-solid, DJ- 
optimized PC, a strategic plan to 
protect your creative assets, and 
a comprehensive, needs-based 
service plan. All ProDJpc units 
come with a one-year, full, express 
swap-out warranty where you 
will be back up and going in two 
or three days maximum, thanks 
to strategically placed loaner 
computers decked out with copies 
of all of the popular DJ software 
programs. 


ProDJpcs are currently available through 
approximately a half-dozen retailers across 
North America, and the word is spreading 
about the fantastic machines and service 
provided by ProDJ.com in its latest endeavor 
to serve the DJ industry. List prices on the 
three base computers range from $2,200 to 
$5,000, with ultimate solutions ranging from 
$3,500 to $8,000, including cases, monitors 
and more. 

More information can be found at www 
.prodjpc.com or by calling 800-257-7635, x300. 


GOING 

ATOMIX TO THE 

THIRD DEGREE 

Utilizing a huge booth display, with multiple 
demo computers and a large central video 
screen (not to mention killer sound), Atomix 
showed off the latest upgrade to their flagship 
software. Virtual DJ 3.0, at the Mobile Beat 
DJ Show in Niagara Falls.The most exciting 
aspect of the new software is its integrated 
video mixer, which now allows you to add the 
video dimension to your performances with 
Virtual OJ's signature dual-turntable Interface. 

This Is added to Virtual DJ’s already 
full feature set, including an exceptionally 
accurate BeatLock engine (which helps you 
create smooth mixes on the fly], as well as 
other performance features like automatic 
seamless loop, synchronized sampling and 
playback, clear song structure visualization, 
an inhnite number of cue points, beat-synced 
effects, and much more. Go to www.virtualdj, 
com for more info and to download a trial 
version. ■ 
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main video feed you have a choice among video 
1, video 2, or black screen. This allows you to cue 
up tracks via the monitors before deciding when 
to route the video out to the main screens-a very 
cool OJ-friendly feature. After a DVD loads, the 
easy-to-use navigation controls make finding any 
track a snap. Dedicated title and subtitle buttons 
are always ready to get you back to the main 
menu. Once you've selected your track, you can 
easily cue to any point, and with near-instant 
start, you'll feel like you're in the MTV master 
control room. 

After a little trial and error, I was able to 
beat match from one video to the next, using 
the unit's speed control function. Try that with 
a video tape deck.The speed change is very 
smooth, with very few visual artifacts. A handy 
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A killer VJ threesome from Numark: DVD01, 
AVM01 and V1VI03 By Jammin'Jim Kerins 


W e are indeed living 

in interesting times, 
as demonstrated by 
continuous changes 
in the audio and video 
electronics fields. For example, 
who would have thought just a few 
years ago that an electronic device 
about the size of a deck of cards (you 
know the one} could hold thousands 
of songs and would become as 
pervasive and revolutionary as 
the Sony Walkman. Now, in our 
media-driven society, the ability 
to add visuals to our DJ shows is 
becoming more and more practical, 
due to new, lower-cost, but still 
high-quality products in the video 
hardware category. 

Numark has Introduced three new audio/ 
video products, which we are reviewing here as 
a combined VJ package. Their aim is obviously 
to bring a new level of affordable, practical, and 
versatile video excitement to a club, party, or 
dance floor near you. We'll be looking at the 
VM03 three-screen video monitor system, the 
AVM01 audio/video mixer, and the ‘looks like a 
standard dual CD player—but it's not'DVDOl, 
a dual DVD/CD/MP3 player. Let's dive into this 
suite of the gear and see if we can make some 
auditory and pixel magic happen. 

Diode Triad 

The VM03 features three 5-inch color LCD display 
monitors. This is a very sturdy and functional 
little rack-mountable monitor system. Each LCD 
screen has two RCA video inputs, which are 
selectable via a handy switch on the front of 
each one. The unit also sends the video signals 
on through two video outputs per screen. When 
connected to the video source, they produce 
bright detailed pictures, and the screens tilt for 
optimal viewing. The system is compact, very 


functional, and would lend itself to many VJ and 
other video monitoring situations. 

Double the DVD 

At first glance, the DVD01 appears to be a 
professional dual CD player, and it certainly 
fulfills that function. But after closer inspection, 
you realize that its primary purpose is not only to 
play DVDs, but to mix, cue, and even beat match 
music videos, all with one player. 

The DVDOl connects to your audio mixer 
exactly as any CD player would. Individual 
video is routed via RCA and S-video outputs. A 
selectable main video out is available to drive 
a TV monitor, video projector, even a DVD 
recorder. A noticeable difference In control 
design between the DVDOl and a dual CDP is 
that where you would normally expect to find 
a Jog/shuttle wheel, you encounter‘enter" and 
arrow navigation controls such as you would 
find on most DVD players.This makes cueing up 
audio-only tracks with this machine a bit more 
challenging—but, of course, that's its primary 
duty. 

In the old days ofVJtng, It was very 
cumbersome and time consuming to manually 
cue up bulky, low-quality video tapes. (This left 
you with practically no time to flirt with girls and 
enjoy a refreshing beverage.) So I was excited to 
experience the new reality this product promised 
to bring. With the DVDOl fired up, it was cool to 
see the individual DVD programs displayed on 
my preview LCD monitors. My main video output 
was going to a nice big Sony flat panel screen, 
which produced a typically crisp picture.! found 
the soft-touch controls to be well laid out, easy 
to manipulate, and complemented by a nice 
bright display. DVD video information can also 
be displayed on the preview monitors. 

Having both drawers loaded (Numark 
thoughtfully included a DVD with a sampling of 
current music videos), we were ready to mix. We 
will discuss the dedicated video mixer next, but 
the DVDOl doesn't have to rely on an outboard 
unit; it has a basic video switch built in. On the 


volume control is available for when you need to 
connect to a system without a mixer. Rounding 
out the features are dedicated zoom and angle 
buttons, pitch control, and a loop function (non¬ 
seamless). For VJing, this represents a big step 
forward in terms of what one machine can bring 
to the craft. 

in terms of formats, it's important to note 
the DVDOl's ability to play MP3 CDs and MP3 
DVDs. And not only does it play and let you 
pitch-bend MP3s on CDs, it does the same for 
MP3s on DVD discs. The unit also supports 
the increasingly popular VCD format, with its 
compact file sizes. 

Mixing a Video Cocktail 
The third item in our gear trifecta, and probably 
the most fun to play with, is Numark's AVM01 
audio/video mixer.This is a unique piece of 
hardware that combines many elements of 
separate audio and video mixers into one super 
tricked-out box. 

The mixer section includes three stereo 
audio inputs and one microphone input, 
combined with four video Ins; two composite, 
and two S-vIdeo inputs. A pair of stereo audio 
outputs, four video monitor outputs, and four 
main video outputs round out the I/O section. 

All audio sources have their own volume faders, 
and the ability to be routed to the main mix and 
headphones. 

Separate audio and video crossfaders give 
the AVM01 a unique ability to manipulate audio 
and video sources. This gives the VJ the option 
to play other video sources, such as computer 
animations, over different tracks, in any pleasing 
combination. Everything is housed in a sturdy 
rack mountable metal box, with cool audio level 
display lights. 

Occupying the top two-thirds of the mixer 
is the video manipulation, i.e.,"eye candy* 
section. If you are experienced with real-time 
video processors, then many of these effects 
and their names will be familiar. If video is a new 
science to you, then a processor like this is really 
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Got all the gear you need? Then make it all better with a genuine B6E Sonic Maximizer. 
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all about hands-on experimentation. And 
unlike blowing it while trying to mix two 
tunes, you can't really screw up video 
that bad—especially when you're using 
animations and crazy effects. Speaking 
of effects, there are a great many to 
choose from, including Mosaic, Strobe, 
Freeze, Paint, and the very psychedelic 
Invert.There are also 96 wipe patterns. 
(For the video-illiterate, these are the 
different variations for making transitions 
between, or combining two video 
sources). Another high-tech compositing 
tool that's included is Chroma Key 
capability.To explain this by example, 
with the addition of a portable blue 
screen and a camera, a KJ could shoot 
dancers in front of the blue screen, in real 
time, while combining thefr images with 
other footage: psychedelic animations, 
a virtual party on the moon, and so on. 

I'm betting you could charge your clients 
more for this type of entertainment. 

Luma Key is another way In which 
the AVM01 uses the difference in 
brightness or luminance between two 
video sources being combined to yield a 
variety of visual effects. Other video treats 


camera signal and then key it over crazy 
animations, or even put the audience 
(or yourself, if your ego requires) into 
a music video. The two independent 
video buses allow for effects to be used 
Independently or stacked. 

The more time you spend with the 
AVM01, the more fun you'll have creating 
endless varieties of video magic. When 
you consider that many competing 
video mixers cost three times as much, 
and realizing that this is designed with 
the professional VJ/DJ in mind, its value 
becomes apparent. 

Imaging the Possibilities 
If you are like me, then you're always 
looking for innovative ways to maximize 
the investment in your gear. By using 
some or all of these products in 
conjunction with a couple of old video 
cameras, and a "getting cheaper by the 
month*video projector, there are many 
ways to create revenue other than just 
strictly playing and mixing videos. As I 
mentioned before, adding a couple of 
cameras trained on a raised platform lets 
you feature dancers on the big screen 


Numark's aim is obviously to bring a new level of 
affordable, practical, and versatile video excitement to a 
ciub, party, or dance floor near you. 


include adjustable picture in picture 
effects, with enjoyable joystick control. 
The brilliance of this machine is the ability 
to combine all of these effects in an 
almost infinite number of ways, on the fly. 

A Winning Combination 
Having joined together all three Numark 
components, it was time for some visual 
magic. In addition to occupying two of 
the audlo/video Inputs with the dual 
OVD player, I also connected a consumer 
video camera. I then loaded a music 
video in deck one, and some computer 
animation video in deck two, I brought 
up the audio faders and immediately 
started experimenting with the effects. 
With some picture-in-picture processing, 

I could crop parts of the video with 
differently shaped video animations. 

Many of the buttons have several levels of 
adjustment. By manipulating the joystick 
and sampling parameters, I was able to 
easily produce some amazing effects. 

Sampling the different wipes kept 
things interesting and moving along, 
as I would fade from one video to an 
animation and then back out to a new 
video. By having an extra CD player 
connected to the audio tine, you can 
completely manipulate the video, without 
ever losing a continuous audio track. The 
real fun begins when you select the video 


and combine them with great video 
effects. I have seen video entrepreneurial 
types using this kind of equipment to 
manipulate and project animations at 
local live entertainment shows. In live 
performance, you can combine multiple 
camera shots of a band or entertainer 
along with other prerecorded video or 
whatever crazy content you choose to 
add. By incorporating an inexpensive 
DVD recorder, you could literally produce 
an instant live multi—camera video 
for a band, a talent show, a meeting or 
whatever else you could imagine. (Of 
course, make sure to check your copyright 
responsibilities prior to using the excuse, 
"But Jammin'Jim said it was OK.') 

Numark has employed some 
forward thinking in producing these 
functional, innovative, and affordable 
audio/video products. Separately they 
can serve many practical purposes for 
the working VJ or DJ, Using all three 
complementary products together, 
plus a camera and video projector, you 
will certainly bring your show to a new, 
extreme-multimedia level, limited only by 
your imagination. ■ 

Ouesfions.^ Comments? Crazy video dipsTE- 
mail Jammin'Jim, your digilat video guru, at 
/kerins^ochesterjrxom. 


NUMARK VIDEO TRIO 

FEATURES AT 


AVM01 Audio/Video Mixer 

-MSRP; $1,149 

- Separate DJ crossfaders for 
audio and video 

-Video mixing options include 
fades, 96 wipe patterns, 
picture-in-picture (PIP), and 
Chroma Key (blue screen) 
and Luma Key (black screen) 
capability for superimposing 
images 

- 2 video effect sections 
with mosaic, strobe, freeze, 
paint, and invert (multiple 
simultaneous effects 
possible) 

- Joystick control for wipes and 
picture-in-picture control 

• 10 background color options 

- 4 video channels with 2 
composite and 2 S-video 
inputs 

- 2 S-video, 2 composite main 
outputs and 4 video monitor 
outputs 

- 3 stereo audio inputs and 1 
mic input with audio cueing 
section and headphone 
output 

- 2 stereo main audio outputs 

- Rack-mountable (rack ears 
are removable for tabletop 
use) 


A GLANCE 



DVD01 Dual OVD/CD/M P3 
Player 

■MSRP; $1,099 

- Play and pitch DVDs / MP3 
DVDs 

- Play and pitch audio CDs / 
MP3 CDs 

- Set cue points 

- Nonseamless looping 

- Beat-match video and audio 

- ±50% pitch range 

• Dual pitch sliders 

- Pitch-bend buttons 

- Built-in video switcher (no 
need for external video 
mixer) 

- Full DVD menu control 

- Dedicated navigation 
buttons 

- Use all standard DVD 
features 

VM03 3-Screen/6 Input LCD 
Video Display Monitor 

-MSRP: $1,149 

-Three 5*(127mm) diagonal 
color TFT-LCD screens 
-Two composite video inputs 
with built-in video switch 
per screen allowing viewing 
of up to 6 sources 

- Pass-through output for 
daisy-chaining to another 
video input device 

-Tilt adjustment for optimum 
viewing angle 

- Rack-mountable 

- PAL and NTSC-compatible 


> 


i 






■ Numark 
200 Scen ic View Dr. 
Cumberland, Rl 02864 
Tel: 401-658-3131 
www.numark.com 
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YOUR INCOME 4 

BLOW THE LID OFF YOUft OJ BUSINESS 

BECOME A CERTIFIED STAGE HYPNOTISTI 

MONEY AND PRESmE ri V Q * 

It’s no secret that hypnotists (v\ith (ieoffrey Ronning’s training) become the * tXpsnO TOUr oerVICcS 

most prestigious and higlily paid entertainers in tlie business. 

Add New Revenue Stream 

As a mobile entertainer, Geoffrey Konning's knowledge helps boost your 
income by leaching you Hypnotist techniques. Then offer your new service to 
existing customers and new markets! 

Make $800 to $3,750 .00 Each Show! 

It’s true, That’s why Geoffrey Konning hves the good life. He'll even include 
copies of paid chit:ks for you to see in his.., 

FREE SHOCKING REPORT 


“How to Broaden Your Market, Skyrocket Your Income 
and Become a Massively Successful Stage Hypnotist!” 

His groundbreaking report provides the inside details on stage hypnosis. 

UMITED AVAILABILITY* 

Call the toll free recordetl mcs.^age U hours a dav at: 

866-7S4-66S9p ext: #1 

l.eav i‘ your n;uiie and address and your free special report is sent out 
immediatelv - or - go online to: 

http://tinyurl.conn/cfiu 


• Increase Customer Base 

• Ideal add on to Mobile Biz 

• Exciting Growing Field! 

• Cheap to Start! 

• Huge Demand 

• Massively profitable 

ADDED BONUS: 

For a limited time, 

/ am indtidina a special 
interview 
with one of my SUtge ■ 

//) pnasis stndei t ts. Lea n i 

exactly how he earned 

$44,752."“ his first year .. .part time! 

Sincerely, 

-w 

Geoffrey Ronning, CM, Cl 
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By Dan Walsh 

I n the world of working DJs, 
Gemini is known for putting out 
reliable^ workhorse products 
that also sport some eye¬ 
catching style. After a recent 
redesign of the entire stable of 
Gemini products, it's obvious that 
they've increased the style quotient 
to an even higher level. But you 
say, "Style is great, but what about 
substance?" One of the new PDM 
series of 19” mixers, the PDM-02, 
answers that question with another: 
"How about all of the above?" 

Saddle Up 

The PDM-02 is a 5U rack-mountable, 4-channel 
mixer. All four channels are in stereo. It 
handles your sound sources via 7 line inputs, 

3 microphone inputs, and 2 phono/line 
convertible RCA inputs.The mic Ins are divided 
between 21/4'jacks on the back panel and 1 
combo XLR-1/4'connector up top. Mic 1 and 2 
also enjoy dual EQ and talkover. Master, record, 
booth, and zone RCA outputs are provided, 
along with 1/4' balanced master outputs. A 
stereo/mono switch lets you accommodate your 
output to your speaker system, be it a simple 
dual configuration where you want a stereo 
soundfield, or a multibox, extended setup where 
mono sound is required. 

Sound is controlled by an assignable 
crossfader, as well as rotary zone, booth, and cue 
volume controls. The Rail Glide crossfader 1$ user 
replaceable. Although at first glance the lack of 
any fader curve or contour settings worried me, 

I found the crossfader to be extremely smooth, 


providing well-tuned transitions. 

The cue setup is quite flexible, allowing 
you to easily monitor the many possible input 
combinations, using the CUE/PGM fader control 
to get the mix just right. Each channel has a cue 
button with an easily visible green LEO indicator 

Sounds Like Fun 

All the members of the new PDM mixer 
family share most of the basic mixing controls, 
while differing in the "extras' (The PDM-01 Is 
the basic model, while the PDM-03 sports a 96- 
second digital sampler with 5 memory banks 
and ample controls for sample playback and 

This is one well-designed, easy- 
to-use mixer-the kind upon which 
you can build a solid Di rig. 

manipulation.) Interestingly, a dual 10-band 
graphic EQ qualifies as essential equipment for 
all three siblings. Way to go, Gemini! I've always 
found an onboard graphic EQ to be a helpfiji 
alternative to the basic L-H or L-M-H rotary 
channel controls on most DJ mixers—when 
it works well. Often the resulting sound is 
somewhat Radio Shack-ish. On the PDM-02, 
however, the EQ adds no noticeable noise and 
provides some well-contoured filtering, with 
smooth transitions between frequency bands. 
This feature really and truly does away with the 
need to add an outboard graphic EQ to your 
setup—something mobiles who are trying for 
the smallest possible, best-sounding rig should 
take notice of. 

But the fun is really to be found in the 
PDM-02's effects section. It is a basic echo/delay 
setup, but flexible routing and excellent sound 


quality make it extremely useful. The echo 
effect can be applied to program, mic 1 or mic 
2 signals with the echo assign switch. On the 
subtle end of things, I found it easy to dial in a 
nice extra fullness that is especially useful for 
karaoke applications, or to simply make your MC 
voice sound more authoritative. On the strange 
side, the repeat and delay controls allow you to 
mangle your sound quite nicely, if you desire. 

Finally, you'll notice six buttons on the 
lower right of the top panel, named for six 
different, built-in digital sound effects: Applause, 
Scream, Copter, Scratch, H20, Glass. Simply jab 
a button and use the speed and volume knobs 
to control how they enter your mix—if you dare. 
I've seen this kind of button collection on many 
mixers and always wondered why they didn’t 
put the R&D money Into another more useful 
feature (an extra 1/8'input on the front panel, 
a basic compressor/iimiter effect to go with the 
echo—^you get the idea). Oh well, maybe I'm just 
too uptight! 

Overall, this is one well-designed, easy-to- 
use mixer—the kind upon which you can build 
a solid DJ rig. It has the feel of a unit that will last 
for the long haul, and is backed up by a 3-year 
warranty, excluding the crossfader, which carries 
a separate 90-day warranty. The PDM-02 is a 
solid, stylish, euphonious performer. 


PDM-02 

MSRP: $309.95 

Gemini Sound Products 

120 Clover Pt * Edison, NJ 08837 

Tel: 732'738<9003 • www.geminidj.com 
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8* Custom Designed Crate Low 

Frequency Oliver 

2"*Piezo High frequency Dnm 

with 1** Voice Coil 

15 Watt Output 

Two Independent Channels 

• Channel 1 - Combo XLR - 1 /4 

* Channel 2-IM'' 

3 Band EQ 

Includes Carrying Case 


16 Program Digital Effects 
w/ Channel Tracking 

Special Designed Battery has No Memory 
Internal 12V DC Power Supply 
DC Adapter for Use with 130VAC 
Includes Low Impedance 
Microphone w^Cable 


Dimensions; 

l4.5"WJ(nJS"HKl2^D 
Weight: 20 lbs 


From: Tony Rico 

Date: Wednesday, May 25,2005 11:14AM 
Subject: You guys are great! 

To: Gabi - ERG Customer Service 

CC: 

Dear Gabi, 

I would like to thank you and ERG once again for your great customer service. You guys are indeed the best. 

I would also like to say that I have enjoyed getting the double urban release this month. I think that it is great 
when you guys at ERG send out two CD's because if there are lots of new songs released by artists it is essential 
for us DJ’s to get that music. It helps us to keep up with the demand from people requesting the newest songs. 
So I just wanted to say: keep up the good work, you guys are incredible at picking the songs that eventually 
become smash hits. Your CD's they are the best in the industry hands down and I always recommend you to 
all the DJ's I know. Plus, like I said before, your customer service is excel lent. So, from a satisfied customer, thank 
you so much for your hard work and dedication. I just wanted to let you know that you guys are great. 



Subscription Sevices 


1 - 800 - 465-0779 


www*crgmusicxom 
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MUSIC IN MOTION 




Things are continuing to 
move forward at a rapid 
speed. I therefore felt it was 
really important I made use 
of all these technologies... 



RFNAISSANCI 

james zabiela UTILITIES 


J ames Zabiela's new 

album, Utilities, released 
by Renaissance/System 
Recordings, features his 
distinct musical style, which 
combines acid house, breaks and 
techno with a hefty dose of melody, 
all infused with futuristic, sci-fi 
elements. Zabiela's (pronounced 
zah-bEE-la) technical agility with 3 
Pioneer COJ decks, samplers, and 
effects gear is at the heart of his 
DJing and has helped propel him 
onto the worldwide DJ circuit with 
much aplomb. The new album—the 
artist's eagerly anticipated follow-up 
to ALiVE —continues to prove he is at 
the forefront of modern DJing. One 
disc was mixed entirely on computer, 
using Ableton software, while 
the other captured a totally live 
performance using three CD players, 
samplers, and effects units. The 
result is at once techy and funky— 
an expression of the computerized 
21st-century soul. 


A debate is raging within the world of dance music, revolving around one question: What is the 
future of DJing? Three partisan camps have emerged: vinyl, CD and totally digital, using computer 
technology. In short the modern DJ has more options for mixing than ever before. Along the \way, 
there have been defining moments in this development. One outstanding example was Zabiela’s 
2004 release, ADVf (Renaissance/System Recordings), which showcased just what could be done 
using three Pioneer CDJ1000s (the CD equivalent of a turntable) and an effects unit It even came 
with a short video demonstrating the totally live trickery that was employed. 

It's a year down the road, and given his well-documented love for and support of the digital 
turntable, you'd think that a further homage to the joys of CD mixology would be in order, but in 
part you’d be wrong. Zabiela explains, "Since ALiVS there has been a huge leap In computer software. 
Things are continuing to move forward at a rapid speed. I therefore felt it was really important I made 
use of all these technologies—or utilities (hence the name)—available.” Aware of the long-running 
debate over formats, Zabiela hit upon the unique idea of separating the technologies and letting 
people draw their own conclusions. The album's two discs therefore come as Disc 1:'Computed*and 
Disc 2; "Recorded.” 

"With this format on the album I've employed all the utilities as I wanted to," elaborates the artist, 
”But it has also allowed me to lay down what is essentially a musical debate, For the first time on one 
album, by comparing both discs, people can draw their own conclusions as to what system they 
prefer." 

But beyond the mixing techniques, Zabiela's distinct musical style remains at the heart of the 
album. The album showcases his growing ability to bridge the experimental and club worlds, and it 
embodies a sound that presents a dance-floor take on minimal progressive house, with just enough 
breakbeats to keep the funk oozing. 

The album also marks Zabiela's first foray into the world of original production.The results are 
two incredible cuts: "Robophobia* and "EyeAMComputer," which are currently causing mayhem on 
dance floors around the world. Beyond his own productions James draws on a host of current talent, 
including the previously unavailable Kriece remix of Aphex Twin’s Influential'Windowlicker,* as well as 
tracks and remixes from Infusion, Buick Project,Trentemoller, Lee Coombs, Montero and many more. 
Check out www.jameszabiela.co.uk for more on James Zabiela. ■ 
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PROMO ONLY 

THE INDUSTRY STANDARD OTHERS CAN ONLY COMPARE TO... 


The Complete Source For DJs 

• High quality CDs & DVDs filled with the music you need now! 

• High end equipment, expertly recommended by our staff of DJs 

• Unbeatable customer service and a staff here for you! 


407-331-3600 www.promoonly.com 


This service is for professionals only, you must meet 
qualification requirements, not available to the general public. 














By Fred Sebastian 

W ith technology on the move and changing, 

so is this "Music News" column. For 
over ten years this column has focused 
on helping to build the foundation 
of successful DJing the Music—more 
specifically building a great compact disc compilation 
library. News of great compilations will continue in 
these pages, now under the aptly focused new heading 
of "Compilation Corner," while the "Music News" moniker 
will broaden to include the wide range of new music 
information now available. 

Many a purist has hailed the quality of vinyl, and many continue to praise 
the quality of CDs as far superior to alternative computer technologies. 

And so they all coexist. Whichever camp you're in, there remain many 
outstanding CD compilations to enhance your music collection, and many 
to tell you about. So here are some more hard-to-find CD compilation 
treasures to keep the parties going. 

Keeping a party in high gear is a DJ's equivalent to being "in the zone.* 
And reinventing just the right mix, gig after gig, is the DJ's holy grail*an 
evolving and ongoing search. Mere's a tremendous help: THE BEST MIX... 
EVERI is an outstanding 2-CD collection of 40 nonstop '90s dar\ce hits.This 
DJ-friendly compilation allows tracking for all the full-length tracks, so you 
can break In or out of the mix. Featuring many crowd-pleasing favorites, 
this set ranks among the best compilations ever! Though presently out of 
print, limited quantities do remain. Check this out. 


1 P'JMPUPTHEVOLJME 

MARKS 

THEME FROM S-EXPRESS 

S-EXPRESS 

rioOMBASTIC (ST0NEBRID6E MIX) 

SHAGGY 

GROOVE IS IN THE HEART 

DEE-LITE 

KILLER 

ADAMSKIW/SEAL 

FASTLOVE (FORTHRIGHT MIX) 

GEORGE MICHAEL 

ONE NIGHT IN HEAVEN 

M PEOPLE 

RHYTHM IS A DANCER 

SNAP 

PUMP UP THE JAM 

TECHNOTRONICW/FELLY 

PUSH THE FEELING ON (MARK KINCHEN MIX) 

NIGHTCRAWLERS 

THINGS CAN ONLY GET BEHER 

D:REAM 

ILIKETOMOVEIT 

REEL 2 REAL W/MAO STUNTMAN 

DREAMER 

LIVIN'JOY 

THE REALTHIN6 

TONY Dl BART 

RHYTHM OF THE NIGHT 

CORONA 

GIVE IT UP 

THE GOODMEN 

MY LOVE IS FOR REAL 

STRIKE 

DON'TYOU WANT ME (SNAP REMIX) 

HUMAN LEAGUE 

STAMP! 

HEALY AND AMOS 

BORN SLIPPY (NUXX) 

UNDERWORLD 

ALL THAT SHE WANTS 

ACE Of BAS 

BOOM! SHAKETHE ROOM 

JAZZY JEFF & FRESH PRINCE 

WALK THIS WAY 

RUNDMC : ^ 


For more information or availability on 
any of the CDs in Music News: Compilation 
Corner visit www.HitMusicb2b.com or call 

A.V.C. Sebastian at (973) 731 -5290 


OH WHAT A NIGHT (DECEMBER‘63} 

CLOCK 

GONNA MAKE YOU SWEAT (EVERYBODY DANCE NOW) 

C&C MUSIC FACTORY 

SHE'S GOT THAT VIBE 

R KELLY 

CRAZY 

MARK MORRISON 

WHAT IS LOVE 

HADOAWAY 

IT'S MY LIFE 

DR. ALBAN 

ILUVUeABY 

THE ORIGINAL 

DON'T GIVE ME YOUR LIFE 

ALEX PARTY 

SON OF A GUN JX 

TEMPTATION (BROTHERS IN RHnHM REMIX) 

HEAVEN 17 

WANNABE [MOTIV-8MB0 

SPICE GIRLS 

MR. VAIN 

CULTURE BEAT 

BOOM BOOM BOOM 

OUTHERE BROTHERS 

UG0T2LETTHEMUSIC... 

CAPPELIA 

RIGHT IN THE NIGHT (FALL IN LOVE WITH MUSIC) 

JAMS SPOON W/PLAVKA 

REACH UP (PAPA'S GOT A BRAND NEW PIG BAG) 

PERFECTOALLSTARZ 

SEVEN DAYS AND ONE WEEK 

8.B.E, 


When it comes to the best mixes ever, due praise must be given to the 
leading dance remix labels. In particular, DMC, a longtime leader in the DJ 
market, some years ago released a Best Of series of remixes. The following 
two compilations are the only ones still available new, [not Inferior pirated 
copies), and they are truly among the best mixed compilations ever. THE 
BEST OF PARTY 2 and THE BEST OF BALLADS are a who's who of classic 
superstars and hits, all remixed. Each track/mix contains original medleys or 
megamixes not released elsewhere. Both are true treasures. 


THE BEST OF PARTY 2 
ELVIS PRESLEY-POP ME6AMIX 
i ELVIS PRESLEY-ROCK MEGAMIX ^ 

ROCK AROUNDTHE MIX 

BEATLES- “MEGAMIX ” 

SIXTIES MIX _ 

ROLLING STONES - MEGAMIX _ ; 

CLASSIC ROCK ■ MEGAMIX 
GLAM ROCK-MEGAMIX 


SWING THAT MIX 


THE BEST OF BALLADS 

VALENTINE VINYL MEGAMIX: 

EVERYTIMEYOU SAY GOODBYE 

SIMPLY RED 


HOW'BOUT US 

CHAMPAIGN 


REUNITED 

PEACHES AND HERB 

1 

li 

^1 

ONE DAY I'LL FLY AWAY 

RANDY CRAWFORD 


IFYOU'RE LOOKING FOR AWAY OUT 

ODYSSEY 

1 

LOVE DON'T LIVE HERE ANYMORE 

ROSE ROYCE 


WISHING ON A STAR 

ROSE ROYCE 



VALENTINE VINYL 2 MEGAMIX 


NITE FLITE MEGAMIX; 

ALWAYS 


ATLANTIC STAR 

SO AMAZING 


LUTHER VANDROSS 

ALMAZ 


RANDY CRAWFORD 

HOW'BOUT US 


CHAMPAIGN 

WEEKEND GIRL 


SOS BAND 

SEXUAL HEALING MEGAMIX; 



FRIENDS 


AMII STEWART 

SEXUAL HEALING 


MARVIN GAVE 
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ReFLectin^ the World 
oF Entertainment TechnoLoAy 



The Entertainment 
Technology UJeeh 



November 7-13, 2005 * Orange County Convention Center • Orlando, FL 

www.ets-ldi.com 

Manas^d and 
produced by: 

PRIMEDIA 

Busincs Exhjbioom 


Featuring: 

LDI • Sound + Vision 
ET Live • The LDlnscirute^^ 

Backstage Orlando ■ Education and Technical Training 


ESTA 





























COMPILATION CORNER 



4r i j. M iA'‘i i 


best V 

mi^ 


ilhour non• stop party 


1 


IIM i: 









PARTY 2 




You can do it alone 

(and learn things the hard way) 

Or, you can grow and learn with friendsl 


MAPDJ 
Convention 2005 

November 6,7, 

Sofitel Hotel, Bloomington, MN 

Bigger, Better 

Member discounts • Non-members Welcome! 


For convention Info: 

littp://ivww.mapdj .01^ 


715-838-0846 


Join the only non-profit Disc Jockey ^ 
Association built for improvement and ^ 
growth with LOCAL educational resources S 
and a yearly regional convention! Local 2 
Chapters have access to the NEW MAPDJ 
EDUCATIONAL PROGR/\MS. \ 

Learn • Grow • Connect 





CURIOUS 

bMionightstar 

SHAKE YOU DOWN 

GREGORY ABBOn 

' GUTTA GET YOU HOME TONIGHT 

EUGENE WILDE 

CHERISH 

K00L&THE GANG 

HUMAN NATURE 

MICHAEL JAQSON 

LOVE MIX 

WHITNEY HOUSTON 

HEARTBREAK MIX 

GLORIA BTEFAN 

LET'S WAIT A WHILE (REMIX) 

JANET JACKSON 

IFYOU WERE HERETONIGHT (REMIX) 

ALEXANDER O'NEAL 

Flavor, flavor, flavor! We've all heard the cracks about how alt house dance/ 
club music sounds the same. Well this compilation offers to break up the 
monotony. With a subtitle like'House meets Boogie meets Disco'you gotta 
give credit for originality. A double-disc compilation of 20 tracks, HOUSE 

OF BOOGIE promises a progressive collection of club tracks with flavor. It 
features numerous extended tracks intended to keep the house jumping. 

CAJITSTOP THE BOOGIE (PHlLiy SOUND CLUB MIX) 

B-ONE 

STAYIN'ALIVE (RADIO VERSION) 

N-TRANCEW/RiaRDC DA FORCE 

DON'TYOU WANNA BE MINE (LOVELAND MIX) 

THE REAL DEAL W/A.TAYUffll;-f^ 

CAN U REACH (STERLING PIANO 7" MIX) 

BUBBLEMAN 

HE'S THE GREATEST DANCER 

SISTER SLEDGE 

TREAT ME RIGHT (GROOVE ME RIGHT) 

TEMPLE OF THE GROOVE 

ROLLERSKATES (RADIO MIX) 

:BUnERfLY 

TONIGHT IT'S WRTYTIME (PEAK HOUR HOUSE ANTHEM) 

OUFA CONTROL 

PAPA WAS A ROLLING STON E ■ / 

DAVID RUBERTO 

UPSIDE DOWN 

X AFFAIRS 

GOING BACK TO MY ROOTS (RICH IN PARADISE MIX)' ' 

themovemeittclub 

LET NO MAN PUT ASUNDER [YELLOW CAB MIX) 

FIRSTCHOICEw/R FLEMING 

1 FOUND LOVE '' 

C&C MUSIC WaORYW/LDAVIES 

I'LL DO MY BEST (GB REMIX) 

RITCHIE FAMILY 

ARMED AND EXTREMEIY DANGEROUS (RADIO MIX) 

M. BRACE 

LIVING FOR THE FUTURE (TESTIFY MIX) 

H20W/HENRY CASPER 

: WEEKEND {PARTYTIME MIX) Tf 

FIBRE FOUNDATION 

SOMEBODY ELSE'S GUY 

JOCELYN BROWN 

LOVE AND DEVOTION (GEORGE MOREL’S CLUB MIX) 

JOI CARDWELL 

STOMP 

BROTHERS JOHNSON 


A late summer issue of Mobile Seat Just wouldn’t be complete without 
telling you about a hot summer music compilation. Compiled by DJ and 
radio personality Chris Tarrant, the double-CD titled ULTIMATE SUMMER 
PARTY includes loads of top tunes from the '60s through the '90s.This 
festive 40-track compilation, like any above-average collection, features 
several hard-to-find gemsIThere's nothing like a hot summer party. 


WE LIKETO PARTY (THE VENGA BUS) 

VEN6AB0YS 

LOUIE LOUIE 

THE THREE AMIGOS 

SWEET LIKE CHOCOLATE 

SWmS & BIGFOOT 

ONE FOR SORROW 

STEPS 

TURNAROUND 

MUTANT DISCO 

ECUADOR 

SASH! W/RODRIGUEZ 

THE ROCKAFELIER SKANK 

FATBOYSLIM 

HAWAII fIVE-O aHEME) 

THE VENTURES 

IN THE NAVY 

THE V1LU6E PEOPLE 

LOVE SHACK 

B-S2'S 

COCOJAMBOO 

MR. PRESIDENT 

OM CAROLINA 

SHAGGY 

SHINE 

ASWAD 

SWEAT (A LA LA LA LA LONG) 

INNER CIRCLE 

HOT HOT HOT 

ARROW 

THE BUMP 

KENNY 

D.I.S.CO. 

OTnWAN 
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TROPIOtty 



WALKING OM SUNSHINE 
SUMMER HOLIDAY ~~ 

iiNuay^^lL 

MUSICTOWATCH GIRLS BY 

mmsmi 

SURFIN'USA 
lEN/^ 

LA BAM BA 





HORNY 


M^fiTiirrrntB 


I’MTOO SEXY 



CONTAa 



TRETRANSUTION (lEART OF GLASS) 

AND IT HU RTS_ 

KEEPWASM 



KATRINA & THE WAVES 



CLIFF RICHARD & THE SHADOWS 



ANDYWtlLlAMS 



THE BEACH BOYS 


LOS LOBOS 



MOUSSE T. VS. HOT'N JUICY 

T 

RIGHT SAID FRED 



THETAM 

EDWIN STARR 



DAYEENE 


Jl 





VINDALOO 

FAT LES 

CCLME ON ENGLAND! 


AMERICAN PIE 

DON MCLEAN 

CAUFORNIA DREAMING 

MAMASSTHERAMS 


STAYTUNED... 


WMr INTEMCTIVE DJ/PARTY HOiT 

CAITT USE MORE 

ICE-BREAKING IDEAS? 





$}4.V5 twclurtg * tMiii|4«|i 
tai CahwAM 
Cirri#* B wWrt # M 
#rww <MH 

m %#nfl I h#<h wr iW W#t 
lo MoMI# BmI MttKMivw 
PO rnmu 109 
ft»cli#«t#f NY 14449 



_ null - V 


CAMERAS 
DVD PLAYBACK 
COMPUTER PLAYBACK 
AMBIENT DVDS 
EVERYTHING A VJ NEEI 


- I • - — 


DISTRIBUTORS 


.. 


Of 
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f. * i ■ 




!? I t ‘ 





mobile beat august 200^ 63 














































































I 



wNw^ildnwanLGoni 


IM Menboti 9«s Ad • 0^3■1s QB/31AJ6 

ll spbciai inst say ririM by PK bm^ 
tn be faEHjt side «f 6^j(7’IR 5^ M. 


/dastffCardL 


24.Hour Printing • SHIPPING 
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PriineCut8...The Clear Choice 
Compare U8...We Dare Youl 

All The Hits When You Need Them... 


Tho Music 

PrImtCuts 

C9urv(rr 

company e 

oompony r 

Discs Ship Weekly 


m 


Y 

Radio Edits 


¥ 

V 

Y 

7 Fofmats On Every Disc 

Y 

m. 

* 

m. 

Discs Ship On A RegUar Schedule 



Y 

Y 

Guarantees To Sefvioi Al Songs In Top 30 Of 7 Formate 
f40Haf CNR Uetmt. Counfry. flodt Danot. Cfwmm} 

_ jF 

T 

- 

- 

- 

TracM Separated By Format to M scingt) 

¥ 


V 

¥ 

More Than 40 Years indusby Experlenoe 




- 

Cost & Payment Information 





Prica Per CD rshkipkig a 

$11.20 

$11.33 

$13.84 

I14J1 

Convenient Monthly Debit oTyw up Mjntj 

¥ 

- 

¥ 

¥ 

Online Tools 





Data Imported Into DJ lntel>oerioe 

¥ 

- 


m 

Free Downloadable Extras 

lOt. $ong iiWfwrmntais, movte Swind Wte* entf rrsorej 

¥ 

m 


- 

Weekly Top 30 Charli Based On Radio Airplay 

¥ 

- 

m 



Contact your 


n _ 

century 


Rep for details. 


972.406.6800 ■ TMCI@TMCentury.com ■ www.TMCentury.com 


MIciwRSl't 
EnUtrtAl nim*nfl 

fOY Ov«r TWO 


I KOI! Hin I I fiZ 

I Jit hml n ■ 


Brochures 

Postcards 

Business 

Cards 

Matching 

Websites 


Call for samples 


1 - 


8104152 





idi;c 


VX 




Returns t 


( ) 



n 


oncord Records opens 
a new chapter in the 
multifaceted career 
of two-time Grammy 
Award-winning singer 
Rita Coolidge, with her debut CD 
for the label: And 5o Is Love. The 
stunningly versatile vocalist— 
who has sold millions of albums 
with chart-topping songs like 
“Superstar,""Fever""(Your Love 
Has Lifted Me) Higher and Higher 
and "The Way You Do The Things 
You Do"—is renewing her love 
for the great American Songbook 
with this release. 


The collection of sophisticated jazz 
standards includes an updated interpretation 
of her fl 1 smash hit,'We're All Alone*and 
the bossa nova classic *Estdt^* featuring 
the legendary Herb Alpert on trumpet. 

The album was produced by Jimmy Haslip, 
the celebrated bassist and co-founder of 
the Yellowjackets, and John Burk, who 
spearheaded the multi-Grammy-winning final 
Ray Charles CD, Gen/us Lovei Company. 

Long before other rock royally like Rod 
Stewart and Linda Ronstadt were recording 
standards, Rita Coolidge employed her 
smoky tones and soulful interpretation on 
the landmark album, Out of the Blues. loved 
the experience of making my first jazz record 
with Barbara Carroll in the 1970s,'Coolidge 
recalls,'and IVe always loved the jazz 
singers—Rosemary Clooney, Ella Fitzgerald, 
and especially Peggy Lee.' 

Album tracks'Don't Smoke in Bed'and'l 
Don't Know Enough About You* pay homage 
to Peggy Lee. Coolidge says,'I was the first 
to re-record 'Fever,' which was a big hit for 
the both of us. I loved her so much and we 
became pretty good buddies.' 

Other selections on And So fs Love 
Include'Come Rain or Come Shine,' recorded 
to honor the late Ray Charles, 'Cry Me a River,' 
'Save Your Love for Me, "I Thought About You," 
'Don't Go to Strangers,"Sentimental Journey,' 
and'More Than You Know.' ■ 
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ACE OF BASS . 

You can get a bigger bottom with American 
Audio's new Impact 3 System, a compact, 
portable system consisting of a 15* powered 
subwoofer for extreme lows and dual 8'2- 
way satellite speakers. The system's 300-watt 
subwoofer features a 3-channel amplifier for 
a sound that will shake the foundation of any 
venue. The subwoofer amp also drives the 
two 180-watt satellite speakers, each of which 
includes a Thigh frequency driver for crisp, 
sparkling highs. An adjustable electronic 
crossover is built into the subwoofer.The 
Impact 3 System stacks up neatly into one 
compact unit.The satellite speakers fit on top 
of the wheeled subwoofer cabinet, which has 
a securing strap to hold them firmly in place 
during transit All the necessary component 
cables come included with the system. - 
MSRP: $999.95. -www.adjaudio.com 



TOTALLY TUBULAR 

The newly released DJtube™from CHAUVET offers the brilliance, RGB colors, and extended life of 
LEDs, but without the stiff price tag one might expect it houses 90 brilliant red, green, and blue 
diodes, inside a durable, milky white, UV-coated plastic tube. Simple to install and operate, DJtube 
does not need a controller. Each tube performs automated rainbow patterns in 7 colors created by 
RGB mixing (red, green, yellow, blue, purple, cyan, white), making the DJtube applicable for a wide 
range of DJ, club, and other mobile lighting applications. - www.chauvetlighting.com 



PROTECT YOUR PRIMARY PLAYER . 

New from Road Ready Cases is the RRDJCD12W CD player/mixer case, designed to protect and 
transport leading CD players such as the Pioneer CDJ1000, the Denon DNS5000, and the Technics 
SLDZ1200, along with a 12'mixer. The ATA 300-rated case features stackable ball corners, double- 
anchor Industrial rivets, recessed latches and handles, rubber feet, premium 3/8" vinyl laminated 
plywood, front access panel, rear access cable port, and low profile wheels. A limited lifetime warranty 
is included.-www.roadreadycases.com. 


CABLE-FREE SOUND SOLUTION ... 

The K&H freePORT(tm) PAS 400 is a wireless, self-powered sound reinforcement speaker system that 
accommodates up to four Sennheiser evolution Wireless G2 series receivers for wireless reception of 
audio. It has an integrated mixer with 10OW amplifier, and offers a built-in, rechargeable battery or AC 
powered operation.The integrated mixer has level controls for 2 microphone inputs (1 with phantom 
power) on Neutrik-Combo connectors, an auxiliary line level input with pairs of RCA connectors 
for both playback and recording, a dedicated channel for the Sennheiser receivers, and a 3-band 
equalizer. - www.sennheiserusa.com 
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/World's Largest Karaoke Selection! 


Give us a call 7 days a weeki 

d1)lS_ 

DJ/KJ Lighting 


One stop shopping for all your karaoke needs. i iswis*.- iV 

From your home to the club, we've got you covered. 


UBL 



Wlred/Wireless 
Microphones Karaoke Players 

/ni 










Club Systems 


CAVS Speakers 


We carry all major 
karaoke music from: 



% I 



All-In-One Systems 


nr. 

mi 



wig 


I 




*-r 


U-BEST 


WECMA WORUD 


161 South 8th Avenue 
City Of Industry. CA91746 
Calf us 7 doys a week! 


Now OpenI Retail stores in City of Industry and Santa Fe Springs In Southern California. 

(626)820-0608 International shipping tor at^orders ove^SM.OO* 

us about wholesale and KJ specials.' . 

626 820-0645 Fax n* #. 

' ' Visit our site or give us a call for a free catalog, ih* korook* Mperts. 


If you want to make aver $100,000,00 per year as a mobile DJ, / can help. 
FREE REPORT AND CD REVEALS: 



“How I Went From Dead Broke, ‘Dime-A Dozen’ DJ To 
Become A Highly Respected . In Demand Single Operator 
DJ Making $141,956.96 A Year (In Less Than 7 Months).” 


If you could use a STEADY STREAM of HIGH PAYING gigs, I can help. The Big Money Is NOT IN DJIng, 

It’s in MARKETING DJ SERVICES- That discovery changed my life and I know for a fact that anybody can copy what I am doing 
once they understand it. My proven SYSTEM took my pitiful $2,200 monthly DJ income to over $11,000.00 per month (one month 
I brought in $42,138.16). Now I’m helping DJs world-wide skyrocket their earnings. Real Results GUARANTEED . 


Chicago, IL -Making great money as 
a DJ doesn’t have a whole lot to do with 
how good of a job you do. You can be 
the very best DJ in your area, using only 
the best equipment, know more about 
music than anybody, know how to pack a 
dancefloor and still starve to death . 
You’re busy one week, phone not ringing 
the next and worrying about where the 
next job is coming from. I know, because 
I have been there and almost starved 
myself out of the business by stubbornly 
thinking that because I was a great DJ, 
the world would beat a path to my door. 
Thinking that by getting better and 
better at slamming parties, I’d 
automatically make more money. 

Wrong. Dead Wrong! 

I did what most people do, started 
advertising and waiting for the phone to 
ring, then playing the “cheap price” 
game (actually the worst thing you can 
do). 1 barely survived by bottom feeding 


By Legendary Chicago DJ Pioneer Mark Imperiai 

and begging, taking every crappy gig that 
came in and doing cold calling which is as 
fun as a car wreck. I nearly quit every 
other day. I was grossing a pitiful $2,200 
per month and working myself half to 
death getting it. Some months I was 
starving. 1 knew that things happen by 
either detennination or desperation, and I 
had both going for me. That is when I 
finally discovered the answer. 

My discovery exploded my business to 
making over $11,000.00 per month, and 
I did it in a lazy way as a SINGLE 
OPERATOR in less than 7 months. 

HOW TO GET A STEADY STREAM OF 
GREAT PAYING GIGS, AND HAVE A LIFE! 

I quickly realized that many DJs know 
little about REAL marketing, and many 
copy what others arc doing badly. I 
discovered REAL marketing and REAL 
experts. Combined with my 20+ years 
knowledge, I created a solid PROVEN and 


TESTED system that 1 use personally, * 
My SYSTEM will give YOU the power to | 
choose only the BEST GIGS from a ■ 

steady stream of leads in record time. I 

PUTS BOOKINGS ON AUTO-PILOT I 

End cold calling forever. My unique I 

SYSTEM will make your phone ring 
PREDICTABLY with HIGH QUALITY. | 

HIGH PAYING clients auiuniatically so I 

you can golf, sleep, mix, or enjoy life, ' 

To get my no-obligalion FREE report ' 
and Cl): “ Secrets of a SIX FIGURE . | 

DJ Income-What Vour ConipetHlon ■ 

Doesn’t Want You To Know " simply | 
call my FREE RECORDED IV1E.SSAGE | 

Toll Free at I.88H.304.205I ext. 17, • 

anytime 24 hrs a day, 7 days a week. * 

You have nothing to lose, and GREAT | 
INCOME to gain. I am limiting this ■ 

olTcr to a select few DJs in each state so I 

Mark 
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PORTABLE POWER .. 

Yamaha Professional Audio's new EMX212S (2 x 200W) EMX312C (2 x 300W) 
and EMX512SC (2 x 500VV) PA systems each offer a total of 12 input channels for 
playback equipment, microphones, and instruments (4 mono mic or lin amplifier 
channels to be used with the stereo outputs, or to drive main speakers and a 
separate monitor mix.There is 3-band EQ on each input channei, and 7-band 
graphic EQ on the main/monitor outputs. Each channel also contains a new 
Feedback Channei Locator (FCL} indicator. Onboard signal processing Includes 
a select ion of effects (reverb, echo, chorus, flanger, phaser, and distortion] from 
Yamaha's SPX series.The EMX312SC and EMX512SC also feature one-knob 
compression on each of the mono input channels.The units are housed in 
lightweight (under 27 ibs.), high-impact molded enclosures. MSRPs: EMX212S 
- $449; EMX312C - $559; EMX512SC - $679. www.yamaha.com/proaudio 






STORM PROOF YOUR GEAR 

Hardigg's Storm Cases are designed to transport a wide range of sensitive and 
valuable equipment in practically any environment and under extreme temperatures. 
The cases are rugged, lightweight, water-resistant, dent-resistant, and virtually 
unbreakable. Storm Cases are constructed from Hardigg's HPX(r) High Performance 
Resin and are guaranteed for life. During the 2003 and 2004 Atlantic Hurricane 
seasons, Storm Cases were exposed to driving rain, high winds, and plenty of 
impact. One particular laptop continued to send data to the Internet over a wireless 
connection, even while under many feet of water. - www.stormcase.com 


TUNE UP YOUR SINGING . 

Superscope's new PSD340 combines a CD recording drive and an innovative 
MP3 CD player capable of real-time changes of key, tempo, and voice reduction 
on any music CD or MP3 audio file. It features one-button recording and instant 
review. Significant improvements in Superscope's real-time tempo and key change 
controls for CDs, and now MP3 files, mean that a song can be slowed down even 
further with better quality—up to minus-75 percent—while retaining the musical 
pitch of the original. A chromatic tuner, A440 tuning tone, and metronome provide 
extra practice tools. 48V phantom power is built-in for condenser microphones. 
MSRP: $999. - www.superscopetechnologies.com 




* 

EXTERMINATE THE SURGE 

SurgeX has reengineered its IRU surge protectors and power 
conditioners to feature new Advanced Series Mode(tm) surge 
suppression and proprietary power<onditioning technologies, 
such as ImpedanceTolerant(r) EMI/RFI filtering, SurgeX ICE(r} inrush 
current elimination, and COUVS(tm) catastrophic over/under-voltage 
shutdown,There are five models; the SX1115, SX1115-RL, SX1115-RT, 
SX 1120-RT, and SX1215.-www.surgex.com 
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The DJ Maganne 

Visit us online at 



mobllebeat 



Or Call 585-385-9920 
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Want to put more of this 

in your wallet ??? 

It’s simple! Join thousands of other N.A.M.E. members 

today and begin reaping the benefits! 

N.A.M.E. can provide you with the benefits and services you 
want and need to take your company to the next level. 

Insurance - the best coverage and lowest rates on Liability, 
Property & Casualty, Health and Building & Contents 
Merchant Card Services - Visa, Mastercard and Discover 
Music and Equipment Discounts 
Technical Support 
Accreditation Program 
24/7 Emergency Hotline Number 
Bimonthly Magazine 
Free Website Listing and Mini Website 
Referrals, Member Networking and so much more! 


Njrttovwl 


MflMa 


wwM.djm.aini 


a.i 


N.A.M.E. offers Full Ttme benefits, service and staff. 
Call Today for a free membership package. 

X-8QO-434-8S74 
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Great rates for dealers and DJs • Just $65 per column inch (Call for specs) 

r For more information or to piace your ad using ) 
\ Visa, Discover, AmEx or MC caii 954.973.3556 / 



f i . i ; 




About Organizing 
Your Mobile DJ 

BUSINESS? 


# Track Customers & Prospects 

# Customiubl« Documenu & Forms 

# Contracts, Invokifigi, & Payroll 

# Email Documents Otrectly To Cuitomers 
' Output any Document to Adobe PDF 

# TrackVcnues, Vendors^ & Person net 

# Natwork Version Available 

# Multi^Company Support 

# Data Archiving & Much Morel 






'.GLOW/ BLINKIE LIGHT-UP 
•I^EMS L.E.D. NOVELTIES 


1 - 800 - 959-4569 


www.SureGlow.com i««; 


IJGHT.UP 

NECKLACES 



In the first and on ^_ 

certified ful]*tiM^VP|^to osnlrol an audience • how.t 0 ’)j|ipduceyour imo musk 

OJ Diploma pra3ra^i':;0ow to develop your personal style * how to equipment, 

in Canada, jk'^^Jiowto mixand scratch ' muslctrtf ludjence for success 



TREBAS Call 1 - 8 IIK>- 5 TREBAS 


gm INSTITUTE 

www.trebas.com 


TORONTO * MONTREAL 


CELEBRATING 25 YEARS oFENTERTAINMENT INDUSTRY TRAINING 


• SINCE te47 • 


flUOffiRS* 


flatural Remetfie^ 


Your voice is 
your instrument 

wiuTHAYERS* 

Vocal Power Pack 


K 


since I discovered Thayers* Vocal Power Pack. 

I can belt It out night after night without worry. 

By cfissoMng a Tlugrers^ SUppery EUn Thioat Lonenge In 
rttf motiUi before and after gigs, my M>lce is protected from 
abrasicn and soreness with a blanKet of soothing sGppery etm. 

And Just before I'm out on stage, three quick squirts of 
Thayers^ Dry Mouth Spray helps prevent voice strain 
from that pre^performance drj^ess caused by nerves. 


&•* 


• PERFORMING « RECOfCfNC 


health food stores and on-line it www.thayersxom 
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Show Clients That You Are 
AProfessionalDJ! .M 




\ Use CustdTrn 

\ FULL-COU 
* BUSINESS 
CARDS... 


Mobile Beat Special 

Price Includes: 

* Design of business cards 

* Printing both sides 

^ UV gloss (1,000 cards) 

* Shipping: UPS Ground 
(Continental U.S*only) 




See For Yourself.,. 

Check out our business card 
portfolio online at: 

’vw w. do wdledesign.com 

For FREE high quality business 
card samples e-marf today: 

s d n J p /1 ^ ? do IK'com 
or -^Ii:626..:52.272Q 




(5>) DowdleDesign 


Pnc* uA^»rt le 

f ^ qrif t** 


nBBD mUSiC 7 



THE NATIONS LARGEST 

supplier ol CDs and vinyl lor 
mobile and nightclub DJs. 



• Same day shl 
• Huge inventory 
Secure online ordering 


FREE GROUND SHIPPING 

all fpiiif •iliHi tfdtri ivir tit 
Itt I OMIfi 



On your lint $S0 tritr 

Wtftltii nil Mtll* *ili«t «r ii tit 
piiai ftlii irdtPiii Niw tatltmifi 
•iir 




DJ Music Supply 

vuvjvy.thesourcelQnmusio.com 


DiscJcxAey 



Training Sc/)ool 


Since 1997, FAMt bien teacfino DJ all over 
North Amortca, from ih& novtce to tho soBsonad 
veterartG. vist Oirvyobstetortid ou rticrxirnm 

nmbftod cUeriEi. www.fBmadi9choot.ctxn 


^ccrvdltd by 



Q 


Ca// TODA Yf 

Kin Toll Free 1-805-3e3-FAME ^ ^ 


5 OVD's 


only 




Wtt liKKli inofti tfitf 1 DJtig ^ cm tshodt 

* FAST Snh^Titinlno 

* Mufti Sydom Managemor* 
i ConItniJng EcfrJOBUon 

* tkwto grewyoLfthtislne^ 

* IndivfrJijQti'cd liulrung 


US9 ffwDVD S fa trarj your fi^DJ S 
ivotca friBfft at yourpac* ^rvm noma or omca 
Laam now tQcfryQuBs to mafco you 
The onfire FAME manusi' is tx^iuOea 

tho cotrsft the /h0Bjrmn 
BfXJ OBComB FAATE cofTyioO 


DJ 9 ..,KJ«..,KIow yov can offer complete 
show productions wild this exciting 
Ifjg game show antertainmeni system! 

OSIe ShowMma! 

— Digital Scorekaaplag & Sound Effects 

— Ughtntag-Fast Electronic lockout 

— Bugged and Pertabie • Quick Set Up 

— Use Our Games or Design Your Own... 

Warirfactured and distributed by CreaKve Imagireeitrip 
4153 SW 47tti Avenue, 1146 / Ft. Lauderdale. FL 33314 

800-644-3141 954*316-6001 

Fax 954-316-6005 / WWW gameshowmania.cflm 

45fr iifr 0 irf Wafta Baila and our ecottomicat 
MtnhCama Stiow System, toot 
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DJ Insurance 



GENEROUS PRyMCNT 
PLANS AVAtLARLT 

www.globalmoblle.org 

TollFree U877-352-7762 


Effectively manage aspect 
of your professional DJ business 
and watch your 

Vtsh wwwd|mgr.com today to download 
your no-obligatjon, 65-day frea trial. 



DJ Manager" 

Thf uitimste bu»inri» managamtril 
tod tat for profnuoriat Dii. 





TEAM! 


DJ/MC Needed in: 
New York, New Jersey, 

Pennsylvania 

FT/PT positions 
Please send resume to: 
Dancing DJ's 
6843 US Highway 9 
Howell, NJ 07731-3765 
Fax:732-905-6685 


WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12" Singles • Albums 

Wiil travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


21SI Centuni Music 

1 - 800-8449501 


(201) 438-4667 • (201) 438-4669 
wmf.2 Icenturymusic. com 
e-mait: sates®? tcenturymusic com 


Newest mother/son song 

.JT/t 

CO Ifl • pwDii Of# Ipf tt» grom to |fvt al a girt 
Vlltoltulf prM S7IXI lor ft ir mro 
Rftlit mm to yta# dM Iw ftlODO 

Toll Free: 877-849-2525 
www,infinity-dj.cofn/1irsl lady.hifn 


CAAMO 0P£M<MC! 



OVXfl CO«T OW Ainr 
FMDOCT laiFFEOr 




Daty ti 


(909) 831-02SS 
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We Have Your Solutions 



Party - Cannon - Ca4Un9 


No matter what type of machine you use we have the solutions to keep your party hopping! 
Deal direct with the manufacturer. We use only cosmetic grade ingredients. 


RJN Industries Inc. 

Fort Lauderdale, FI, 


954 - 984-0204 


Visit us online at: 

www.rjnworld.com 


MOBILE DJs WANTED 


for Wedding Receptions & Corporate Events 


Philadelphia, New Jersey, 
Allentown PA, Poconos. 

Fax or E-mail resume to: 




sPi 



and 


Entertainers 


Fax: 215-699-6448 


E-mail: bestoftimesdjs@aol.com 


music 

DISTRIBUTOR 

Specialists in Various Artist CD 
Compilations (Wholesale) 


All Styles Of Music 
Original Artists 

For Every Occa5k3n or Setting 
OJ Specialty CDs 
As Seen On TVI 
Imporls - Closeouts 
Club & Dance Remixes 


A.V.C. Sebastian 

(973) 731-5290 — W. OrAf^q^, NJ 
email: dvcsebastian0msn.com 


ALL 

HIT MUSIC 
CD 

COMPILATIONS! 



The 

IB 

Lift: 

ESSaDEEEIIia 

The Very Best Way 
To Clean Your Vinyl 

C A Miuic Reference Quide for Mobile 

tuuiu;.kpmliff.com 

^ 908-754^1479 

JKAB www.kabusa.com 



Professional 

First Year Potential, 

CALL 24 Hour Message: 

1 - 800 - 704-8718 

DJ*s wanted 

E-moil: Coreers@acadeniydjs.com 
www.ncademydts.com 


Education, Networking and Support! 


Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

^ 4-color marketing included vi^ith membership. 

♦ Your Company Listing on the ADJA National Web Site! 

Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy 
Is the only DJ Equipment Policy with the same underwriter 
since 1997. 

Coverage Includes: 

^ Liability ^ Unattended vehicle coverage 

♦ Equipment 4 Loss of CD's ond other media 

Find out more about the ADJA group policy, for members and non¬ 
members, offered through RV Huccio by visiting: wm.rvnuccio.com. 



Become a member today! 

Visit our website for detailed information and membership application. 

www.adja.org 


AOJA ♦ZOOO Corporate Drive #408. Ladera Ranch, CA 92694 ♦ 888-723-5776 ♦www.adja.or 
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' For mort Information an 
to roaittar go to 
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click FORUM 
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FIND SONGS IN SECONDS! 

ORGANIZE YOUR 
MUSIC & VIDEO LIBRARY 


TRY IT 
www.musiGmagic4u.coni 

a7! 7ii0 




can BUY] 
Anythin!^ 


but 

Bxp erien cQl 

until Now! 
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DABLB^ 
EFFICIENT 
^ DIRECT LINK 

TO^mS-THE 


WCftSE 


PLAY SOMETHING WE CAN DANCE TO! 

Tlie (/tale Dance Music Guide for Mobile Enferfa/ners 




Sirrcc N!obiIc Beals resident 

M jxucll tracked audiciKC rcspon>ev to 

This largc^fc'mtJt book lisiH 
ncnrl) JJOIf of the mo:st rtque\ted of uSl 
lin^e in n gig-friendly, spiral-hound package. 

^ f'jch enus inchiJcs iltc itlle. aitivi 

A »• >OTiclca^\iaiHl HP\t (wlK'rc 

apptkaWcl Thnc theemine lisl 
is cinvenicnily Hvtcd 5 winv 
alphAh:ticnlK’ h)' til!c .irH] iiitisi, 
aiegorv', BP\1 and \var. 


CATEGORIES: 
Big Sand 
Dance 1970*2005 
r rist Country 
Hi|)Mop/R4B 


Modem Rpsk 

New Wavi 
Oldie3l95S-69 


I, 


SiacM Price 



95 + s/h 


The #1 

Guide 

for profit mindad DJs ond 
Entartoinmant Sarvicas 

Spinnin*2000explains in detail 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE' 



For Visa/Mastercard orders 

contact us at spinnin2000.com 

or call 800-892-4060 


MAKE MORE MONEY & 
HAVE MORE FUN! 


IRIS FOX 954-973-3555 
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Indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAH5 

1. _ The Mitzvah Conneclion 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. _DJ 101: Parti 

5. _DJ 101: Part 2 

6. _Ten Steps: Starting & Operatir:g a Successful DJ 

Service 

70. _ Raising the Sfandards 

DANCE AND DANCES 

7. School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 
24.. .. 99 Ideas for'99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation I 


_ Single Operator Forum 
_ Single for Life: The One Person Operation 
_ Single Operators: How to Survive Large Companies 
_ Multi-systems: Options & Ideas 
_ Working With the Competition 
_ Beating Burnout 
_ Organization 

_ Hidden Secrets of Business (2 tapes for the price 
oft!) 

_ The Biz: From Little Extras to Crisis Management 
_ DJ Problems: What Would You Do? 

_ Difticult Sales: Get the Edge 

MARKETING 

34. _ McKay’s Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 


40. _ It’s More Than the Music: Magic & More 

41. _ Beyond DJ: Props & More 

78. _ Games: Not Just For Kids Anymore 

LEGAl/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Confracts. Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. „ From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 


TECH 

49. _ Tech Support: The Speaker FAOs 

50, _ Understanding Your Sound System 

51Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 


27. 

28. 

29. 

30. 

31. 

32. 

33. 

73. 

74. 

75. 

76. 


INTERACTIVE GAMES 


NAME 


ADDRESS 

CIP^ 

STATE 

ZIP 


PHONE 

FAX 



Visa 

CARD# 



EXP. 


CARDHOLDER’S NAME {please print) 
CARDHOLDER’S SIGNATURE 


53. _ Tech Tips & System Design 

54. _ Tech Talk: Bi-amping, Tri-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. _ Lighting From A to Z 

57. _ Robotic Lighting, Design, Dichroic Colors 

58. „ Soundcheck: Can You Hear the Difference? 

81. _Understanding Your Sound System, Part 2 

82. _ Beyond the CD: The Future is Now 

83. _ MP3 & New Technology 

84. _ Hands-On Tech Workshop 

KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _ Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _Making Money With Trivia, Nostalgia & Reunions 

64. _ TTie Over 40 DJ: In For the Long Haul 

65. _ Women In the DJ Industry 

66. _The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _ DJ Association Forum 

69. _ Be All That You Can Be 

87. _ Club DJs: Tips & Topics 

88. _ Latin Music: The Market & The Mix 

89. _ Country DJ Round-Up 

90. _Music Rights in the New Digital Age K'P 


PRICE PER TAPE: 


1-5 $8 ea. 

add ($ 3 s/h) to total 

6 * 20 $7 ea, 

($ 5s/h} 

21-40 $6ea. 

($ 8s/h) 

over 41 $5 ea. 

($10 s/h) 

' # of faces X S 


pnceoftape 

Please add S & H* 


Total amount due 

s 


Please fill in the required information 
and mail this form, with payment, to; 

Mobile Beat Magazine 
PO Box 309 • E. Rochester, NY 14445-0309 
or tor credit card orders only, 
call (535) 385-9920 or fax this form: (585) 385-3637 
or order online: www.mobilebeat.com 

Make checks or money orders payable lo Mobile Beat Magarine 
PAYABLE IN US FUNUS ONLY 
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Local Chapters: Rob Snyder 
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Local Chapter Update: Kansas City 


The Kansas City Chapter of 
the American Disc Jockey Associa¬ 
tion was formed in July 2003 with 
10 members. In two years, they 
have seen their membership nearly 
triple through a variety of member¬ 
ship building activities, including a 
membership contest implemented 
this year by Chapter President 
Ron Ruth (recently elected to the 
National Board of Directors). The 
member who sponsors the most 
new members by the end of the 
year wins paid admission to the DJ 
convention of their choice. 

In an effort to increase the 
professionalism of the local OJ com¬ 
munity, as well as entice new mem¬ 
bers. the KCADJA has presented 
seminars featuring nationally known 
speakers and industry leaders, 
sponsored product demonstrations, 
a Irip to a local DJ supply store, and 
have hosted two tremendously suc¬ 
cessful “Schtick Night* parties. 

‘Our annua! Post-Hoiiday 
Party and Schtick Night is a riot." 
says Ruth. "Since we also invite 
other event professionals, it is a 
great opportunity to ‘meet and 
greet’ others in an extremely infor¬ 
mal venue. Our members provide 
all of the entertainment by show¬ 
casing some of their best bits and 
skits. It's always fun and sometimes 
there's a surprise or two as well.* 

The local DJ community is 
invited to every one of these events, 
either over the phone or by postcard. 
‘Each time we are planning an 
event, we do whatever we ca n to get 
the word out to all the local DJ com¬ 
panies,* says Chapter Treasurer 
Darin Henderson. "Sometimes we 
inundate them with postcard mait- 
ings, and sometimes we divide up 
our contact list among our member¬ 
ship and give everyone a personal 
invitation over the phone," 


The KC Chapter has also 
worked to put the local wedding 
industry on notice that the ADJA 
has arrived in Kansas City! They 

have always in¬ 



vited local vendors 
to their meetings and special events, 
but they went a step further last 
year by celebrating their one-year 
anniversary with an Open Mouse 
for area wedding vendors, complete 
with door prizes, refreshments, and 
plenty of networking. This year they 
are organizing an affiliate night and 
special presentation - 'The path to 
relationship based selling," In an 
effort to provide valuable content to 
local wedding professionals, while 
maintaining a high profile. Speak¬ 
ing of ways to keep your name on 
the tip of people’s tongues, several 
of the members recently designed 
pK)stcards and sent a mass mailing 
to photographers, event venues, 
caterers and other industry profes¬ 
sionals. 

‘We came up with four de¬ 
signs so we could do four separate 


mailings, listed our members on the 
back of the cards, then sent them to 
pretty much every vendor in town, 
as well as all the local DJ compa¬ 
nies." says chapter member Marc 
O’Leary. Member Chris Pace adds. 

"For the vendors 
it was a way to 
say, we're here, 
don't forget about 
us, and for the lo¬ 
cal DJ's, we were 
basically saying 
look what you are 
missing out on by 
not joining us.* 

The KC¬ 
ADJA is a diverse 
group with single 
operator as welt as 
multi-op companies 
who band together 
to help one another as 
well as the community. 
Many of you may be 
aware of the recent 
health problems of KC¬ 
ADJA Vice President Joe Martin. 
When he unexpectedly wound up 
in the hospital for an extended stay, 
members of the KCADJA helped 
out by making sure his previously 
scheduled events were covered 
KCADJA members have also sup¬ 
ported the American Cancer Society 
for the past two years by providing 
music and entertainment for the an¬ 
nual Relay for Life wafks. 

As you can see, the goals 
of the Kansas City Chapter mirror 
those of the ADJA itself - Educa¬ 
tion, Networking and Support. For 
more information, please visit their 
website www.kcadja.arg. 


AMERICAN DISC JOCKEY ASSOCIATION 


By Malt: 


By Phone: 
By Email: 
By Click: 


20118 N. 67th Avenue 
Suite 300-605 
Glendale, AZ 85308 
888-723-5776 
office@adja.org 
www.ADJA.org 
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Being the Perfect Host 


off-the-cuff as they seem to be? mance is to be early . Way back 

Most of the material is written when. I was guilty of getting to 

in advance, edited for maximum events at the last minute. This 

impact and practiced ahead of hurts you, your clients and most 

time. importantly, your reputation. 

For mobile D J's, this means Even if guests haven’t arrived yet, 

much the same thing. Early in my other vendors notice and this can 
career, I was guilty of “winging be a key factor in whether they will 

it" many times. Once in a while, refer you or not. BE EARLY: no 
things worked out well. Most of excuses, no exceptions. 
the time, I fell flat on my face! Once your equipment is 

Now, I have learned to leave loaded in, set up and sound 
nothing to chance. checked, take a few minutes to 

This means doing v-e-r-y get mentally ready for the event. 

We all know DJ’s make extensive planning and prepa- Go through the timeline, line up 

the difference between a good ration. As Randy Bartlett sug- the music you'll need and prac- 

event and a GREAT party! By gests in his "1% Solution" series, tice pronunciations. Take a deep 

now, you've built a fantastic mu- it's always better to have too breath and put on a smile, 

sic library; you use professional much information, rather than not Then, just like a coach 

equipment and have a sterling enough. Ask your clients plenty before the big game, you should 

reputation. How can you take it of questions about their event, get the team together. Intro- 

to the next level? their families, friends and guests, duce yourself to the venue staff. 

By Being the Perfect When it comes to your equipment from the banquet manager on 

Host. and music - you should be like down to every waiter, waitress, 

Being the Perfect Host is Santa Claus; make your list and bartender and busboy. Be polite 

all about the “little things." And, check it twice! and respectful to them and they 

contrary to what you might think, Lastly, your ‘show prep" will help make YOU look good, 

it’s the opposite of being in the should consist of being well-read. Remember, you may be the Per- 

spotlight. It's all about doing ev- The best hosts know a little bit feet Host, but you are still a guest 

erything behind the scenes and about a lot of things. This allows in their house, 

making sure your clients are the you to make competent small 

star of the show. talk with any guest on any topic 3. (he Part 

that comes up Remember,-little ’ weallhaveourownunique 

1: Show Prep ® '“*■ slyle and clothing is a very per- 

From my radio background, sonal thing. But let me ask you 

“show prep" means preparing Ar© YoU this: what does James Bond wear 

anything and everything you will Coordinated? to a dinner party? Nothing beats 

need before you go on the air. day of lire event, the ® »“«6Xo- 

Did you know that most great s|„ |g important thing you customize 

LIVE radio and television shows ^an do to improve your perfor- ^ tuxedo with "little things. Try 

aren’t nearly as spontaneous and a unique vest, cummerbund or 

PAID FOR BY ADJA 


Being the Perfect Host - The Top 10: 

1. Show Prep 

2. Are You Coordinated? 

3. Look The Part 

4. What’s A “Preamble?" 

5. You Name It 

6. Learn To Listen 

7. Work It! 

8. Watch It! 

9. Be All-Inclusive 

10. Know When To Say When 

















Education, Networking, and Support 


By Jim Cerone - ADJA Public Relations Director 


tie. Pocket square. Studs and 
cuff links. While you’re at it. find 
a good tailor to do alterations for 
you. Nothing beats a custom-fit* 
ted tuxedo. Whether you choose 
a tuxedo, suit or other attire, neat¬ 
ness counts. Iron your shirt, dry 
clean your suit, shine your shoes, 
get a haircut regularly. 

Now, let’s focus on your 
“booth.” Take a long, critical look 
at your equipment. Better yet, 
take a picture and have someone 
else look at it. What do they com¬ 
ment on? Most of us can improve 
our consoieftable/mission control 
panel with very little effort. 

4: What’s a 
“Preamble?” 

“Preamble" is that 
period of time after the 
guests arrive, but before 
the party starts. What do 
you normally do during that 
time? If you answered, 

“track a CD” deduct 10 
points from your score! 

The “preamble" is 
your opportunity to estab¬ 
lish yourself as the Perfect 
Host. Chances are, the 
real hosts are finishing pic¬ 
tures and won’t arrive for a while. 
Step into their shoes and make 
their guests feel at home. 

• Meet them at the door. 

■ Help them with their coats, 
gifts, etc. 

• Sef the mood with just the 
right music. 

Here's where “getting the 
team together” comes in handy. 
Since you've already met the 
catering staff and had time to get 
familiar with the facility, you know 
just what to do, where to go and 
who to go to when questions arise. 
Suddenly, you're not ‘just the DJ” 
- you're a problem solver, a go- 
to-guy, a hero. 

5: You Name It 

You Name It is the single 
most important aspect of Being 
the Perfect Host . It's also the 
most difficult to master. What is 


the sweetest sound anyone will 
ever hear? 

Their name. And most 
people are terrible with names. 
Work hard on this skill and you will 
distinguish yourself by default. 

During your “Preamble,” as 
you introduce yourself to guests, 
be sure you hear and remember 
their names. Don't let them go 
in one ear and out the other! If 
you've done your "show prep" 
diligently, you will meet people 
you already know on paper face 
to face. Remember their names, 
remember where they're sitting, 
remember their relationship to 
the guests of honor. This is all 


information you can use to your 
advantage. 

Once your know everyone's 
name, introduce every one to ev¬ 
eryone else! That's what a good 
host does. 

6: Learn to Listen 

You may think you are a 
good listener. But most of us 
are too busy thinking about what 
we’re going to say next. I said, 
most are us are too busy... oh, 
never mind. 

Listening is a skill. It takes 
constant, conscious concentra¬ 
tion. You have 2 ears and 1 
mouth for a reason; listen twice 
as much as you speak. As the 
Perfect Host, it's your job to show 
genuine interest in all of your 
guests and to make them feel 
like the most important person in 
the room. 


7: Work It! 

Time to use your Powers 
of Observation Cocktail hour 
is in full swing. What is the Party 
IQ? 

Every party is different. 
This particular group of people 
has probably never been in the 
same room together. Are they 
comfortable with each other? 
Are they mixing and mingling or 
keeping to themselves? How's 
the noise level in the room? Can 
you hear a pin drop? 

As the Perfect Host, it's 
your duty to make everyone 
comfortable with each other. If the 
Party IQ is high - bonusi 


If the Party IQ is low, you've 
got your work cut out for you. 
Circulate more, interact more, be 
open and approachable. Above 
all, mirror the crowd’s intensity 
with your music, the volume level, 
your body language and your 
personality. 

8: Watch Itl 

Like the Maitre D at a four 
star restaurant, you should an¬ 
ticipate needs and meet them. 
However, another important part 
of your job to head off trouble 
before it happens. This may be 
as simple as asking the banquet 
manager to turn the air condition¬ 
ing down. Or, as complex as 
keeping the mother-in-law occu¬ 
pied so she doesn't micro-manage 
the entire event. 

Know who the players are, 
keep your eyes and ears open and 


be ready to intervene tactfully and 
quietly. Be proactive rather than 
reactive. 

9: Be All Inclusive 

A good host makes sure 
everyone is having a great time. 
The party people often take care 
of themselves. It s the wallflowers 
that deserve special attention. 
Don't overlook anyone. Don't 
embarrass or humiliate anyone 
either. Just be sure you spread 
the love around. 

10: Know When to 
Say When 

How wilt guests re¬ 
member you? The secret 
to a great party starts at 
the end. Finalize the end¬ 
ing time with the venue in 
advance. Plan the last 
dance with your client be¬ 
forehand. Then, you have 
to know when to say when. 
Has the party peaked? Are 
guests tired but happy? 
Wrap it up in a nice bow 
before the energy level 
drops to zero. 

Being the Perfect 
Host is not about equip¬ 
ment, music or how to keep the 
dance floor full. Being the Perfect 
Host is all about the ‘little things" 
you can do behind the scenes to 
take your events from ordinary to 
extraordinary. It’s the difference 
between being hired to "play” a 
party and throwing the party your¬ 
self. It's the difference between 
being ‘just the DJ" and being the 
perfect host. 

“Being the Perfect Host" is just 
one of many of the ADJA edu¬ 
cational DVD's available only at 
ADJA Local Chapter Meetings! 
Find out today how you can 
learn more from networking with 
other ADJA members in your 
area by visiting one of our local 
chapters. For more information, 
go to www.adja.org, and click on 
chapters." 


Being the Perfect Host is not about 
equipment, music or how to keep the 
dance floor full. Being the Perfect Host 
is all about the “little things” you can do 
behind the scenes to take your events 
from ordinary to extraordinary. 
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ADJA Member Spotlight 
Mike Lonneman 


to [isten to a seminar on 
improving his mobile DJ 
bjsiness. Lonneman 
took a risk and bought 
the next ticket to Des 
Plaines, Illinois. That 
night he met the guest 
speaker, Peter Merry, 
from the American Disc 
Jockey Association. Pe¬ 
ter spoke about "Getting 
Better Bookings With 
Better Presentations.” 
Merry also shared with 
Mike some of his per¬ 
sonal experiences and 
the challenges he faced. 
It was that night that 
Lonneman started to 
realize everything he 
knew about the mobile 
dj industry was only the 
tip of the iceberg. “I was 



Mike Lonneman has al¬ 
ways had a passion for being a 
mobile DJ. He just didn't realize 
how strong that passion was until 
a little over a year ago. In the 
fall of 1992, the then 14-year-old 
Lonneman went with his parents to 
attend a wedding of their friend’s 
son. That night, Mike was all eyes 
on the DJ. He had this feeling 
inside him saying—“I wanna be 
that guy someday—the guy that 
makes it possible for everyone 
to have a good time." Lonneman 
was shy at first, but he eventually 
got the confidence to approach 
the entertainer and introduce 
himself. Mike asked the DJ, Kelly 
Kerkman, questions all night and 
of course was blown away by 
the light show! After the dance 
ended, Lonneman shared with 
his parents how much fun he had 
talking to Kelly and how he was 
so excited about maybe doing that 
someday. What he learned next 
would impact him forever. His 
parents explained that Kelly was 
the groom's best friend and that 
his mom (Kelly's) had just passed 
away that day. When Kelly called 
the bride and groom to share the 
bad news he said, "The show 
must go on. I made a promise 
and Mom would have wanted me 
there for you." Tears rolled down 
Mike’s face as he realized that the 
guy he watched that night was so 
much more than a DJ, he was an 
amazing friend. Mike continued to 
talk with Kelly and became good 
friends with him. 

In the fall of 1996, 
Lonneman started doing dances 
at the middle school he attended 
and eventually his high school. By 
1998, Lonneman had a season of 
weddings booked and was really 
enjoying his new found passion, 
but he still felt like something 
was missing. He didn't know if 
he could earn a living doing what 
he really loved. Fast forward 
to April of 2003. An equipment 
vendor that Mike had done busi¬ 
ness with invited him to Chicago 


at an unsure place in my 
life about my business—I didn’t 
know whether I should sell my 
business or just quit completely," 
Lonneman says, “After hear¬ 
ing Peter Merry speak, I didn’t 
hesitate one moment to join the 
ADJA." He says one of the big¬ 
gest benefits he realized was just 
speaking with other DJs who were 
also passionate about growing 
and changing in their business, “I 
asked more questions and finally 
felt like I had direction. The ADJA 
gave me that.” Since that week¬ 
end in April of 2003, Lonneman 
has spoken to other DJs in his 
area about the benefits he's real¬ 
ized and the wealth of knowledge 
he's gained. He continues to try 
and learn new ideas and unique 
ways of performing in front of 
audiences by attending national 
DJ conferences and subscribing 
to disc jockey-related forums at 
Disc Jockey America and ProDJ. 
com. 

Mike is a part time mo¬ 
bile disc jockey and owner of 
Stunning Entertainment in Sioux 
Falls, South Dakota, and focuses 
primarily on marketing to wedding 
clients. With the help of a local 


web design artist, Lonneman 
was able to express the personal 
touch and uniqueness of his busi¬ 
ness through his website. At his 
fulltime job, he calls on companies 
to help solve any telecommuni¬ 
cation issues. Although the two 
jobs are not closely related, he 
has adapted a no-pressure sale 
approach to both jobs. In addi¬ 
tion to daily business operations, 
Lonneman is working with two 
ADJA members in his area to 
start what may become a future 
chapter of the ADJA in the Sioux 
Empire area. (SE South Dakota, 
SW Minnesota, NW Iowa). 

Recently at the ADJA na¬ 
tional meeting in Las Vegas, 
President DJ Dr. Drax appointed 
Lonneman the council of 13, a 
group set up to address commu¬ 
nication between local chapters 
and the national office. Visit his 
website www.stunningdj.com. 
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‘^ocfcey Equipment S- 

Th€ Most 
Comprshsnsivs 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

AUDIO S> 

<§: LIGHTING ?> 


STORAGG & CONSOLES ^ 


OJ REFERENCE MATERIALS 1 



MUSIC ^ 


KARAOKE 


Your One-Stop DJ Shop^ 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site; 



or call us toll-free 

(888) 678-2IIS 

Phone (480) 539-5588 
Fax (480) 539-25B5 






CONTACT IRIS FOX @ 954-973-35S5 FOR ADVERTISING INFORMATION 


Ate Karaoke 
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..w\vw.idjnow,conn * . .. 

800 35S-7746 .. 

. .25 

..www.acE^kjiacike.toni 

888 893 74t)4 
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..www.ameritaidj com. . 

800 322 6337. 
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..www.bbf^ound.coiTSi_ ___ 

800 233-8340... 
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,,www,bniDcd.coin .. 

800 355-8288.,. 

. 43 

..www.breakthroughbrochures.com . 

.. 800-810-4152... 

65 
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,, www.chauvelliQhtinfl.conn. . 

800-762 1084. 
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..www.crateaudio.tom. .. 

800-738-7563. 

57 
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**www.csnl,corn ..i^ 

888 429 0418.. 

. 39 

..www.denondj.com... . 

866 405 2154 
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715-838-0846. ...o2 

800-800-8608.5S 

954-858-1800. 33 

877-634-2734.47 
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Disk Store........www disk stofe com .. .800-242-5656 

DJPower.....www.djpower.tom..., 650-964-533'’ 

ERG..www.ergmusic.com...800 465-0779. 

B-52 (ETI). WWW b-52pro,com.. 800-344-4384 

Gemini Sound Products.www.gemmidj.com. ... 732-738-9003. 

Glowspek.www.glowspek.com .. 877-794-6387 

imperial Music & Entertainment. 

LDI.......www.ets-ldicom,,,. 

MAPOJ Convention....www.mapdj org .......... 

Marshall.www.viracks.com.. 

Martin Professional.www.martinpro.com... 

MegaSeg.www,megaseg.com...., 

Mobile Beat DJ Show..www.mobilebeat.com. 

N.A.M.E.....www.djkj.(om.800-434-8274.69 

Odyssey Innovative Designs......www.odysseygear.com.. 626-334-0800.35 

Pace American....www.paceameficdn.com.......800-247-5767..39 

Phonic..www.phonic.com. 

Pioneer Electronics (USA), Inc.www.pioneerprodj.co 

PK Graphics.... www.pkbroward.tom 

Promo Only.vvww.promoonly.com 

Rane.www.rane.com. 

Remix Hotel.www.remtxhotel.com 

The Ronning Group..http;//tinyurl,com/cfii 

Sam Ash Music Stores..www.samash.com.800-472-6274 

The Saeen Works..www.thescreenworks.com.. 800-294-8111 

Sherman Specialty.www.partiesbysherman .com...800-645-6513 

Silverflight...w\vw.sitverflight.coiT 

TMCentury..www.tmcentury.com 

Tricerasoft.www.tricerasoft.tom 

VJ Gear.www.vjgear.com. 866-985-5483 

VocoPro...www.vocopro.ton 

Yamaha.www.vamaha.cor 


800-430-7222 

.23 

800-782-7210... 

.2 

954-565-5572... 

.64 


.63 

407-331-3600... 

.S9,IBC 

425-355-6000... 

.15 


.27 

866-754-6699... 

.55 

800-472-6274... 

.45 

800-294-8 111,., 

.45 

800-645-6513... 

.39 

888-678-2112... 

.79 

972-406-6800... 

.65 

905-846-8460.. 

.45 

866-985-5483.. 

.63 

800-678-5348.. 

.29 

714-522-9011... 
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CUED UP FOR THE NEXT 


...a pletHoro of software and hardware, 
including PVDJ's Digital Audio Inlerfoce 


Reviews of... 

...American Audio's 
MCD-810 CD/MP3 player 
...Gemini's CFX-30 CDP 
and TT'04 Turntable 


The Give & Take of Bartering 

Remix reviews, performance tips, the lotest 
lighting gear and MUCH, MUCH MORE 
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MOBILE BEAT LAS VEGAS • FEBRUARY 21-23, 2006 


IT'S THE BIG ONE! 

THE MOBILE ENTERTAINER'S EXPO^*" 


REGISTER BEFORE OCTOBER 15 AND SAVE! 

JUST $129 FOR A FULL SHOW PASS! 

REGISTER ONLINE AT WWW.djshOWJIlfO OR CALL 585-385-9920 

ALL EVENTS AT THE STARDUST HOTEL & CASINO, LAS VEGAS 
EXHIBIT HALL OPEN FEBRUARY 22 & 23 

ROOMS FROM $49 PER NIGHT - CALL 800-634-6757 CODE DJSHOWS 


























Exhibits & Demos 

Get your hands on the latest and hottest sound, lighting and video gear. PLUS 
DJ software for business and performance, music resources, party props, 
business services, apparel - everything for the Pro Mobile Entertainer! 

Workshops, 

Seminars & Discussions 

At the Mobile Beat shows, ideas are in the air! It's all about being a professional 
performer, with content customized for the seasoned professional as well as 
the relative newcomer! Learn what the most successful Mobile Entertainers in 
North America are doing to grow their businesses. You'll discover new ways to 
sharpen your skills and take your Mobile Entertainment service to a whole new 
level. For three days, the biggest brain trust of seasoned Mobile Entertainers is 
at your disposal. 



Mobile Beat attendees know how to work hard...and party harder! On Tuesday 
night, February 21,2006 we're throwing a party like none that have gone 
before, as we celebrate the 10"' Las Vegas Mobile Beat Show, Mobile Beat 
Magazine's 100"’ Issue, and 15 years of Mobile Beat in one BIG BASH! 

Tons of Prizes 

Will be awarded throughout the show, and one attendee will take home a 
Sensational DJ Giveaway system valued at over $15,000! 



100 ISSUES OF MOBILE BEAT 












Amplifying 

New 

England 

Association 



he Professional Disc 
Jockeys of New England 
(PDJNE) is a new and 
growing association that 
provides educational and 
networking opportunities to DJs, 
KJs and other mobile entertainers 
who serve the six-state New 
England area. The association will 
act as a bridge between all local 
groups as they promote unity and 
camaraderie, and will also provide 
a connection to similar regional 
groups and national associations. 


Some of the PDJNE's goals included: 
promoting and maintaining the highest 
standards within the industry; increasing the 
credibility of members through the use of 
quality symbols and logos; providing members 
with the benefits of power in numbers, 
including discounts; raising awareness and 
respect for mobile entertainers among other 
organizations and individuals in the event 
industry developing camaraderie within the 
association and building lasting alliances 
between peers; establishing an emergency 
network within the association for member 
support; providing education in marketing, 
interactive and technical skills; and creating 
a forum for professionals to network, discuss 
issues and share ideas. 

Matt Peterson, Director of the PDJNE 
is currently involved in a new membership 
drive. For more information regarding the 
association, check out www.pdjne.com or 
contact Matt at 413-586-3183, or by e-mail at 
ptrsnprodJ@aol.com. 



An AModfltiOil Of Motil* 



Extraordinary Response 

Continued from page 6 


The reality is, there are plenty of people out 
there who cannot afford a topnotch wedding 
reception, sometimes having them at the local 
Elks Lodge or community center, where the 
rent for the hall for four or five hours is only 
$ 150 to $ 175, I've even done some in people's 
backyards. Do you think these potential 
customers on a tight budget can afford a DJ 
for $1,200 (or more)? I don't understand the 
thinking of some mobile DJ companies—are 
they too good to leave the house for under 
$1,000 and so they turn down work? I hope 
so, because they are making my business very 
successful. 

Recently, an elderly woman called 
me about having me DJ for her husband's 


say “I get $1,200 for a wedding," are you saying 
that you get $1,200 for a four-hour wedding 
for 200 patrons that's 30 miles away on a 
Saturday...and for a Friday night wedding for 
50 people in a local restaurant right down the 
street from your office, you want to charge the 
same amount? 

Many times at weddings, someone will 
come up to me and ask me what I charge, i 
always hand them a business card first, so 
they have a way of getting in touch with 
me outside of the event I'm working at the 
moment. Having someone see you at an event 
and ask you about your services is a great 
opportunity you can't pass up. They've already 
seen you, and obviously liked you enough to 


Maybe some people have had problems with hiring a so-called 
"cheap" DJ. But I've heard of a lot of stories of people spending 
$1,200 to $1,500 and having the same problems associated with 
the cheap stereotype: shabby equipment, showing up late, being 
obnoxious or not showing up at all. 


75th birthday celebration. After speaking 
to this wonderful woman, I found out that 
she had called a couple of other disc jockey 
entertainment companies in my area, and 
they gave her their cheapest rate of $800 for 
a four-hour birthday party at a restaurant for 
60 people. When she said that was more then 
what she was willing to pay, they informed her 
rudely that anyone that would do it for less 
was not worth having at her event. Is this what 
we're coming to? 

Needless to say, I was available (it was a 
Thursday night), and I charged her $300. She 
was happy, the audience was happy, and 1 was 
happy making $300 on a Thursday night for 
four hours'work. I had a nice dinner, and also 
got three other bookings from the event. l also 
found out that the guest of honor was a big- 
name person In the community and I received 
free press when the party was mentioned in 
the papers. Was it a successful night? You bet. 

I have no problem with doing a four-or 
five-hour wedding for $500/$600“maybe 
that's why I'm so busy. I don't charge extra 
for travel time, set up time, equipment usage 
like wireless microphones, or my number-one 
rated light show. I've done shows for $150 to 
$600. And even done some for free. I think 
DJ companies need to open their minds up a 
little and take other things into consideration 
when pricing out a party. First I think having 
a set price for events is not a good idea, if you 


come up and inquire. Don't blow it by saying 
$1,200, before getting the logistics on their 
upcoming event. I can give anybody a price 
in 20 seconds if they answer the following 
questions: Where is the party being held? How 
big of an attendance? On what day of the week 
does the event fall? How many hours? Now, 

I'm not saying that if these people tell me it's at 
the Ritz Carlton for 300 people on a Saturday 
afternoon for 5 hours, that I will rip them off 
and say $ 1,400, (because I never ask for more 
then $500/$600) but with this information I 
can figure out that they are on a tight budget 
without having to ask them. On the flip side 
I do however charge a lot less if it's someone 
that cannot afford even a function hall and 
are having it in the back yard for 35 people by 
the swimming pool. Am I a so-called bottom 
feeder because I offer so much for so much 
less then what other DJs charge? Maybe so, 
but I perform 125-150 gigs a year, and not one 
complaint—only satisfied customers, repeat 
customers, referrals, gratuities, great meals, and 
the Joy of meeting a lot of rvice people. 

So why can't I be a great DJ with great 
service, charge as little as I want and not be 
labeled as someone that will show up at your 
wedding late wearing a flannel shirt and 
setting up a boom box playing the best of 
Metallica for the cocktail hour? (Of course, we 
all know that Alice Cooper goes over so much 
better!) -R.6. ■ 
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broadcast giant Marshall Electronics, 
we've |ust made it even better. 

Introducing the VJ*563P 

With their team of experts and our team of VJs 
we have redesigned the unit to offer the highest 
quolity of form and functionality. 

Built in 0 redesigned cose it looks os good os it works. 
Each screen features 2 inputs for a total of 6 inputs 
Each input has a loop through so no more Y splitters! 
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The VJ-563P Is ovallable at PO Gear. 
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INCLUMS: 

2X MOBILE BEAM 
IX MIHI/C CONTROLLER 
IX XLR CABLE 
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1349.99 


POWERED BY: 


PHILIPS 
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INCLUDES: 

2X MOBILE BEAM 
IX MINI/C CONTROLLER 
IX XLR CABLE 



MTfiODUCING- 

ADJA ADVAA/TACE REWARDS PROGRAM. 


3349.99 
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800,322,6337 / info@amencandj.com 

Contact us today for the latest Product Video DVD, Free 
Catalog or an Authorized Dealer in your area! 


:200S American DJ ios An^elei, CA 9CPS5 (iSA Distribuftd in Canada byi Sovndi Distribution 
Specificatioas subject to change without notice ToilFreet800.26.SQUNO Locoh476.299,066S 


.RUN AIL NIGHT 

(WITH HIGH VELOCITY FANS) 


.CIRCUIT BREAKER 

(NO NEED TO CHANGE FUSES) 


.2 INSTANT SHOWS 

(LIGHT SHOWS FOR SMALL AND 


.BRIGHT COLORS 

(14 GOBO/COLOR COMBOS 
FROM LONG LIFE 250W LAMP) 


.MOBILE DJS DREAM 

(PLASTIC, llGHTWEIGHT-8.5 LB 
EA. COMPACT & EASY-TO-USE) 
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